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reflecting alt [ the charm and 


rare Simp licity of the 


best 11 Earl, y Am elican _esign 


OLLY MADISON—the new- 

est pattern wrought in Sterling 
silver by The Gorham Master Crafts- 
men—embodies all the qualities the 
ideal plain pattern should possess. 


You will instantly sense the true 
proportions of this flatware . . . the 
graceful and flowing lines that attract 
attention. You note the pleasing con- 
tours that lend rare charm to an other- 
wise plain design . . . you recognize 
the subtle delicacy that captures the 
eye, you feel the substantial weight 
that satisfies the touch. Truly The 
Master Craftsmen have wrought well! 


Dolly Madison promises to satisfy 
the most exacting demands for the 
portion of your trade that prefers a 
plain pattern of outstanding design, 


beauty, charm. No single one of the 
objections, obvious in other plain 
patterns, can be found in this creation 
of The Gorham Master Craftsmen. 


To appreciate the quality of beauty 
and rare simplicity . . . the delicacy of 
line and perfect balance possessed 
by this pattern you must examine it 
yourself...feel it, compare it. If your 
Gorham representative has not called, 
write us and we will arrange for a 
special showing of the Dolly Madison 
pattern. 


You will want to know all about 
this newest pattern in plain Sterling 
Flatware—your customers will soon 
be asking for it. Watch for further 
announcements about the Dolly 
Madison pattern 


Z Fresent Dol ly Maclison 


a POR 


THE GORHAM COMPANY 


Sales A gent for 


GORHAM MANUFACTURING COMPANY 


Gorham- Whiting Division, Providence, R. I. 


Durgin Division, Concord, N. H. 


Kerr Division, Providence, R. I. 


’ ; 4 
“America § Leading Silversmiths for over 90 Years 
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Now Even Greater Values 


By The House of Wood 


ss 


marc: | 


ry. R. Wood & Sons offer 
you the first of a score of 


brilliant achievements in 














jewelry manufacture , 


ATCH for the important announce- 
ment of new wedding rings and mount- 


ings now in the mail for you. 


The smartness and beauty of design will grati- 


fy you, the remarkable values will amaze you. 


“Unequaled,” will be your answer, “Another 


fine value from Wood.” 


J. R. WOOD & SONS 


Stylists in Jewelry Since 1850 


NEW YORK OFFICE FACTORY CHICAGO OFFICE 
15 Maiden Lane Brooklyn, N. Y. 29 E. Madison St. 
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Radiant with charm, quality and honesty, 
Forstner Chains match the spirit of the pro- 
gressive young man of today. Each chain is 
guaranteed against defects, and is stamped 
with one of our trade names, as given below, 
which is a warranty of its exact gold content. 
Made in Waldemar, Dickens, Belt, Vest and 
Sport models there is a style and design for 
every man no matter what his trade, likings or 
profession. These are truly chains for young 


men, or men with young ideas. 








Sold throush wholesalers only 





FORSTNER CHAIN CORP. 
IRVINGTON. 
NEW JERSEY 
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ANNOUNCEMENT 


R. & H. PLATINUM WORKS—BAKER & CO., INC. 


W E beg to inform you that we have sold to Baker & Co., 
Inc., the good will, machinery and metal stocks of our 
company and that they will continue to serve your interests 
as we have in the past. All transactions up to and including 
March 16, 1929, are for our account and payments there- 
for are to be made to us. Beginning Monday, March 18, 
1929, all transactions will be for account of Baker & Co., 
Inc., and will be payable to them. We thank you kindly for 
your past favors and bespeak for Baker & Co., Inc., a con- 
tinuance of your valued patronage A A & & & 


Very truly yours, 
R. & H. PLATINUM WORKS. 


NEW YORK OFFICE........... ere rer rte 709 SIXTH AVE. 
| MPPTIPESTTITOL TTT Tee PERTH AMBOY, N. J. 








WE beg to inform you that we have purchased the good 
will, machinery and metal stocks of the R. & H. Plati- 
num Works of New York City and Perth Amboy, N. J., and 
we intend to conduct this business from and after March 18, 
1929, as a department of Baker & Co., Inc. We are taking 
into our organization Mr. F. A. Croselmire, who has been 
manager of the R. & H. Platinum Works, together with a 
number of his assistants. Mr. Croselmire will continue in 
charge of the department handling all matters referring to 
R. & H. Platinum Works patrons, together with such addi- 
tions as Baker & Co., Inc., have to offer. We trust that we 
may not alone retain your good will but hope to extend it. 





Very truly yours, 
BAKER & CO., INC. 


ee SN 66 554 500s eed eeedeepes 30 CHURCH ST. 
FACTORY & MAIN OFFICE....... 54 AUSTIN ST., NEWARK, N. J. 
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MONJIEUR+s LUCIEN:sLELONG 
Gnternationally famed Daris creator 


22OW designs J(X% CaAS@S Jor 


THE HiGin PARI ENNE...$335°% 


Now Lelong puts into watches that 
same chic you find in a frock that 
bears his noted label. The same flair 
for style, the same air of worldly 
charm. And the vast efficient ELGIN 
factory makes a stylist’s dream a 


reality to gleam upon your wrist. 


And such versatile watches, these 
Lelong models. Harmoniously in 
the picture, whether the golf course, 
or the tea table is your background. 
Then, too... it’s so simple to have 
extra ribbons to match the colors of 
your evening gowns and your Pari- 


sienne watch will give a true 


© ELCIN, 1929. ALi PRICES SLIGHTLY HIGHER IN CANADA 
ELGIN WATCHES ARE AMERICAN MADE 
WATCHES SHOWN 3% ACTUAL SIZE 





Parisian flair to your formal hours. 


Three are plain; three are inlaid 
with lustrous hard enamel. And all 
are brilliantly smart. Ask any 
jeweler to show you his sparkling 
tray of ELGIN Parisiennes. And not 
only Lucien Lelong, but Agnes, 
Jenny, Premet, and a group of 
equally prominent leaders of the 
Paris Grande Couture are repre- 


sented. 


A Parisienne costs but $35, there is 
no duty on designs. Style genius pays 
no fees at the customs house. Paris 


style ... at a truly American price! 


VY 
oY) 








THE ELGIN PARISIENNE MAKES ITS FIRST 1929 APPEARANCE 
WITH A SERIES OF NEW MODELS BY THE FAMOUS LUCIEN 
LELONG, WHOSE NAME MEANS STYLE TO THE WOMEN 
OF AMERICA, »- « THESE PAGES REACH 56,371,956 


READERS IN A LONG LIST OF NATIONAL PUBLICATIONS. 
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IS-PeCCO gnized the world 
at en is one reason why 
ct fitted with ob No: 1519 
onstantin movements may 


> SE, oe ORES one finds people of 


taste and discernment. 


JACQUES KREISLER & COMETS 


36 WEST 47=STREET - NEW ee 
55 EAST WASHINGTON STREET, CHICAGO. 
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without binding! 


...and with the small wrist you simply, 
Snip!— Clip! — Fit! —three quick motions 
—30 short seconds—and you’ve 


SPOT-SOLD another: 


Jifibond 


PA FT Ee N 7. 8‘ Oo 


the strap that sells on sight and 
wrist without binding 


| ae 
ii = i ae — ae mx : 
' - ~ oe : .> ror bets 
ia - = a] : : ° << y 
Fe = i on 
4 = = 7 ee 
a ma 


s-t-r-e-t-c-h-e-s a full inch! 


HE ingenious patented “Jiffi- butdon’t forget that— / = 
spring” does the trick. Stretches you need only ONE / 
a full inch!—to permit a snug, non- oversize length in§ 
binding fit on ANY wrist. each style. Your 
ONLY ONE LENGTH TO STOCK — scissors helps keep stock for you! 
as the fine-meshed metal can be You make a wide margin of 
sheared through like fabric, to PROFIT on every Jiffiband 


Patented 


fit the huskiest athlete or the JIFFI-SPRING sale. Write today for the facts 


stretches 


frailest child. Your inven- 7 oe || (mention your jobber’s 
~~ . J name). Just a postcard or 4 


tory is cut away down while —#& ) as 
: ri yn [ @ pencilled memo will do. 
4 4 DM: A 


your volume goes away up! L 
JIFFIBAND is supplied in sie , MARTIN-COPELAND COM- 
at PANY, Providence, R. |. 


chromium plated nickel, and eo 
1/10 14K gold filled_two popu- binding Branches: New York, Chicag®, 


lar metals in three widths of clasp San Francisco. 
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LIQUIDATION SALE 


$75,000.00 Wholesale Stock Must Go 
In Allotments or in Bulk 


LORRAINE WATCH CO.,, Inc. 
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cco 


is in the process of liquidating its stock and invites the wholesale 
trade to its place of business located at 


— a ee ae ae ee 6260606909000 


12 John Street 
New York City 


(10th floor ) 


c 2525S Ness 909905 292925252 5e5e52525 


to purchase a large and varied stock of selected good quality watches 
at liquidation sale prices. 


This is a particularly good opportunity for a wholesale watch firm to 
purchase the*bulk stock including Good Will at a fabulously low price. 


THE STOCK OFFERED INCLUDES: 


_ watches and 8 Days of Eterna 
make. 
Material for small watches of Frey 
make. 
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Diamond watches with all platinum 
and platinum top cases. 
Ladies’ wrist watches in 14 and 


18K and Gold Filled in all styles. 
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Men’s strap watches in 14K Gold 
and Gold Filled. 

Movements—53 and 63 Ligne. 
Stop Watches: Splits, Football 
and Decimal Timers in 2, 7, and 15 
Jewels. | 

& Day, 15 Jewel Traveling Clocks, 
plain time and alarm. 

A full cabinet of 55 drawers of 
material for well known makes. 
Material for pocket watches, small 


Gallet, Nardin and Schild material 
for all small watches. 


Electro dies of all styles for adver- 
lising purposes. 

Three Safes. 

Trunks with telescopes, number of 
trays and individual grips. 
Watchmakers’ Benches. 

Scales. 


Office Furniture. 


NO REASONABLE OFFER WILL BE REJECTED 
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THE CK MESH WATCH BRACELETS 


Plain—and Diamond Mounted 


Designed to conform 
with the latest styles 
in diamond 
mounted wrist 


watches. 


CIRCULAR 
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JUERGENS & ANDERSEN CO 
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FOR NEARLY A CENTURY MAKERS OF FINE DIAMOND JEWELRY 


CHICAGO 
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HERE are grade crossings in every i 


of business. 


LISTEN§J =» STOP! THINK! 





LOOK over your stock to see what you should send to 
melting pot. 


sttice= 


="= Nllis-= 


LISTEN to the competitor who increases sales by carrying ( 
up-to-date jewelry. 


CUT Pe TTT 


J 
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“se us your old jewelry and 


start with a clear road ahead. 


pie [TTR 


Kastenhuber & Lehrfeld 24 John St., New Yo 
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Bracelets 
Pendants 
Brooches 
NecKlaces 
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These are the selling lines of the year. 


Set with Diamonds, Crystals, Sapphires, Jades, and 
other fashionable stones. 


4 TTT) 
«, 
-_ 


Our designs, like all of the Kohn designs, are made to 
sell, and not to linger in your showcases. 
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Seth Thomas 
Cymbal No. 8 
Recommended Retail $17.50 


A Quarter Hour Strike—That has 
Reached the Heights of Clock Popularity 


To the yeweler who knows the value of quick turnover—of unusual selling points—of 
many new well pleased customers—we submit the record of Seth Thomas Cymbal No. 8 


The Quarter Hour Strike 


Two perfectly tuned resonant rods sound a double note on the first quarter— 
four notes on the half hour and six notes on the three quarter hour. The hour 
is struck in the usual manner. This ingenious striking arrangement brings the 
time to every part of the house. Home owners are quick to appreciate this extra 
service from their clock and they have bought the Cymbal No. 8 to an extent 
that has made it one of the most popular clocks on the American market. 


Low in Cost—Retailing at $17.50 


It is easy to get $17.50 for a clock such as this. Seth Thomas quality—a ma- 
hogany case —silvered dial with new attractive “S. T.” hands. 


The Wise Jeweler Keeps a Reserve Stock of Cymbal 8 
Because this model turns over so quickly it is good business to keep several of 


them on hand. To be out of Cymbal 8 even a few days means lost sales. 


Newspaper Mats 


Complete advertisements or double and single column matrices of Cymbal 8 are 
available on request. It makes an excellent feature clock. 


(Pacific Coast Retail $18.50) 


SETH THOMAS CLOCK COMPANY 


CHICAGO NEW YORK SAN FRANCISCO 
215 W. Randolph Street 19 W. 44th Street 278 Post Street 
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Speaking of Hard Luck! 


OU have heard, no doubt, of the poor 

unfortunate in a strange town who re- 
ceived a check for $100.00 and was de- 
lighted. 


—until he discovered that the only person 
who could identify him was a man to whom 
he owed $150.00. 


A heavy diamond inventory is like that, 
too. 


No matter how nice your monthly profits 
seem to be, they always shrink when you 
check up on total costs and have to go back 
into the market to buy more diamonds. 


Buy your loose diamonds under the Schless- 
Harwood System, in straight sizes, at rock- 
bottom prices. Buy only what you need. 
You save on insurance and carrying 
charges. You save on time and money 
spent in buying and assorting. You know 
your exact costs on each article sold. You 








get guaranteed satisfaction. 


Write for further information. 


To Wholesalers and Manufacturers, Loose or in Ring Mountings 


Schless-Harwood Co. 


INCORPORATED 


Diamonds 
2 West 46th Street, New York, N. Y. 
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SHEETS 
GENUINE PEWTER 


People like “genuine” things—that’s why pewter is so popular. 
It is as “genuine’’ as sterling silver, yet no more expensive than 
silver plate. And if it is Sheets Genuine Pewter, it is distin- 


guished by a beauty and grace of line and design of unbelievable 


loveliness. 


If you are not acquainted with this charming table ware, let us 
tell you about it now. Send for literature and prices. 





1 “ 


Paul Revere Water Pitcher 


No. P-480. 
Capacity, 10 half pints. 
re $12.80 
No. P-481 No. P-93——Salt and Pepper. Height 
Capacity, 3 half pints. of pieces, 5”. Attractively boxed 
8 ere $8.40 Retail Price per pair.......$7.50 


No. P-482 
Capacity, 6 half pints. 
a eee $10.60 





No. P-109—Sheets Gen- 
uine Pewter Mug. Height 
2%”. Retail Price. $6.00 








No. P-1349—Syrup and Pilate. 
Height, 5”. Retail Price. .$8.00 














No. P-358 — Coffee Set 
Capacity of coffee, eight 
cups. Retail Prices: 
Coffee, $16.50; Sugar, 
$8.25; Cream, $8.25; 
12-inch round _ = tray 
$8.00. 





No P-3060—Candelabra — (illustrated) 5 
$: 





lights Retail Price............+..$24.00 
No. P-3058 —- Candelabra — 2 lights. Retz.1 
ee a aS err ae i $15.00 
No. P-3059 — Candelabra—3 lights. Retail 
MEE in 5 bd bende Mah os 0101018 5 S.0's 508 $18.00 


SHEETS-ROCKFORD SILVER COMPANY 
ROCKFORD, ILLINOIS 
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Double Duty 





CLOSED OPENED 
: ; . : Press the stem and 
er aga t } . ug : — DUO-STYL springs into 
a a ee re position of a desk or 
traveling watch. 


HIS watch will bring two buyers where there 

was but one before. It’s a known fact that 
when an article has double appeal—you have 
double. demand—and double sales. This will 
especially prove true with DUO-STYL, because 
of its distinctiveness and quality throughout. It’s 
attractive, useful—and a watch of highest quality. 


g Delicately wrought in silver, gold, platinum and fancy 
| colored enamel cases, DUO-STYL signifies the height 
| of efficiency and dependability in fine watchcraft. 
|] Slight pressure on the stem instantly transforms the 
4) DUO-STYL from a pocket to a desk or traveling 
watch. It is this ingenious feature which distinguishes 
DUO-STYL watches from all others. Include them 
on your Spring Order by all means. It means 


DOUBLE SALES. 


Lovy. lant g, 


MANUFACTURING JEWELERS 


1600 BROADWAY, NEW YORK 
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Withstands every 
| TEST 
J fer PURITY of METAL 


4 and 


SPEED of SERVICE 













A guarantee of 


quality with every é 15 n 
shipment f "Cpher e J t e for 
! h § bi tu i! 
i su Best 


The speediest methods 
of modern delivery 
transport this platinum 
in the shortest possible 
time 


\ 

‘ 

ey | 

Every step of the refin- [fj 
ing is conscientiously § q | 
safeguarded 7 


Direct from Mines to You 


SIGMUND COHN—PLATINUM 
44 Gold Street New York 


eee 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 





in Jewelry of Highest Grade 








Necklace Clasps and Chanel 


Metal Novelties to Specifications 


MODERN NOVELTY CO., Inc. 
126 South St., Newark, N. J. 


14KT. BEADS FOR MANUFACTURERS 
VARIOUS STYLES AND SIZES 


Burstow, Kolimar & CO. 


18 Columbia Street 


The Elieder-Hickok Co. 
23 Prospect St. 
(Formerly Lebkneeher & Oo.) 
SILVERSMITHS—Creators of Origina! 
Designs in Sterling Silver Hellowware & Novelties 














e popular 
ns cane : 


RINGS 
And Pendants to Match 
Chrough wholesalers only 
oP MULBERRY STREET 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMBO BROOCHES 
Sold through the jobbers only. 
81-33 Governor St., Newark, N. Jd. 





HENDY RUFEISEN-INC 


"MANUFACTURERS OF 





(Established 1911) 


Binder Jewelry Mfg. Corp. 


Mafra. of Fine Gold and Platinum Chains, 
Swivel, Spring Rings, in Gold and Platinum. 


50 Columbia Street 


a 


126-128 South Street 
Chicago Office, 31 N. State &t. 





RINGS— a speciaity with 


Louis Bleiberg 
336 Mulberry Street 





Sterling Fireless Silver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON & CO. 
All Sterling and Fine Slivers Reliing fer the Trade 





What Is the 
Jabel Ring Mig. Co. 


putting out now? That is the question 
the ring trade Is asking. 401 Mulberry St. 





SEND FOR SAMPLES 


TAGS iit 


TOOLLESS 
ARCH CROWN MFG. CO. 





WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


ALL COLORS 
82 Warren St. Newark, N. J. 
Originators and Patentees 





Y4 to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 





ALEX A. HASTREITER 
" IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2495 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 


if you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Inc. 


355 Mulberry Street 
Leading 


Manufacturers of RINGS and PINS 


For Fraternal and Scholastic 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 
Sardonyx Green Onyx Amethysts 
Also 


“" RINGS 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNE 
244 Market Street 
Catalog sent on request 


Exclusively 
for Jobbers 








SHIELDS & MOORE 


Specialists in 
WHITE GOLD ALLOYS 


70 Chestnut St. Phone: Mulberry 6606 





THE GENERAL ALLOY CO., ine 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC 


10, 14 and 18K Rings—Jobbers Only 


$91 Mulberry Street Tel. Market 832 
New York Office, 93 Nassau 8t. 











“UNIVERSAL” Gold and Platinum 
Solders—“Clinten Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co. 


91-98 East Kinney St. Newark, N. J. 


the HELEN MFG. ~_ 


475 WASHINGT TON ST, 


GS « MOUN UINTING? 


L. FRITZSCHE & CO., Ine. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 











Wefferling, Berry, Wallraff Go., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 


Elght Rose Street 


M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1458 60 Columbia 8t. 











Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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aa OREIDAL LINK’ BRIDES | 


recommend their jeweler ! 















































“May we see your wedding ring?” PRICES 
The bride holds out her hand. 2mm 214% mm 
“The BRIDAL LINK?” 
$10 18k white gold $15 


“How charming; so original!’ 

“And it’s all one rigid piece?” 

“Hand-pierced and hand-chased?”’ 

“It’s the first really new wedding 
ring I’ve seen!’ 

“Weil,” unswers the bride, “when 
you’re ready, see my jeweler. 
He’s right up to the minute!” 


$35 10% iridium platinum $40 


Jewelers’ Circular Discount 


*Trade mark registered 





Design patented 





















































BRIDAL LINK RING CO. 
315 Fifth Avenue, New York 
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To be really modern 
costume jewelry must be colorful 








NECKLACES EARRINGS BRACELETS 
of genuine Rose Quartz, Topaz, Carnelian, 
Crystal, Amethyst, Chalcedony, Chrysoprase, etc. 


LEWY & CO. 


321 Fifth Avenue — New York 


| 
0 p=, Specialists in Costume Jewelry of genuine stones. 
Price $1.00 The BUYERS’ DIRECTORY Jewelers Publishing Corp., 239 W. 39th St., New York 
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SELL HOLLOWWARE 


TO 
MATCH 
ALL 
_ STANDARD 
PATTERNS 
OF 
FLATWARE 





SEE OUR CATALOG 
FOR INFORMATION 


J. W. JOHNSON 


ILVERWARE 
INCE 1869 


NEW YORK 


14 MAIDEN 


LANE 1 W. 47th ST. 


AS YET ONLY 


, 28- 
| Jewelry and Novelty 
; FIRMS 


have offices in 


303- 
FIFTH AVE. 


Offices and Showrooms: 
from 150 to 4000 Sq. Ft. 







































Renting Office: Room 412 
Phone: CALedonia 0422 




































This Is 
the Age of 
Specialization 


N entire European factory 

is working for us exclu- 
-sively turning out just this par- 
ticular type of Grandfather 
Clock. Only such mass pro- 
duction and direct selling en- 
ables us to offer this clock at 
such an enormous low price. 


No. 1216, 6% feet high, solid 
brass plate movement steel cut 
pinions. Westminster Chimes 
every % and full hour on a 
double set of eight gongs. Dial 
is metal, old silver two tone fin- 
ish raised figures with pendulum 
and weights to match. Case is 
golden oak veneered American 
walnut color, beveled glasses. 
Specially priced at $95.00 net. 


Due to increased production 
cost and probable advance in 
tariff, price is likely to be ad- 
vanced. We advise placing 
your order at once to secure 
delivery at this price. 





No. 1216 


SOKOL, MONTAG & CO. 


Importers and Manufacturers 


245 FIFTH AVENUE NEW YORK 


400 Day, Cuckoo, Chime and Novelty Clocks 



























Simons Bros. Company 


Philadelphia 
New York Chicago 
13 Maiden Lane 31 N. State St. 










San Francisco, 49 Geary St. 
Toronto, 95 King St., East 
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Watch your Watch sales rise— 


Junghans “NOBRK” Wrist Watches are well made, sturdy arid attractive timekeepers, accurate as well as attractive. 
These features, combined with their low prices, offer jewelers an exceptional opportunity to increase the sale of 
watches. The new improved model, Series “‘C,” is a small size lever—luminous dial—recoiling click—finely tempered 
main spring, running 30 hours—attractive nickel plated cases. These watches fill a wide range of requirements—hence 
your market is larger—so are your sales—and your profits. 








Cushion Illusion 
No. 2, Cushion shaped illusion Barrel 
No. 1, Round front, round back and No. 3, Barrel shaped front, 





Full Octagon 





CORE FOR cvwccisasc 73 c a on60 é round back and ome. No. ont, ba 
Sete OOP .662ckseseve 50 J. Bere 7 OSCE FOU .cccccccces x pane. : 

Se $5.00 Bells WE ccccccesese $5.00 oan a ee 

Full Cushion Full Barrei ONC TN cc cracacceusive $6 

No. 4, Front, back and No. 5, Front, back and 

; center all cushion a 80 center all barrel cont 
“a Be OD oscave nace a Ree . ° a ° ° 
Discount 2% 10 days Ra fe $6.00 Meteo $6.00 Write Us for Descriptive Price List 


These new Junghans “NOBRK” Wrist Watches are not cheap ones—but good ones priced low. A wonderful sports 
watch—a fine watch for the boy—everything in your favor—salability—price attraction—satisfying qualities which 
your patrons will appreciate. 


Fully Guaranteed Order from Your Jobber 


SMITH-AMERICA, Ime., = Sole Importers 10 West 47th Street, New York S 


a 

















ASK YOUR WHOLESALER IF HE USES 


LEWITT UWAS€ES 


America’s loveliest creations — they 
beautify the watch—amultiply the sales. 
Jsed by leading wholesalers. 


It pays to have a Lewitt Case when 
the customer is deciding. 





L. LEWITT & CO., INC., 240 W. 40th St., N.Y.C. 














Restringing French Knotting 


Pearls und Beads 4 Faney Weaving, $5,000 Reward 


CLASPS $ Cleaning 
ss The above reward is offered for the return of a neck- 


; La Vie Pearl Company lace containing 81 graduated pearls (net weight 
65 NASSAU ST. (Cortland 0650) NEW YORK, N. Y. 576.12 grains), with square platinum Tiffany clasp 








containing one square diamond. Scratch number 
on clasp 1169. This necklace was lost on Saturday, 
March 23, 1929, between Plaza Hotel and Plymouth 
Theatre, New York City. 

















OVERLAYS—SHELLS 





Albert R. Lee & Co., Inc. 
oS HLASS @ Co. 15 William St. Telephone: Hanover 0630 
Patented U. 8. A. Platinum Mountings, Wedding Rings “Changeable Ring” 





and Special Orders Patented U. 8. A. 

















49 Maiden Lane Tel. John 5892 New York 
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BUY IN NEW YORK 























Asiatic Art Jew 
nese Jade, Seed 


Co., Inc.22 W. 
earl, Artistic C’t’me J’l’y 


Avvocato and Tuch 48 West 48th St. 
Importers of All Precious Stones 


Baker & Co., Inc. 30 Church St. 


Jewelers’ Settings and Solders 


Baumgold Bros., Inc. 


Diamond Cutters 


62 West 47th St. 


Seyation's Sons Co., Inc. 128 E. 23rd St. 
Pearls and Art Jewelry Manufacturers 


R. A. Breidenbach 
Diamonds, 


48 W. 48th St. 
Precious and Imitation Stones 


Alpheus L. Brown 5 Maiden Lane 
Watches: Waltham, Elgin, mn Hamilton 


CuseBent Watch Co. Watches and M’ts 
. Foerster & Son, Agency, 15 Maiden Lane 


Dattelbaum & Friedman 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


Derby Sliver Co.’s 10 Maiden Lane. World Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


& Clust 15 John St., Medals, Cups, 
=: Class Rings, Special Order Work 


48th. Chi- 


George J. Doehrmann 15 Maiden Lane 
Watch Materials, Clocks and Watches 


cv. D 
Plat. ee 


Ce., Inc. 7 W. 45th St. 
eed Pearl and Jade Jewelry 


Max Duraffourg, Ltd. 580 Fifth Ave. 
Synthetic Calibre, Ring Stones, Importers 


Eastern Pearl Co. 64 W. 48th St. 
Mfrs. Seed Pearl Jewelry, Also Repairs 





New York 


leads the world with 
its competitive markets, 
the same as it does with 
its skyscrapers, hotels, 
theatres, etc. A trip to 
New York at least once 
a year is not only a de- 
lightful vacation, but it 
is also a source of profit 
and education to the 
careful buyer. 


Plan to Spend 
a Week in 
New York 











Eterna Watch Factories 489 Fifth Ave. 
Makers of Watches, Clocks and Lighters. 


Tules Franklin. Inc. 452 Fifth Ave 





Pearle and Precious Stones 





T. G. Hawkes & Co. $42 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystai 


Jewel-Gem Co., Inc.145 W. 45th St. Lapi- 
daries & Importers of Diamonds & other stones 


Kittay & Blitz 200 Broadway 
Cameos and Ringstones of every description 


Mortimer B. Kling 
Necklaces, Costume Jewelry. 


“The House of Jade” 
65 Nassay St. 


La Salle Jewelry Mfg. Co., Inc.64 W. 48th 
Makers of the Finest Platinum Jewelry 


Morse Bros. 64 West 48th St 
Diamonds and Diamond Jewelry 


Jules Racine & Co. 20 W. 47th St. 
Imp. of Watches, Timers and Chronographs 


Staiger & Sons, Inc. $27 Fifth Ave. 
Iridio Plat. Mtgs. & Diamend Jiry. Exclusively 


I. Tannenbaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters—Wedding Ring Makers 








Fhe 








BUY IN NEW YORK 
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Real 


Stone 
Necklaces 


— the vogue 
— the article 
=— the jeweler 


Y ou can realize substantial profit through the vogue 
which now exists—for Stone Necklaces. The right . 
article—as to style, quality and value is necessary. You, 


Mr. Retail Jeweler, are the judge as to whose Stone Neck- 





laces you will offer to meet the vogue. We have variety, 


style and value. 


GOLDSMITH, STERN @ CO. 


136.West 52nd Street, New York City 


ESTABLISHED 1868 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


PARIS LONDON CHICAGO—31 North State St. AMSTERDAM CHAUX DE FONDS 
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NEW PLAN 


Encourages “Shopping Around in the Jewelry 
Store and Buying for Personal Need; 


WW WA Ww SX A Jewelry Store 

| eal alo | (v need no longer be 
JEWELER Pig | I | limited to Gift-Trade! 
4] a A ~ ~ 

| Bs 
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/ 
Create more shoppers 
for your store— 















BUY-FOR-YOURSELF is the new idea in 
silverplate merchandising. It interrupts the 

























stream of women who are buying down-street 4 
where dealers are making a special effort to Where she has looked— 

attract women customers. she eventually buys i 
Most women pass by the jeweler’s door until my 
they go in to make a purchase for gift-giving. | A set of smart, alluring little ° 
They do not feel welcome to come in and F R E b | window cards in sparkling Pat 
shop around in a jeweler’s as in a furniture = Cojors and mats for three invitation teaser not 
or dress store. advertisements. These beautiful cards will dig- tea 
Write for the new plan that will certainly put nify any jeweler’s window and add a warmth 
your store on her shopping list. .. that will of welcome. They feature all classes of mer- of ( 
bring women into buying contact with your chandise—only }4 of the group refer directly 

merchandise all through the year, in dull to Silverware. Write for the Come-in-and- 






months as well as holiday and gift seasons. Shop and Buy-for-Yourself Sales Aids. 






Write Sales Service Department 


HOLMES & EDWARDS 


BRIDGEPORT, CONNECTICUT 


New York Chicago San Francisco 
9-11 Maiden Lane 5 N. Wabash Avenue 150 Post Street 


Standard Silver Company, International Silver Company of Canada, Limited, Successor, Toronto, Canada 
SUCCEEDED BY 







™ JEWELERS? CIRCULAR 


with which are consolidated 


| Established AMERICAN HOROLOGICAL JOURNAL $4.00 ron ean 
| 1869s THE JEWELERS’ WEEKLY  . —THE JEWELERS’ REVIEW 
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| Jewelry ey: tyles 
inthe Tris eM arker 


Long Chains, Necklaces and Bracelets Hold Popular Favor and Novelty Pieces with 
Colored Stones More in Demand Than Ever 








| By Walter P. McTeigue, President of the Jewelry Crafts Association 





T this writing I have just re- 
0 turned from a trip abroad, 

after having passed ahout six 
weeks in Paris, and THE JEWELERS’ 
CIRCULAR has requested that I outline 
my observations regarding jewelry 
styles in the French capital. 

It can be said that jewelry styles in 
Paris at the present moment show a 
noticeable lack of new things this 
season. The dull season which ap- 
parently commences after the depar- 
ture of the Americans in the beginning 


person who demands a combination of 
fancy diamonds which makes a lovely 
effect and which causes comment on ac- 
count of the unusualness. 

With the ear being completely in 
view, earrings have come back with a 
big boom. Long, short and medium 
styles are shown suitable for almost 
any face. Some match the chokers so: 
well that they make a splendid combina- 
tion with a bracelet to match. 

Bracelets are very much worn, four 
or five at a time, but have been reduced 
of October was not very encouraging in width. Each bracelet is a gem of a 
and left the Paris jewelers in an un- design and usually very striking. 
creative frame of mind. So Paris is Large bowknots of all fancy shape 
testing on her laurels of last year. These are develop- diamonds which are made so light they look like lace, are- 
ments which one always finds if one is a regular visitor very smart and make wonderful corsage pieces. In fact, 





of Paris. the return to more important pieces for the gown is sharp- 
Long chains are still very popular, but now one sees the ly accentuated. 
necklace coming strongly to the front and our own choker Turquoise, which had a slight start last year, continues, 


Which has been so popular in the States has become one of but this beautiful stone is so hard to find in Persian quali- 
the prominent creations and is being shown everywhere. ties that it will always be exclusive. 
sew old friend which is being revived is the all round America is really using all the fine qualities in gems 
lamond necklace which we used to call the festoon neck- today. Europe, with the exception of the new rich En- 
_ This is shown in very lovely combinations of emer- glishman, has not the wealth to spend on really fine stones, 
od and diamonds and makes a very attractive piece. so this country is now the biggest purchaser of fine stones. 
ubles are very popular but their scarcity keeps them for of all kinds. In fact, in reading of the immense amount 
ne favored few. Large and beautiful sapphires worn as of diamonds in this country the other day, I was not sur- 
rings seem to surpass the emerald in favor, for emeralds prised to learn that we have the finest gems in the world. 
re keeping up with the gods, and the prices of fine stones The novelty pieces of jewelry with colored stones and 
, to heaven. diamonds are more in demand than ever. Hats and shoul- 
rings there is but one thing to say: the largest stone ders require these smart accessories and they are pur-- 
possible is the only thing to wear, except for the young chased more for effect than for their value. 





























as important today, in the scheme of jewelry mer- 
chandising, as they were when first these ‘key- 
notes’ to success came to the attention of business men 
and women.” 

You are listening to Edward Leininger of Leininger & 
Oelheim, Buffalo, N. Y. Mr. Leininger, besides being one 
of the owners of a most progressive and successful retail 
jewelry establishment, is president of the New York State 
Retail Jewelers’ Association. Whatever, then, this man 
has to say about selling more and better jewelry, is founded 
on years of personal selling “over the counter” and on his 
intimate contacts with jewelry leaders throughout the 
Empire State before and since he assumed the role of 
presidency of the State association. 

In 1880 the firm of Leininger & Oelheim was founded. 
For a total of 33 years this house remained an exclusive 
diamond and diamond jewelry establishment. It sold 
nothing in general jewelry merchandise. In 1913, however, 
a change was made, due to insistent demands for jewelry 
merchandise other than that carried by Leininger & Oel- 
heim. General jewelry was added and the well-known 
diamond house was an exclusive diamond house no longer. 


‘ 7 HE time-honored words, value and service, are still 


UT Leininger & Oelheim lost nothing of their prestige 
as diamond merchants. They did not cut down on their 
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Leininger-Oelheim’s show windows display both high-grade and popular price merchandise 


Leimiueer, of Buffalo, Sreaxinc- 
‘Windows are Potent Advertisers” 


By R. K. Doran 
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stock. Their grade of merchandise remained as high a 
ever. Today we find this Western New York firm still 
selling more than its quota of diamonds. Today, in this 
age of “cheap” diamond selling we find the house of 
Leininger & Oelheim adhering rigidly to its strict policy 
of merchandise of the best and merchandising progressive 
ly and ethically. We find this Buffalo concern doing many 
things to add prestige not only to its own well-earned 
laurels, but to the jewelry industry as a whole. We find 
the firm of Leininger & Oelheim, when it makes even its 
smallest sale, elevating public opinion of the world of 
Jewelrydom. And so with this little preface we shall pro- 
ceed to say something about diamond selling at 15 West 
Genesee St., Buffalo, N. Y. Here, located 100 feet from 
the corner of West Genesee and Main Sts.—perhaps the 
busiest intersection in Buffalo—Leininger & Oelheim sel 
diamonds and diamond jewelry, among other jewelt 
items, to the select, the fastidious of Buffalo and Westem 
New York. 

The location of this jewelry shop is doubly advantageous 
inasmuch as West Genesee St. runs at an angle, thi! 
making Leininger & Oelheim stand out not only to th 
gaze of West Genesee St. passersby, but also to those rush 
ing to and fro along Main St. 

With thousands upon thousands sighting the store, the 
proprietors pay not a little attention to the quality of theit 

i 








Pay attention to the quality and timeliness of the show window 
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windows—two of them. Each window has a new, complete 
display each week. In mid-week changes are made in each 
display to give them different tone without taking out 

entire display. According to Mr. Leininger, these 
slight changes seem to have the effect of a totally new 
window upon the gazing public. Each window at all times 
displays diamonds in some manner or other. 

“The first step to take in the merchandising of high 
dass diamonds is to display them properly in the 
windows,” says Mr. Leininger. “A jeweler’s windows can 
make or break him. They can give him mediocre success 
or they can put him in a success class by himself. Windows 
gre potent advertisers, especially those belonging to a 

er who is well located. 

“I believe that diamonds are best displayed when a 
single window contains both high-priced and low-priced 
diamonds. The better diamonds to prove to any and all 
who may want the best that you 


have the best. A window that con- Pree 
tains only low-priced diamonds has S 
no appeal whatsoever for that great 4 Remountng 


cass of customers that want to see 
and possess the best. 

“And, too, a window that contains t yo 
nothing but low-priced merchandise In anticipation of 24 
suffers by the fact that customers 3 tothe non 
who might be able to purchase more ey imcuntine service 
expensive merchandise are satis- 
fied with what they see in the win- 
dow. If they have a secret desire 
for better things, the absence of 
this better merchandise dissipates 
any such desire, secret or otherwise. 


modern sett! 


see t 3 

stones 
heir m 
pene with mode 


Jeweler 
nesee Building 


66 E make it a point to al- 
ways display both the 
inexpensive and the expensive dia- 


monds in each of our windows all in mountings. 
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Rape tocks = are complet. Fay 
ha and the Summer months 
4 ure ¢ ’ 


setting ‘ 
Leininger-Oelheim 





Leininger & Oelheim, Buffalo, N.Y., 
advertise consistently throughout 
the year. The two ads shown above 
make a strong appeal for business 
“A diamond” says 
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monds, another week silverware, and so on. Concentration 
on one subject or item is the best. If this advertising is 
linked up with nationally advertised goods, the results are 
more than satisfactory. 

“T have every reason to believe, from my own experience 
in running a store and from contacts with other jewelers, 
that truthful advertising is good advertising; that truth- 
ful advertising linked up with that advertising sponsored 
by jewelry manufacturers has no substitute. It would 
be the solution of many of the problems of many jewelers 
if they would advertise and sell what they have, and have 
and sell merchandise that is nationally advertised. The 
teaming up of an individual jeweler’s stock with national 
advertisements is a wise move that no one should miss.” 

Interior store arrangement is another point that is not 
overlooked by the Leininger & Oelheim organization. All 
throughout their store is orderly and attractive display. 
One sees, literally, displays of dia- 
monds at every turn. We see that 
Leininger & Oelheim are believers 
in Silent Suggestion. 

The fourth large way in which 
this firm advertises is the 
radio. Just a year ago, in October 
of 1927, Leininger & Oelheim en- 
tered into negotiations with radio 
- station WEBR to provide the firm 
sspecially attract with day and night radio advertis- 
23 ing. WEBR is one of the few sta- 
tions in the country that operates 
on a Day and Night policy. The 
station never closes—it is “on the 
air” all the time. Before and after 
every program, there is given a 
short talk about the Leininger & 
Oelheim company. Diamonds are 
mentioned approximately six times 
during each 24 hours. 


{TIEN rs . 7 
ke ner de 


Nf 


" 
remodeling with charm. PR 
‘ng new Settings 


-Eininger-Oelheim 
JEWELERS 
Genesee Building 
13-15 West Ge, see S+ 


the time. And we price our mer- cosa of coum tucson aut. “This radio advertising is quite 
chandise. Not all of our diamonds ¥y ting” good,” states Mr. Leininger. “It is 
inthe windows have price tags, but a medium—station WEBR—by 


agreat many of them do. We believe heartily in the pric- 
ing of merchandise—not all, however, that a window con- 
tains. Our policy is one that tells the customer a lot in 
alook. It is a policy, also, that does not tell them every- 
thing. We want the price of some merchandise, some few 
diamonds to be kept a secret until the customer comes in 
and asks, ‘How much?’ ” 

Mr. Leininger says that during the months of October, 
November and December, in the springtime months of 
May and June, and again during the month of September, 
when people are back after vacations, there should be extra 
special displays of diamonds in windows. He also says 
that during these months a jeweler should, in his news- 
paper advertising, concentrate not a little on diamonds. 

“In the newspaper advertising of diamonds,” says Mr. 
leininger, “it is our policy, and we believe it a good one. 
to run exclusive diamond ads. A diamond is such a 
precious thing, an article apart from others, that we think 
—and the public thinks—that it is more appropriate not 
to advertise other merchandise along with it. We have 
found, through experience, that the best results accruing 
from diamond advertising in newspapers, are had by using 
diamond copy that is exclusive. 


“6 E advertise in one Buffalo newspaper on an 
average of once weekly. Practically all our copy 
deals with one item at a time. One week it will be dia- 


i cteeeee —— 


which our name and merchandise are kept constantly be- 
fore the public. Radio advertising, like other forms of 
advertising, is mighty good if it is constant and well done.” 


IRECT mail, according to Mr. Leininger, is a very 
good way to sell diamonds, provided you know what 

you are doing. By that he means that a 100 per cent 
correct mailing list must be available and that the right 
type of letter be sent to the individual names on that list. 
“In the matter of selling diamonds by direct mail, it 
is absolutely necessary,” says Mr. Leininger, “that your 
mailing list be accurate, your envelope and stationery of 
the right sort, and the contents of the letter personal and 
the acme of sincerity. Direct mail selling may be em- 
ployed quite advantageously in diamond stock turnover.” 


Personal Salesmanship 


Mr. Leininger says that salesmanship is a matter of 
knowing your merchandise and customers—and sugges- 
tion. He says that the best salespeople are the cheapest 
and the inefficient clerks the dearest no matter how little 
their salary may be. In the selling of diamonds, Mr. 
Leininger contends that a salesman should know every- 
thing about the diamond he is trying to sell. He should 
know the quality earmarks of any diamond—he should 
know all about brilliancy, he should know value, as the 
proprietor, the buyer himself. 





The first step in merchandising diamonds is to display them properly 














































































34 


Facts and Figures Keep Stock Down 
and Sales Up 
STUDY of facts and figures com- 


pletely revolutionized the buying 
methods of the jewelry department of 
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: sf x LB» 
Ethie Lee 


supply of any one article is contracted 
for at any one time. 

To buy intelligently and profitably, a 
buyer must have recourse to certain 
condensed records, which will absolutely 
light his path. It is just as necessary 
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Compact form, showing how certain merchandise is moving, stock on hand, etc. 


the A. Harris & Co. store, Dallas, Tex., 
according to buyer L. C. Hassler. To 
boldly state the average age of his stock 
is less than two months, tells of its 
liquid condition. Briefly, all buying is 
placed on a strict budget basis and it is 
seldom that more than a two weeks’ 


This form 





to know the dead drones in a depart- 
ment as it is the live money making bees. 
A simple form is used here- showing 
stocks on hand, the amount on order and 
the sales per item. (See Sheet A.) 
Every week or oftener if necessary, 
Hassler goes over these sheets. He has 


enables the buyer to plot out his purchases definitely and intelligently 


CIRCULAR 


The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 


March 28, 1929 















By Harry R. Terhune 


one for each type of merchandise carried, 
In 1847 Rogers, one sheet is needed for 
all spoons, another for all forks, ete, 
with only one pattern to a sheet. The 
silver department has three major 
classifications, A. the sterling, B. for 
plated and C. for miscellaneous. 

Take one sheet, which happens to be 
the one on compacts. In this case all 
are carried on one sheet, with a retail 
price range from $1 to $10. Two kinds 
of each grade are carried, “C.P.” or 
cake powder and “L. P.” or loose powder. 

In column No. 1 is the code cost. No. 
2 the retail price. No. 3 the minimum 
stock. No. 4 the maximum stock. No. 
5 stock on hand. No. 6 amount on 
reorder and the date of the order. The 
following periods simply have the “Stock 
on Hand” and “Reorder” columns, 

Past records and present tendencies 
determine the maximum and minimum 
amount of stock. In the item illus- 
trated, it means that at least 25 must 
be on hand, but never more than 175 
at any one time. Stock on hand corre- 
sponds to the amount on hand the first 
of the period plus the receipts and minus 
the sales. 


ITH this sheet before him, a buyer 

can definitely plot out his purchases. 
But another bit of guidance is needed. 
This is gained from studying the figures 
on Sheet B., which is so simple that it 
requires very little explanation. “S. 0. 
H. Retail” is the Stock on Hand at retail 
prices. Added to that is the net pur- 
chases also at retail. By deducting the 
sales at retail plus any markdowns, also 
at retail, the present stock on_ hand 
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for division A of the jewelry depart- 
ment is revealed. 

Let’s presume A represents costume 
jewelry and B, sterling. These figures 
and all other figures shown herein are 
inventions of the writer and are used 
simply to illustrate the workings of the 
system. They must not be construed 
to be genuine store figures. 

Many jewelry stores use the first five 
lines of this sheet in its entirety except 
that they do not consider all figures at 
retail prices. This latter phase, how- 
ever, is a separate story. There is some 
real food for thought in the next two 
“Per Cent” lines. In this case we are 
imagining that 20 per cent of the de- 
partment’s jewelry inventory is repre- 
sented under column A or costume jewel- 
ry, and that 35 per cent of the sales 
come from that division. That is a 
mighty good showing. But look at 
column B or sterling. This is not so 
good, as 40 per cent of the stock is 
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sales closely, the customers govern the 
reordering automatically through their 
purchases. 

“The control system forces buyers to 
watch trends, fads and fancies. Trade 
papers are a wonderful source of ac- 
curate information in this respect. 

“New merchandise is always rolling 
in on account of frequent buying, so the 
department is not watered with un- 
salable articles. When one does buy a 
small lot of some “rubber” item, one 
cannot get hurt very badly.” 


Good Results From Departmentiz- 
ing 
EPARTMENTIZING the _ jewelry 
store of Arthur A. Everts Co., 
Dallas, has produced some good results. 
Each department has its classification 
letter as, D for diamonds, S for sterling, 


E for electroplate and so on. Then 
these heads are further subdivided as 


ARTHUR A. EVERTS CO., DALLAS, TEXAS 


SECTION 
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sole job is to change the store’s displays. 
Now this is no small job in itself, as 
the store is not only on a corner, but 
has two full sized windows facing an 
office building entrance. In other words 
it has show display windows on three 
sides. All told there are 12 outside dis- 
play windows each about 12 feet long. 
Two of them are trimmed every day. 
It does not make any difference how 
often a shopper may pass by, a new 
display is there to attract the attention. 

Interior displays are changed fully as 
often. By having one with a distinct 
aptitude for this kind of work, under 
the direct supervision of a good mer- 
chandiser such as Mr. Ayling is, some 
very clever sales producing ideas are 
worked out. For example, in the pearl 
case a number of ten inch high dressed 
china female figures are used for dis- 
playing the chokers and strands. Vari- 
ous jewel boxes are set in between the 
figures, some open, some closed, with 





DESCRIPTION 


WEIGHT cost REGISTER 


NO. 


PRICE REMARKS 





Stock is classified by letter and each classification has separate sheet in stock record book 


here, but is only producing 20 per cent 
of the sales. Get the point? 

It means the sterling inventory is out 
of proportion to the sales, too much 
stock, so immediate sales bolstering ac- 
tion is needed. 

With these figures at his command, 
a jeweler can average from six to eight 
complete stock turns a year. Last year 
in this store, Hassler got an average of 
five times on silver, eight times on cos- 
tume jewelry and three times on glass- 
ware. This year his average turn will 
be close to eight times on all items. 


URING the course of this talk, sev- 

eral interesting points were revealed 
as; “The first year I tried out this sys- 
tem, the inventory was reduced 18 per 
cent and subsequent years have shown 
alike decrease. Sales on the other hand, 
through having plenty of fresh goods, 
have shown an interesting substantial 
Increase. 

“Each item in the department carries 
a ticket which shows the retail price, 
code cost, bill number and style number. 
These tickets are taken off as the arti- 
cles are sold and collected and checked 
every morning. The object is to keep 
the buyer posted on just what is selling. 
If any item is not checked as being sold 
rd : week, immediate action is taken 

it. 


“By buying light and watching the 





under D. No. 1 for solitaires, No. 2, 
dinner rings, etc. 

Each classification has a _ separate 
sheet in the stock record book, a sheet 
of which is reproduced. 

“Date” is date received; “Mfg.” the 
source of supply, whether from own shop 
or from wholesaler. The next two 
columns are self explanatory. “Number 
of Stone” tells what paper it came 
from. “Register No.” is a consecutive 
identification number scratched on the 
ring or whatever article is listed. Under 
“Remarks” is placed the initials of the 
one making the sale. 

Diamonds have four classifications as 
“nerfect,” “very slight,” “slight,” and 
“imperfect.” 

A separate book on Diamonds and 
Watches called “The Personal Record 
Book” is kept for reference purposes. 
Sales are listed in alphabetical order 
under the customer’s name and show the 
date of purchase, amount, as well as the 
all important register number. 


Employs Special Display Man 


¢¢TJIDE it and keep it, show it and 

sell it,” is the policy pursued in 
the big George W. Haltom jewelry store 
in Fort Worth. “One cannot sell mer- 
chandise that is under the back coun- 
ters or in the reserve stock,” believes H. 
A. Ayling. To this end he finds it quite 
profitable to keep a good man whose 





pearls hanging out in studied careless- 
ness. 

Plenty of the inexpensive merchandise 
is shown on the cases, ranging all the 
way from lighters to costume jewelry, 
not so much as to be junky however. 
Once in a great while when some de- 
partment needs a bit of a sales stimulant, 
a special is run in the window. It may 
be on china or glass or clocks, but what- 
ever is featured, is featured in a high 
class way, so the curse of “Sale! Sale!” 
is not attached to the store. 


Attention-Gripping Window 
Display 
YRIE BROS., Yonge St., Toronto, 
Ont., displayed tiny gnomes in the 
act of making over old jewelry. A card 
read: 
Let the Gnomes of Modern In- 
vention wave their Magic Wand 
and transform your old jewelry 
into NEW and lovely shapes. 


A second card read: “The gold in your 
old jewelry is always used in remodel- 
ing.” One card showed an old wedding 
ring, remodeled. Placed upon another 
card was an old pearl pin made into a 
tie pin, giving one at a glance the magic 
change from the old to new. 

Other examples shown were a cameo 
from a tie pin made into a lovely ring, 
(Continued on page 94) 
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Outlook Encouraging in Jewelry Trade 

HE reports received in the last two weeks that 
I eonera business conditions are showing a for- 

ward trend should have a stimulating effect upon 
the jewelry trade. The general situation is better 
than it was a year ago and the improvement has 
gained considerable momentum in some basic lines. 
The remarkable activity in the steel industry and 4 
stronger trend in many other lines is an encourag- 
ing indication. 

The report of the survey of the jewelry trade by 
Dun’s Review, published in another column, is en- 
couraging. It points out that spring demand for 
jewelry has opened up with more strength than was 
the case last year and goes on to say that although 
the usual off season conditions prevail in some sec- 
tions, the majority of the reports show that sales 
since the first of the year are exceeding the record 
of the comparative period in 1928. The outlook for 
the immediate future is reported fair, as April is ex- 
pected to show a good sales volume which will hold 
up-until the school] commencement and wedding pe- 
riod of June. 

Reports indicate that fine jewelry is meeting with 
a desirable demand. Costume jewelry is produc- 
ing excellent sales and sterling silverware is re- 
ported to be selling very well at present with demand 
ahead of the same period last year. Some lines of 
medium priced jewelry are not as active while others 
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are reported showing a better condition. In the wate} 
trade the situation is said to be satisfactory for this 


time of the year. 
[cia centers east of the Rocky Mountains to con. 
tinue the nation-wide war on commercial crime 
being waged by banks, manufacturers, wholesalers 
and jobbers through the National Association of 
Credit Men meets with the approval of every honest 
jeweler and is directly in line with the campaign 
against commercial fraud in the jewelry trade which 
is being combatted by our own institutions, particu. 
larly the National Jewelers’ Board of Trade through 
its Fighting Fund. 

The general movement is taking the form of a cam. 
paign to raise the second credit protection fund of 
$1,750,000 to maintain the credit association’s busi. 
ness police force of investigators, counsel and ace. 
countants. In three years and nine months, sinc 
June 1, 1925, this body of men has exposed credit 
frauds in which 657 criminals have been convicted 
and has gathered additional evidence which has 
brought about the indictments of 619 others. More 
than 100,000 firms in all lines of business and in all 
parts of the country have been interested creditors 
in cases investigated by the association. 

In our own industry the increase in the number of 
fraudulent bankruptcies in the past year has been 
commented upon, and the existing situation was 
brought clearly to the attention of the trade by Presi- 
dent Otto D. Wormser at the last annual meeting of 
the National Jewelers’ Board of Trade, when he 
point out the need of a fighting fund large enough to 
deal with at least enough of such failures to discour- 
age the vicious practice. The good work of the Board 
in the past has been limited only by a lack of sufficient 
funds, and with the support which the Board’s cam- 
paign merits much greater results can be accom 
plished. Following President Wormser’s appeal 4 
large number of jewelers have expressed themselves 
as heartily in favor of the plan and the campaign for 
a greater Fighting Fund is now definitely under way. 


















Fighting Commercial Crime 






HE movement that has been started in commer. 


















































Anti-Daylight Bill Killed in New York 
EWELERS in New York and throughout the 
State who were active in having daylight sav 


State Assembly 

J ing adopted in various cities were pleased whel 
the Assembly at Albany killed the bill designed t 
abolish daylight saving time throughout the State 
and make standard time apply to all public office 
hours. By a vote of 76 to 64 the lower house sell 
the bill back to committeee and thereby ruined its 
chance of passage at this session. 


The Retail Jewelers’ Association of Greater New 
York was active in the fight waged against the bil 
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and many other organizations and private citizens 
joined in the flood of protests sent to Albany during 
the hearing held last week. 

When the bill, sponsored by Assemblyman Louis 
A. Cuvillier, Democrat, of Manhattan, came up for 
action on the Assembly calendar on March 20, a mo- 
tion to recommit the measure was immediately made 
by Assemblyman Arthur Swartz, Republican of Erie. 
Swartz lives in Buffalo, where a referendum on day- 
light saving recently revealed that the people stood 
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Do Not Use Term “Reconstructed” in Describ- 
ing Gems 


N view of the recent questions that have come to 
I us from subscribers who have inquired as to 
whether it was illegal or not to use the word “re 
constructed” in selling gems or even in advertising 
such gems, it might be well to call attention general- 
ly to the fact that the proceedings before the courts 
and the Federal Trade Commission, which have in- 
volved the use of this 


three to one in favor of it. 

The fact that the at- 
tempt to upset daylight 
saving in New York State 
has been unsuccessful is, 
of course, of major impor- 
tance to the people of the 
Empire State, but the 
fight was closely watched 
by those in other sections 
of the country where the 
plan has been adopted, 
and the result should have 
a tendency to discourage 
other attempts elsewhere. 

In the argument pre- 
sented by Assemblyman 
Cuvillier, who sponsored 
the bill, he pointed out 
that daylight saving time 
in some cities and stand- 
ard time in others led to 
confusion. He said that 
the farmers of the State 
were opposed to daylight 
saving and that it should 
be repealed for their bene- 
fit, inasmuch as its main 
purpose was to give the 
city dwellers a longer time 





A Word of Praise 


Cuas. S. StirFt Co. 
Diamonds 
Jewelers and Silversmiths 


Little Rock, Ark. 


THE JEWELERS’ CIRCULAR’S new dress is very 
attractive and good looking—quite an improve- 
ment, and your mailing it so it reaches us un- 
rolled is a real good feature and one the readers 
will unquestionably appreciate. 

With our very best wishes, 

Yours very truly, 
CHAS. S. STIFFT CO., 
S. H. Florsheim, 


Vice-President. 
* * * 


This old and well known jewelry house has 
been a leader in the industry for many years and 
has added character to the jewelry business of 
Arkansas. Its founder was an old and loyal 
friend of THE JEWELERS’ CiRcULAR and we are 
glad to know that his successors in control of the 
business appreciate the improvements which 
have been made in this journal. We hope to 
continue to number them among our subscribers 
for a long time to come.—Editor THE JEWELERS’ 


term in advertisements, 
did not relate to the term 
itself as much as the prod- 
ucts described by it. 

The term “recon- 
structed” in describing 
gems is perfectly proper 
if it is applied to the old 
so-called Geneva rubies 
which appeared on the 
market in the late 80’s or 
the early 90’s. These were 
said to have been made of 
small particles of ruby 
fused together and were 
so designated to distin- 
guish them from genuine 
rubies cut from a single 
crystal. As far as we 
know, these stones which 
were sold for compara- 
tively high prices, were 
driven out of the market 
by the synthetic product 
which was a very much 
better simulation of the 
real ruby and sold very 
much cheaper. We do not 
know of any such stones 


. C LAR. 
for their golf games and ee 


other recreation. 





being on the market to- 
day, or any reason why 








Assemblyman Swartz 
argued that daylight saving time had three distinct 
advantages—namely, it aided the health of the people 
by allowing more daylight time for recreation; it was 
an economic measure in that it saved a large share of 
the cost of electricity, and it prompted better home 
gardens by giving business men more time to work in 
them and gain beneficial results. 

The existing law is a permissive measure, which 
binds no city or town to adopt it if the people there 
do not want it, but allows others a like choice. Dr. 
Wynne, the New York City Health Commissioner, in 
a letter to the mayor, said that the present law had 
been proved to be a piece of true health legislation. 
Senator Copeland declared its repeal would. be a dis- 
tinctly backward step. Recent accounts indicated 
that the division on the question in the legislature 
was regarded as very close, but when the Assembly 
recommended the bill to the Rules Committee on 
Wednesday fears on the part of advocates of daylight 
Savings were set at rest, at least so far as the present 
session is concerned. 


they should be bought if 
they were on the market. The term has never prop- 
erly been applied to sapphires because there were no 
“reconstructed” sapphires on the market or at least 
produced in any quantity. 

The objection to the word “reconstructed,” it will 
be seen, is due to the fact that it has been applied to 
products that were not reconstructed stones and not 
because the term was in itself illegal or because it was 
misrepresentative, although it cannot be said to have 
any particular excellence as a descriptive term. The 
term has been used loosely in the trade since the time 
it first appeared and later was applied to synthetic 
and even imitation stones improperly by. importers, 
wholesalers and retailers alike and by their sales- 
men. 

In view of the present absence of any recennteaeten 
stones in the market, it might be well for all jewelers 
to expunge the word from their vocabulary and that 
of their sales staff as its use is not only confusing to 
the buyer but may result in charges of misrepresenta- 
tion. 








Dr. Hollis Godfrey, chairman of the board growth in Amer- 
and president of the Engineering-Eco- 


nomics Foundation 


years, from 1790 to 1923; the second, from 1923 to today, 
the period in which we are now working. 
period from beginning to end was a period of production. 
The present period is a period of consumption. 

All advance in the whole period has come from business 
growth not from business operation. 


tion stands still. Business growth 
advances. 

In the second period, the present 
period in which we are living, busi- 
ness growth is advancing at a rate 
slower than it advanced in the 
whole 133 years which preceded. 
Its rate of advance in these years 
has been less than 1 per cent and 
even in the low period of the War 
of 1812 it advanced at the rate of 
2.5 per cent, while in the low period 
following the Civil War it advanced 
at the rate of 3.5 per cent. 

That is the condition of business 
growth in the present Buyer’s 
Market, when consumptive capaci- 
ties have been outstripped by pro- 
ductive capacities; when the ability 
of men to make the products by use 
of machines has become greater 
than the ability of men to consume 
the products made. From the very 
nature of machine production, as 
separated from human consump- 
tion, that difference in rate of 
growth will continue. We are per- 
manently in a Buyer’s Market ex- 
cept for the coming of such major 
emergencies as the World War or a 
great epidemic. 


The effect of that retardation of business growth on 
profits has become evident by the fact that in the last 
income tax reports 45 per cent of the firms reporting 
showed no net profit, the highest percentage excepting for 
the periods just before and just after the World War, 
where in 1914 48 per cent reported no net profit and in 
1921 52 per cent reported no net profits. 
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Knowledge the ‘foundation 
of Business Growth 


Abstract from an Outstanding Address Delivered 
by Dr. Hollis Godfrey Before the Convention 
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of the Massachusetts Retail Jewelers’ Asso- 
ciation at Boston, March 20 


‘HE whole 
history of 


business 
ica is in two sec- 
tions—the first, a 
period of 133 
The first 


tific education). 


Business opera- 








A fact is an occurrence, quality or 
relation, the reality of which is mani- 
fest in expressions and can be proved 
with certainty, today or years hence. 
An opinion is a belief, a viewpoint or 
an expression, changeable and shifting. 

The production end of business has 
made its astounding progress through 
the development of engineering, all of 
which has been based on facts. Dis- 
tribution has been going along on a hit 
or miss basis of barter and exchange, 
not based on fact but on opinion which 
varies with time, place, climate and 
people, etc.—nothing definite, nothing 
incontrovertible. 

Colleges have taught men engineer- 
ing, civil, mechanical, electrical, and 
then have taught business men to use 
engineers and to have full confidence 
in calling upon engineers to build fac- 
tories and to produce a greater per- 
fection and increased efficiency. 
There has been no education along 
such lines for distribution. 











Such a condition as this presents to the business execu- 
tive a problem for immediate solution. The first step to be 
taken in solving that problem is to develop men who can 
use the same processes of speed and certainty to expand 
capacities for consumption that men used to expand ¢a- 
pacities for production. 
did for production was to train men in use of the four 
processes which give speed and certainty: Measurement, 
Relation of measurement (mathematics, Classification of 
measured facts (science) and transmission of facts (scien- 
All that the schools of engineering- 
economics can do today is to develop the same processes, 
the only ones which give speed and certainty, and apply 


What the engineering schools 


them in the field of consumption. 
That requires the use of adult 
education. For there is no way of 
capitalizing capacities for consump- 
tion save by use of adult education. 

In the chart shown on the 
opposite page, the exact relation- 
ship of the different factors of 
initiating business growth is 
shown: Why men must solve the 
problem; how they can solve it; 
where, who, what, when. In brief, 
that order of presentation shows 
why men must put the horse before 
the cart and begin by ordered ac- 
tion instead of attempting to begin 
in the middle of that course. 

Speed and certainty of total busi- 
ness action come only from speed 
and certainty of initiation. Speed 
and certainty of initiation come 
only when men are trained to use 
the processes of research and teach- 
ing, outlined above, to solve the 
problems (a) of the ultimate con- 
sumer, (b) of the man who serves 
the ultimate consumer and (c) of 
the man who makes the product 
which goes to both. 

In education we never have 4 
mass problem. Education, like ay 


other process of growth, starts from a nucleus and g0é 
out from that nucleus. 
growth of speed and certainly comes from the develop 
ment of a nucleus of growth, developed by the college ™ 
the form of a group of men selected, equipped and trained 
to initiate speed and certainty of business growth. 

(Continued on page 94) 


The tree comes from the seed, and 
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INITIATING BUSINESS GROWTH IN THE BUYER’S MARKET 











THE ENGINEERING-ECONOMICS FOUNDATION 







To Read Please Follow this Line. THREE JOY STREET 
| en al BEACON HILL 
—_—— BOSTON 

—_ 






_— 










WHAT is the principal { The Answer is another question—WHAT CAN I DO TO MAKE MY BUSINESS 
g question of the business »| GROW WITH SPEED AND CERTAINTY? 
man? ae 


———ee 
— 


al 
. Today, in the present Buyer’s Market, where business growthis retarded by the condition 
WHEN and WHY is of consumption, a condition produced by the fact that productive capacities (such as 
that question asked? those of machines) have now outstripped consumptive capacities (such as those of human 
beings for the products of business) 
—_— 
—_ 
_ —_ 
—_— 
——( By use of the Principle of the Growth of Business, which summarized is—“Growth of 
a Business comes — preceding Growth of Education,” and. which, applied in the 
. present Buyer’s Market, requires that Growth of Education be directed to the expan- 
egg -« sion of human capacities for consumption. 


tained? The Education needed today is ADULT EDUCATION, because the buyers who initiate 
action in the Buyer’s Market are adults. It must be in terms of fact (not opinion) be-. 


cause facts alone give needed speed and certainty of action. 
— — 
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TO SECURE ( The buying personnel who are literate. 40,000,000 of our 120,000,000 population have 
4 BUSINESS / been trained in high schools in the past thirty years. Their minds present a great 
- latent capacity for consumption usable to secure business growth when 


_ | GROWTH, / ae 


TODAY, A MAN cnt ate A YS 

DS TO rd The personnel of the General Administration of Business CAPITALIZE ( Utilize— 
NEE make of value for services and earnihgs) the latent capacities of consumption, by 
NO" =< - ; assembly with the capacities of production and exchange, : after 


—— 
—_—e— 
———_ 


7 : pote 
Ff a (The Business Paper and the Farm Paper, which instruet 
men in business in the processes best fitted to develop use 
yA by: the consumer 


Pa The Trade and Business Associations, which act as clearing- 
f houses of adult education for trades and for communities 


i Pcl — The personnel of the | Advertising, which teaches the consumer understanding use 


tion to secure business services which work to of goods and services 


: growth? DEVELOP capacities The Graphic Arts, on whose work rests all adult education 


for —— — obtained by the printed page 
| erforme is func- : hc siaie.g P 
8 a Those services The Educational and Distribution Divisions of Business, 


f are who organize and apply all services of adult education to 
. | meet specific needs. 


n The speed and certainty with which these services do their 
work depends on the primary work of 





ee 
——_—— 


. The = of the Post-Graduate Institution of Learning, who, through organizing 
and transmitting the facts by use of the processes of research and teaching, of higher 
adult education INITIATE speed and certainty of business growth 


The post-graduate college must take the initiative because it is the only division of the 
organized educational system of America which enables men to secure speed and cer- 
e | tainty in solving, in advance, the problems of adult education. 

—_——_ 





oo — = 

ine anil — or oor 

f geen In increased services and earnings derived from increased speed of turnover, which in- 

: crease in proportion as men in business learn to use the facts of consumption (the present 

t WHERE does adult | source of speed of turnover) to develop and capitalize capacities for consumption of a 
education take effect product. 

in business growth to- ] 


day? The speed and certainty of that work of development and capitalization increases in 


Piepomrne as the post-graduate college, which initiates action, enables men to learn 
to use the facts of consumption. 





Specifically, the speed and certainty with which an executive secures growth in his own business today depends primarily on the speed with which 

de spplies the certain facts given above in his own daily work. That speed of application depends primarily on a man’s personal ability to 
ecide what work is to be done on a basis of fact (not opinion) and how that work is to be done. 

es 


Copyright 1928, by Hollis Godfrey. 
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(hanging Conditions in Retailing 


From an Address by Daniel Bloomfield, Manager, Retail Trade Board, Delivered Before the 
Convention of the Massachusetts Retail Jewelers Association Held Recently in Boston, Mass. 


E are in an era of scientific merchandising. The 
changes in retail distribution are rapid and far- 
reaching. More and more attention is being cen- 

tered on retail distribution by manufacturers, merchants 

and the consumer. Never before have there been such 
sweeping changes in methods of distribution. Chain stores 
are increasing in number in practically all lines of retail- 
ing; mail-order houses are opening many large and small 
retail stores; manufacturers are opening retail stores; 
jobbers in many lines are being dropped by manufacturers 
who prefer to deal direct with the 
retailer; house-to-house selling has 
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the proper remedy. While they are thus engaged, their 
progressive neighbors take advantage of the information 
brought forth by research, they encourage deeper research 
into the problem of how to meet rising costs and safeguard 
profits. For there is no greater waste of capital than that 
employed in an unprofitable business. 


















injected itself into the situation; in- 
stallment selling has grown to large 
proportions and has spread to many 
kinds of merchandise. 

Independent retailers are organiz- 
ing themselves into “voluntary” 
chains; they are developing group 
buying to 4n extent hardly dreamed 
of a generation ago. Greater atten- 
tion is being given to executive per- 
sonnel, and to merchandising meth- 
ods. Much effort is being given to 
truth in advertising. ‘Ethical rela- 
tions between manufacturer and re- 
tailer, between retailer and fellow 
merchants, between merchant and 
consumer are being improved. 

New standards for merchandise 
are being set by and for the con- 
sumer. The appeal of art and beauty 
is becoming more and more impor- 


business ? 





kind of department store? 


that of department stores? 
Why should the 
debts (0.4) be higher than that of 
department or specialty stores? 
Have you analyzed your competi- 
tion to see why it is getting your 


Having analyzed your own condi- 
tion, and your competitor’s, are you 
using your association to help you 
solve your common problems? 
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T)EALING with things of an artistic nature, the sue jm > 

cessful retailer of jewelry makes his store attractive ° 

as an appropriate setting for his merchandise—and a storn—™ ™ 

can be made as beautiful a setting > 

as can a piece of jewelry. He gives Jé 

aid and encouragement to the grow © 

Ask Yourself ing movement for more art in indus 2 

try. He is in a unique position tm 5h 

Why should the salary and wage work with the manufacturer so thafe of 
percentage of stores doing a business together they can do their share in 
of between $20,000 and $49,000 be promoting good taste. 

16.9 and larger than the figure for any H . , LY 
ere are some questions jewel 

Why should the rent figure for retailers should ask themselves: an 

jewelry stores (4.1 to 4.8) be almost Why should the salary and wag lac 

double that of department stores? percentage of stores doing a busi bet 

Why should the percentage for de- f bet 20.000 of | 

preciation (0.7 to 0.9) be higher than ness of between $20, and $49,00j her 

be 16.9 and larger than the fig ad 








for any kind of department store! 
Why should the rent figure fa 
jewelry stores (4.1 to 4.8) be almog 
double that of department stores! 
Why should the percentage for é& 
preciation (0.7 to 0.9) be higha 
then that of department store! 
Why should the figure for bh 
debts (0.4) be higher than that d 
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tant in the merchandise that is 
bought by the consumer. Color, line 
and design are the trinity before which the world now wor- 
ships. But it is not as simple as this statement would 
seem to indicate. 


NE of the most difficult phases of merchandising is 
learning what the consumer will buy. Here is a field 
where all the ingenuity and skill of the merchant are put 
to the test. Here is where so many merchants fall down 
because they mistake a mirage for reality, because they 
are misinformed, because they do not study the situation 
carefully enough to be able to exercise sound judgment. 
There is another factor that is too often overlooked. 
Efficient management is still the key to success in retail- 
ing. But management cannot be efficient unless it is en- 
lightened, unless it is fully informed. It must be guided 
by basic facts and not by hunches and guesses. 

Intelligent business judgment comes from knowledge of 
operating costs and what they ought to be, knowledge of 
the right buying sources, knowledge of consumer demand, 
knowledge of tested methods of doing business, and from 
broad vision and foresight. 

But too many retailers are short-sighted and immune 
to new ideas. They spend too much time bewailing their 
status instead of studying symptoms and trying to find 





department or specialty stores? 
Have you analyzed your competi 
tion to see why it is getting your business? 
Having analyzed your own condition, and your co 
petitor’s, are you using your association to help you sol 
your common problems. 






















HE figures gathered by the Harvard Bureau of But 
ness Research show 
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That is not a great profit. Increasing competition 
reduce this profit materially unless jewelry merchal 
give their business the most thorough examination it! 
ever had. The future of your particular store rests Wi 
you. Will you accept the challenge of the times? If 
do not want a picture of your store in sparkling red i 
you must act NOW. 4 




































Albert J. Rehm, for 30 years associated in the jew 
business at Utica, N. Y., has opened a store in the Ul 
Gas & Electric Co.’s building. 















| Preparing for Easter 
Along “Fifth Avenue 


By Ima Thompson 


he 


7 OW the fashion world is all ready for the Eastertide parades 
ion ‘ ~ilipes . : 
re NC ana out-of-town trips and it is worthwhile taking a survey of 
and the new things this spring. Costumes are colorful, gift 
hat jewels numerous and enticing. Watches always make excellent going- 
away gifts and here they are shown up and down the Avenue in all 
their new glory. Black onyx is cut in an unusual manner to make the 
bracelet and the case for an interesting new wrist-watch. The sections 
of black onyx are long and narrow, cut flat at the back but with a 
rounded surface and slanted ends for the top. This cutting has also 


SUC 
tive 


to : 

id been used on a watch chain and a case for a man’s watch. In both 
te. . : 

ive Jewels three platinum links, strong but very small, were placed between: 


rong each of the onyx sections. The pattern of the wrist watch is shown 
dus i2 the accompanying illustration. The watch case is octagonal in 
n to shape, two flanges meeted on either side and the bracelet is made up 
that of a series of the small onyx sections. 


bo MONG the Easter gifts for children are included necklaces with 
a new pendant added to the string of pearls which grows with 
each year. There is a hand-engraved chain work to finish the neck- 
lace on either side. A row of pearls with links of the platinum chain 
between and now comes this new little pendant drop to carry the pearl 
of odd number. For a seven-year-old is the little necklace sketched 
here. The new birthday gift pearl is attached to this hanging chain 
and added to the necklace the following year, when there is an even 
number of pearls. Also a new gift for a smaller child is the bracelet 
of platinum chainwork with the single pearl set among the links. 
This jewel, of course, like its necklace prototype, is ready for addi- 
Btional pearls with each succeeding gift. 


velry 


wage 











WO gifts were chosen this week by two little maids for exchang- 
ing at Easter time. One sub-deb was 12 years old and her chum 
2 year older. They chose for their gifts little pouch bags like the one 
ato pictured. One bag is tan, with a silver gift frame and pink coral 
studs and beads. The other bag was all in tones of French blue. 
The handles were braided silk cord trimmed with two gem-stone beads 
and a tassel, while the bag itself was braided satin and grosgrain rib- 
bon. Very particular is the young miss about her jewels and dress ac- 
cessories and she warrants all the attention the wise jeweler can lavish 
upon her, for she is the coming jewelry wearer of the next few years. 


Busy URING the spring the costume jewel comes into its own. It is 

arriving now in an abundance of fresh designs. Rather more 

intricate than usual for such pieces are the choker bracelet and finger- 

ring noticed this week worn with a costume of gray and green checked 

tweed. The idea for the pattern of the silver plates which built up 

he main portions of the necklace and bracelet came, we were told, from 

A motif discovered among some old jewels from Mexico. This idea of 

ollowing leads found in Mexican silverware and Mexican architectural 

on Wamotifs is one worth watching. In this set of costume jewelry we have 

‘chee Continuous row of hollow sections of filagree silver wire, each sec- 

it Mion carrying a row of pendant pear-shaped peridots for a fringe-like 

border. The finger-ring is an odd arrangement in two of the pear- 
thaped peridots entwined about with a filigree silver wire. 





dN unusual business is being done this year in walking sticks, 

with gold or silver-rimmed tops. Perhaps it is prosperity, or 
perhaps it is travel abroad, but American men are rapidly losing their 
lf-consciousness with regard to this fashionable appurtenance. More 
nd more sticks are being seen on the streets of large cities. 
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‘Parks ond “Pavements— 
Platinum and Pearls 


Jeweler-Mayor Joseph C. Wilson Serves Rochester, N. Y., Citizens in Public Office 
and Behind the Counter of His Jewelry Store 


utilities may not mix with 

gems, watches and rings, but 
that incongruous combination so far 
has failed to daunt the versatile 
Joseph C. Wilson, who sells jewelry 
across the counter of his retail store 
at 39 Main St. E., Rochester, N. Y., 
and at the same time serves his city 
as mayor and recognized civic leader. 

To Mr. Wilson the cross between 
his interests in the retail jewelry 
counter and the leather chair behind 
the mayor’s desk in City Hall is no 
stranger than that of any business man who is willing to 
offer himself as a public servant in official capacity. In 
his long service in public office, not only as mayor but as 
alderman, assessor, treasurer and comptroller, Mr. Wilson 
has learned to discuss taxes, city expenses, improvements 
and bond issues as expertly as gem mountings and main 
springs. 

Ten to 12 hours of hard and constant work is an average 
day for Mayor Wilson. Although his City Hall office hours, 
committee and City Council meetings keep him as busy as 
the average man, he is at his jewelry store daily. As 
mayor and jeweler he has kept in complete touch with both 
interests. 

Mayor Wilson is a pioneer jeweler. He has been in the 
trade for a half-century, owning and operating his own 
establishment since 1894. His store has always been lo- 
cated at its present address. Although he began his po- 
litical career almost simultaneously with his proprietorship 
of a jewelry store, he never had the idea of becoming 
mayor of Rochester. His election to that office came after 
37 years in public office after he had aligned himself with 
the new Rochester Citizens’ Committee, under whose direc- 
tion the present city manager form of government was 
swept into office. 

In 1894 Mayor Wilson—he was Mr. Wilson, jeweler, 
then—bought out Wheeler & Rosen, a retail firm, and be- 
gan business under his own name. Within a few months 
he could boast of an excellent customer public which never 
has decreased in succeeding generations of jewelry pur- 
chasers. In 1895 Mayor Wilson was elected alderman of 
the 19th Ward. Thus officially recognized as a public ser- 
vant, he began to learn the details of paving blocks, water 


<P ARKS, pavements and public 





Mayor Joseph C. Wilson 





pipes and city expenses. He served as 
a city lawmaker for five years and at 
the same time put in full time behind 
his counter in Main St. E. 

In 1900 he was elected city as- 
sessor. His new job opened a new 
field for work and ingenuity in which 
he became familiar with civic prob- 
lems to far greater detail than was 
necessary as a member of the City 
Council body. In a short while Mayor 
Wilson could appraise a parcel of real 
estate with the same accuracy as he 
could a diamond. As city assessor he 
worked long hours. His retail business expanded. But 
Mayor Wilson was equal to the task. 

In 1918 he became city treasurer. Official duties pressed 
more heavily on his time. But Mayor Wilson was by now 
as expert a city official as he ever was an expert jeweler. 
He carried out his duties efficiently. And still he found 
time to keep in efficient touch with his retail jewelry store. 
By this time he had found he could conduct his store more 
efficiently through a well trained manager. F. W. Ament, 
who still serves him in that capacity, was representing 
him at the counter. Mayor Wilson spent as many hours 
a day as possible in the store, leaving the remaining hours 
to Mr. Ament. 

In 1920 Mayor Wilson was appointed city comptroller. 
He was elected to that office for two succeeding terms. It 
was while he was city comptroller that the Rochester Citi- 
zens’ Committee, a self-created body, began agitation for 
the city manager form of government. Mayor Wilson, be- 
ing of like mind, joined the movement. It was a hard 
fought campaign in 1926. The Citizens’ Committee won 
and Mayor Wilson—still Mr. Wilson—was elected to the 
new City Council, becoming a city lawmaker again after 
a lapse of twenty-six years. But the real honor still 
awaited him. When Mr. Wilson entered the Council 
chamber for the organization meeting under the new city 
charter he had no idea he would walk out a few hours later 
as mayor of the city. But before he had been in the cham 
ber an hour he found himself elected to that office by his 
fellow councilmen, first mayor of Rochester under the city 
manager charter. 

One short block and a half from City Hall stood the 
(Continued on page 94) 
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| ewelry for the Men 


Latest Paris Fashion Flashes on Correct Evening and Daytime Styles 





RE American men, like Ameri- 
offen women, beginning to set the 
fashions for the world? Is 

Paris, the mecca for the smartly-dressed 
leisured people from all over the earth, 
turning to the American he-man of busi- 
ness for its criterion of correct dress? 
Among Parisians, with centuries of 














Scarf pins in sim- 
ple designs are 
now the vogue 








clothes traditions behind them, this is a much-talked-of 
subject. 

The most pronounced change is evidenced in the amount 
of jewelry worn by wealthy society people, says the Paris 
correspondent of the National Jewelers’ Publicity Associa- 
tion. European men, who have always been conspicuous 
for their taste for precious stones and fine metals as ac- 
cessories to smart clothes are developing a defined style in 
such matters. 

“You Americans have changed our ideas on clothes,” 
says Arnold Ostertag, who furnishes the jewels for a 
large percentage of the smart colony in Paris. “European 
men, dressed as they are in Paris, would not be conspicu- 
ously different from any well-dressed man in New York 
—something that rarely happened a few years ago. For 
this reason alone, there are certain rules of dress that 
are becoming more and more important, both in New York 
and in Paris. More conservative clothes mean more strict 
lines between what may and what may not be worn by 
the well-dressed man.” 

No man in evening clothes should appear without wear- 
ing a watch-chain, says one authority. Watch-chains, 
the jeweled threads of platinum that show dots of pearls, 
have their place—with the formal costume. 

The latest is the evening watch—a handsome piece of 
workmanship that is tucked into the’ vest pocket of a 
tuxedo or full dress suit. The evening watches shown 
by Paris jewelers are as thin as paper, of polished or 
chased platinum, their circumference marked by a thin 






Smart accessories for men 


line of baguette-cut stones—sapphires, 
rubies, emeralds. Stems are a single 
pearl. Some of them are intricately 
fashioned, with crystal faces on both 
sides, so that the mechanism of the 
time-piece is always visible. Some of 
the newer ones eliminate entirely the 
customary watch face, and show instead, 
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The evening 
watch — a hand- 
some piece of 
workmanship 


two slots through which one may see two ticker-tapes— 
one indicating the hour, the other the minutes. 

The outstanding fashion, however, is a simple-faced 
watch, of plain polished platinum, with its only decoration 
the narrow row of precious stones set around the edge. 
like the milling on a coin. 


¢ HE favorite jewel for studs and cuff-links is, for the 

moment, sapphires—always arranged in conservative 
design. One Place Vendome shop shows these in fine check- 
erboard design, the squares of sapphires set off at each 
corner by tiny, pavé diamonds. It is the jeweler’s ad- 
vice that diamonds, if worn at all, should be in baguette 
or flat cutting, to make them less conspicuous. One un- 
usual set of cuff-links, by the same designer, is made of 
four fine half-melon-shaped emeralds set in dull platinum, 
each with a small baguette diamond at either side. 

Novel cuff-links of this type may be worn with studs 
to match, or with pearl studs. There are two distinct 
styles for pearl studs. Younger men in Paris prefer two 
pearls—one a black pearl, one white. Yet three pearls 
are seen, occasionally, worn by distinguished Parisians— 
one black, one pink, one white. 

Rings that accompany either dinner coats or full dress, 
are of two types. The more popular is the sapphire ring 
—a large stone, carved with the wearer’s initials or crest, 
set in dull undecorated platinum, and worn on the little 
finger. ‘The second type, modern in manner, is a gold ring 

(Continued on page 94) 
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Style 1201—A novelty choker of large uniform Regent Pearls and 
facetted crystal beads. These crystals can be had in the light pastel 
colors of blue, orchid and green. Price $4.50 each 


Subject to Standard trade Viscount 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 


FOUNDED 1867 ret If FOUNDED 1867 


MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N. Y. 
BRANCH OFFICE: 236 WESTMINSTER STREET, PROVIDENCE. R. I. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET. SAN FRANCISCO, CAL. 
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Credit Jewelers Meet at West Baden 


Third Annual Convention of the National Association at West Baden Springs Hotel, Proves a 
Great Success—Group Discussions on Important Trade Topics Participated in by Retailers 
from All Parts of the Country—Attendance Record Broken 


West BADEN, IND., March 27.—The 
convention of the National Association 
of Credit Jewelers which opened here 
Monday morning at the famous West 
Baden Springs Hotel and closes tonight 
with a great banquet marks an epoch 
not only in the gatherings of this or- 
ganization but in jewelry conventions 
generally. For not only was the attend- 
ance remarkably large over 1,000 manu- 
facturers, wholesalers and retailers being 
registered, but the proceedings were of a 
character that was unusual from an in- 
struction standpoint, more important 
business topics being discussed each day 
than are generally taken up in an entire 
convention. These were taken up in 
group meetings in the morning and 
afternoon with a general meeting at 
luncheon during which some notable 
speaker addressed the assembled jewel- 
ers. The attendance at these group 
meetings was remarkable not only for 
the numbers present but for the interest 
taken and the intelligent discussion of 
each one of the topics brought up. 

The exhibits of the manufacturers and 
wholesalers also marked a red letter 
date in the history of jewelry conven- 
tions and were a revelation to the ordi- 
nary jeweler in the beauty, novelty and 








variety of the lines displayed. Over 60 
firms had booths in the great rotunda 
or Pompeian Court of the hotel and all 
put forth their best efforts to make this 
display the greatest jewelry exhibition 
that has ever been brought together 
under one roof. 


The Convention’s Wonderful Setting 


Part of the great success of the con- 
vention is due to the work of the officers 
and the executive secretary who had 
charge of it but part also is due to the 
unusually favorable environment which 
it enjoyed. In the first place West 
Baden is one of the most delightful 
health resorts of the country and in the 
early part of the year of the West Baden 
Springs Hotel is one of the most beau- 
tiful, convenient and picturesque places 
that it is possible to find for a conven- 
tion. 

Situated in the Lost River Valley in 
southern Indiana long noted for the out- 
standing natural beauty, this hotel set 
in a large park magnificently land- 
scaped, contains some of the most fa- 
mous medicinal springs in the country. 
The building, one of the most superb 
specimens of hotel architecture in the 


West Baden Springs Hotel, the headquarters of the association during the convention 

























country will ever remain a monument to 
its designer and builder, Hon. Lee W. 
Sinclair, and has became as famous for 
its beauty of superb construction as 
have the various waters of this section 
for their curative properties. The un- 
paralleled luxury of the hotel, grounds, 
gardens and appointments offer a play- 
ground of unequal appeal yet at the 
same time offer facilities for convention 
purposes that are unsurpassed. 

The exhibits of the jewelers are in a 
setting that is a jewel in itself!—The 
famous “Atrium” or Pompeian Court 
which is notable as the greatest and 
largest single room in all the world. It 
is in circular form over 208 feet in 
diameter with an inner. circumference 
of over 650 feet its walls six stories 
high surmounted by a dome that reaches 
150 feet above the floor. The floor of 
this greatest of all rooms is the most 
beautiful Italian marble floor in all the 
world over 40,000 square feet in area. 
Architecturally and from the standpoint 
of decoration this court shows an 
artistic perfection almost impossible to 
describe. And it is here that the pro- 
ducts of our greatest manufacturers of 
watches, clocks, jewelry and kindred 
lines show their beauty of line and work- 
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The majestic Pompeian Court, 


manship amidst new appropriate sur- 
roundings. The banquet will also be 
held here. 

The convention exhibits as erected in 
this beautiful court make one of the 
handsomest of most attractive displays 
ever seen at a gathering of this kind. 
Directly in the center standing like a 
pyramid with a tower surmounted by 
three silver stars is the booth of the 
International Silver Co. while running 
around the court in the form of an inner 
and outer circle are the other and small- 
er booths of the various firms in the 
watch, clock, jewelry and kindred lines 
while uniform in character they each 
present individual features in color 
schemes and in the character of the dis- 
plays made. A more extended descrip- 
tion of these exhibits will appear in a 
later issue. 


Among the principal exhibitors are: 


Name City Spaces 
Milton Alexander Co... Detroit 15 
Altman Purchasing Syn- 

| Sree Buffalo 146 
American Watch Co.... Detroit 139 
Art Ivory Mfg. Co..... New York 42 
Benrus Watch Co....... New York 51 and 52 
Bersted Mfg. Co....... Chicago 148 
ee New York 137 
&Bruner, Inc.......... New York 5 
Bulova Watch Co....... New York 65 and 117 
8. Buchbaum & Co..... Chicago 119 
Buss-Linthicum-Thorson, 
Cs ckcsciee es 6 Chicago 106 
Barron G. Collier Co... Chicago 53 
E. Davidson Co......... Indianapolis 61 and 62 
Dennison Mfg. Co...... Chicago 4 
roit Ad Service..... Dayton 68 
Didisheim, Hipp Co..... New York 108 and 109 
Electric City Box Co. Buffalo 80 and 132 
Elgin National Watch Co. Chicago 112, 113 and 
114 
Feld Belt Co.......... Detroit 120 
A. Edward Fisher....... New York 104 
Wm. L. Gilbert Clock Co. Winsted 74 
Gold Seal Importers.... New York 48 

Seer Indianapolis 60 

mm. Wateh Co....... New York 121 and 122 
B. & E. J. Gross Co. New York 9 
Guildleather ee Springfield, 

Ohio 55 and 56 
Helbein-Stone | eee New York 130 and 131 
i New York 
Illinois Watch Co...... Springfield 143 





exhibitors displayed their merchandise. 
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the largest single room in the world, where the 
(In oval, hotel and grounds) 


International — Co.. Meriden 
RO: GG. ERGs < osisess Brooklyn 
La France sauiiey Mfg. 

2 i, Perr reer Buffalo 
Ss. Langsdorf & Ges. .0 New York 
Henry Lederer & Bro... Providence 
— Bros. Silverware 

etre New York 
tieahantie - Schumann & 

i J64-sapadeonee ven oe Chicago 
Michael Fs Te New York 
Manheimer Watch Co.... Chicago 
Manning-Bowman Co.... Chicago 
C. & E. Marshall Co.... Chicago 
Lawrence C. May & Bro. New York 
M. A. Mead & Co...... Chicago 
Michigan Store Fixture 

RM gos), Gaba ewwes anes Detroit 
eo Se Cleveland 
National Casn Register 

ER er ed Tee ee Dayton 
National Jewelry Case Co. Buffalo 
New Haven Clock Co. Chicago 
L Ollendorff Co........ New York 
Oneida Community, Ltd. Oneida 
Quaker Silver Co....... Attleboro 
Rapaport Bros.......... Chicago 
Rettig-Stamm-Gruen .... Chicago 
Sangamo Electric Co.... Springfield 
Sebring Pottery Co..... Sebring 
Jacob Segal & Co...... Detroit 
J. R. Speigel & Co..... Chicago 
Seth Thomas Clock Co.. New York 
NE Me iw. onl alan Chicago 
Warner Jewelry Case Co. Buffalo 
Wolfsheim & Sachs..... New York 

Monday 







155 
140 


99, 100, 151 
and 152 
115 and 116 


14 
13 
10, 11 and 12 
land2 
124, 125, 126 
and 127 
138 
67 
150 
144 
3 
107 
123 
49 
105 
128 and 129 
101, 102, 153 
and 154 


The beautiful marble lobby was a hive 
of humanity during the morning while 


the members, 
registered and 


exhibitors 
received their 


and guests 


badges. 


The first real session of the convention 
started after the luncheon held in the 


main dining room. 


There was some dif- 


ficulty in getting the meeting to order 
owing to the crowd of hotel guests pres- 
ent but at last Secretary Popkin, using 
a megaphone, succeeded in getting at- 
tention and President Slavick delivered 
his address of welcome. 


ADDRESS OF WELCOME BY PRESIDENT 
SLAVICK 


“As president of the National Associ- 









ation of Credit Jewelers, I bid you, one 
and all, welcome to the third annual 
convention of this organization. 
“Gathered here today are retail, 
wholesale and manufacturing jewelers 
who have journeyed many miles—they 





A.N. Slavick, president 


have come from State in the 
Union. 

“To you wholesale and manufacturing 
jewelers, I wish to extend the hearty 
greetings of all of our members. We 
are glad to meet you on neutral grounds; 
to come in contact with you personally 
and to have the opportunity of knowing 


you better. Only good can result from 


every 
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CUTTER or DIAMONDS 


Section of the polishing department 


Alifetime experience in diamond cutting 


SOL VAN WE/EL 


Offices and Factory 
74 West 46th Street, New York 


BEST VALUES 


consistent with 


HIGH GRADE WORKMANSHIP 


Representative: Mr. SOL ROSEMAN 
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the friendships that will no doubt be 
formed at this gathering and we hope it 
will be your pleasure and your desire 
to be with us at our future meetings. 

“You my fellow jeweler I compliment 
for the definite object that has brought 
you here—your desire to progress. I 
hope your coming will be well rewarded 
and you will return home with many new 
jdeas; a stronger confidence in yourself 
and an appreciation of the value of your 


J. FRANK NEWMAN, EXECUTIVE 
SECRETARY 






association in your business life. 
“Whenever you see a business man 
who has finished learning, no matter 
vhat his standing may be, you see a man 
who has finished growing. And so we 
im to make our annual convention 
something that every credit jeweler will 
ok forward to with a keen interest— 
medium for exchanging ideas with 
men in his own line of endeavor so that 
he may bring his business up to the 
highest degree of efficiency. 

“While the prime reason in starting 
his association was for the exchange 
Mf credit and collection courtesies, and 
ill is a most important part, yet other 
bjects have developed. This only our 
hird convention and the beginning of 
he third year of our existence, yet we 
have accomplished much even though 
he results may not be apparent. We 
have sowed a seed that is sure to grow 
nd make each one of us stronger and 
etter and our particular branch of the 
ewelry industry economically sound and 
esirable. 

“Temporary success may come to any 
ne but we must reconcile ourselves to 
he fact that lasting success can only be 
uilt on a strong foundation of sound 
nd fair business principles. 

“We have a code of ethics and sug- 
estions of good practices as ideals for 
lr guidance. Study them carefully 
md always remember by serving the 
ublic well, you will profit most. 

“We should never lose sight of the 

that we are jewelers although our 
hethod of selling may be different. 
relry is sold on confidence and every 


| 
| 
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effort you use to increase that confidence 
and to create a desire for jewelry, will 
benefit you individually and the indus- 
try as a whole.” 

At its conclusion President Slavick 
introduced J. R. Spiegel, of Chicago, but 
for some time the speaker could not be 
heard and finally was forced to use the 
megaphone. His address appears on 
pages 73 and 93. 

Mr. Spiegel concluded by reading a 
large part of the article he wrote for 
THE JEWELERS’ CIRCULAR a year ago. 

President Slavick thanked the speaker 
for his very fine address and Secretary 
Popkin read a number of telegrams and 
announcements. The proceedings then 
continued in the group meetings held in 
the assembly room on the third floor. 


Group Meeting 


Because of the late adjournment of 
the luncheon session it was about -3.30. 
or a half-hour later than scheduled be- 
fore the Monday afternoon group ses- 
sion was called to order by M. A. 
Enggass, of Detroit, Mich. 

Mr. Engass explained briefly the ob- 
ject of these group meetings and ex- 
pressed the hope that a large number 
of the 200 or more present would take 
part in the discussion of the fine sub- 
jects selected for this session. 

It soon became evident that the men 
attending this convention were doing 
so with a sincerity of purpose, earnestly 
desiring to receive every possible benefit 
from the sessions and to give from their 
experiences in business practice to their 
fellow jewelers. 

To an observer during the afternoon 
it was very clear that the credit jewelry 
business is grading up, at least the mem- 
bers of the National Association of 
Credit Jewelers are grading their busi- 
ness up and by precept and example 
doing all in their power to place the 
business on a high plane of business 
ethics. 

The first topic on the advisability of 
advertising low priced . merchandise 
showed little or no difference of opinion 
all of the speakers agreeing as to the 
negative and the bad results that flowed 
therefrom. As to whether low priced 
non-jewelry specials were profitable as 
account openers the experiences cited by 
the speakers differed, some having prof- 
ited by them and others having found 
that they sold only the specials without 
adding other customers for jewelry. 

Many interesting experiences were 
cited and opinions expressed on the next 
three topics discussed that proved both 
instructive and enlightening to the as- 
sembled jewelers but no definite con- 
clusion was reached that could be taken 
as the sense of the meeting. These in 
their order were: 


“To what extent should further 
credit be granted to a customer who 
already owes a considerable amount? 

“The problem of trading in dia- 
monds purchased elsewhere. The 
problem of trading in more than one 
diamond which has been purchased 
from you.” 

“What should advertisements say 
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as to maximum length of time for 

payments?” 

The discussion developed the general 
question of taking back merchandise for 
more expensive goods and the sales oplicy 
to be followed. Few if any left the 
meeting hall until adjournment was 
declared at 5 o’clock. 

Immediately upon adjournment there 
was a brief session held by the credit 
managers attending the convention. 





S. A. POPKIN, SECRETARY 


Tuesday 


The program of Tuesday morning con- 
sisted of a group session held in the 
convention hall on the third floor. This 
meeting was presided over by A. Urgu- 
hart, of Los Angeles, Cal. 

Six subjects were discussed by those 
present and some very valuable informa- 
tion was brought out concerning col- 
lections. 

One of the most interesting and in- 
structive discussions was that concern- 
ing the methods of passing on credit on 
a new account opened late on Dec. 24. 

Other questions were concerning the 
extent to which one should go in collect- 
ing delinquent small balances; the value 
and best method of maintaining an out- 
side collection office; means offered by 
mail service to located slips; compara- 
tive value of printed forms and personal 
letters in collections; how soon should an 
account be followed up when first pay- 
ment on the account is missed, and with 
what method? 

Much the same unanimity developed in 
this session as was shown in the meet- 
ing yesterday afternoon. The session ad- 
journed at 12.15 o’clock to reassemble 
at the luncheon meeting at 12.30. 


Tuesday Luncheon Meeting 


The feature of the luncheon meeting 
Tuesday was an address by Harry H. 
Meisner, a Detroit lawyer, who is the 
legal and accounting counsel of the or- 
ganization. 

He talked of chain stores and the 
economic and legal phases of this busi- 
ness, the position he took in respect to 
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the chain store movement was that it 
was economically and legally sound and 
that its true application results in a 
service of the consuming public. He 
said that there exists wrongful and il- 
legitimate practices by some unscrupu- 
lous operators and to remedy this condi- 
tion legislation should be directed speci- 
feally. against such illegitimate oper- 
ators but not against the legitimate 
chain store. He traced the rise of the 
chain store and claimed its advent in the 
jewelry business was a logical sequence 
and a necessity to meet present condi- 
tions of the manufacturers. 

In the course of his address Mr. 
Meisner made a strong argument for 
chain stores in the credit jewelry line 
and told how they could be financed suc- 
cessfully. Incidentally he reviewed the 
most important anti-chain store legisla- 
tion that has been enacted in various 
States and concluded with his appeal 
to have such legislation directed at the 
abuses of the business and not against 
the chain store per se. 

As soon as luncheon was finished, and 
preceding the address by Harry Meisner, 
Secretary Newman read a telegram of 
regret from former President Morris 
Friedberg, Detroit, who was unable to 
attend. He also made several announce- 
ments concerning future features of the 
program and entertainment. The in- 
stallation of an amplifier had improved 
the reception over yesterday and enabled 
all in the large dining room to hear the 
speakers plainly. 

President Slavick then announced con- 
vention committees as follows: 

Credentials—Sam Schwartz, Wash- 
ington; George Goldman, Kansas City; 
Mr. Olsen, Chicago; Phil Katz, Balti- 
more. 

Nominations—M. A. Enggass, Detroit; 
George Goldman, Kansas City; Gustav 
Bastheim, Pittsburgh. 

Resolutions—Fred Goldman, Kansas 
City; S. A. Popkin, Detroit; S. H. De- 
roy, Pittsburgh. 

Audit—Harry Swarts, Chicago; Sol 
aa Buffalo; Elliot Hirschberg, New 

ork. 

Ethics and Practices—Fred Goldman, 
Kansas City; J. Freund, St. Louis; 
Ernest Maxwell, St. Joseph. 

Collection Rules—John F. Briskey, 
Detroit; Alex. Urquhart, Los Angeles; 
Theo. Abrams, Pittsburgh; Sam Singer, 
Detroit. This last committee President 
= recommended be made perma- 
nent, 


Tuesday Afternon Group Session 


The Tuesday afternoon group session 
was presided over by President Slavick, 
who prefaced the presentation of each 
subject for discussion with valuable sug- 
gestions. The value of this method of 
conducting the sessions of a convention 
was made even more apparent at this 
meeting and the helpful ideas and sug- 
gestions received upon this occasion well 
Tepaid for the time and expense of 
coming here. 

Advertising was the main topic of 

Scussion and the first feature of this 
Part of the credit jewelers business was 
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that of direct advertising as a means 
of producing repeat sales yearly. All 
the methods mentioned had produced 
satisfactory results while none to pros- 
pects had proved profitable. It was the 
general opinion that direct advertising 
is only profitable when sent to those 
with whom the prestige of the store 
has been built by other means. A ma- 
jority of those present were of the opin- 
ion that newspaper advertising is not 
as effective as formerly, yet still brings 
the best results and those who found re- 
sults improved attributed it to the fact 
that they were using more dignified and 
ethical advertising. 

In the discussion of gifts, premiums 
and credit checks to make sales, the de- 
sire of members of the organization to 
conduct their business in a manner to 
merit the confidence of the public became 
more apparent. The attendance this 
afternoon was the largest of any session 
and interest in discussing the problems 
of the trade seems to increase. 

The program for Wednesday’s ses- 
sions is as follows: 

10.30 a. m—Group meeting; S. A. 
Popkin, Detroit, presiding; round table 
discussions; general store problems. 

1. What is the most satisfactory 
and economical method of keeping 
stock records? (Exhibits.) 

2. In planning a model stock to 
attain a maximum rate of turnover 
of merchandise, what portion of 
total inventory should consist of: 
(a) Diamond goods. 

(b) Watches. 

(c) Jewelry and rings. 
(d) Silverware. 
(Exhibits.) 

3. What is the best and simplest 
method of budgeting merchandise 
purchases? (Exhibits.) 

4. What is the most satisfactory 
method of maintaining a detailed 
control of accounts _ receivable? 
(Exhibits.) 

5. How often and what methods 
are most advisable for taking in- 
ventory of accounts. receivable? 
( Exhibits.) 

12.30.—Luncheon; “The Credit Jewel- 
er as I See Him,” Bartley J. Doyle, Phil- 
adelphia. 

2 p. m.—General meeting; election of 
officers, committee reports, committee 
appointments, general business. 

Adjournment. 

7 p. m.—Banquet—formal. 

Entertainment and dancing. 


THE ENTERTAINMENT 


For entertainment Robert F. Sheehan 
will present at the banquet an appro- 
priate review entitled “The Jewels of 
1930” with Erl Bammél and his Ken- 
tucky Colonels. 

Among the artists who will entertain 
the jewelers are: Patsy Griffin, Elsie 
Gilbert, “Jessita,” Marcy and La Belle, 
Gypsy Lenore, Wellington Sisters, Jean 
Goldkettes Cadets and Babe Mones. 








The Universal Tag Co. has moved its 
factory and salesroom from 412 So. 14th 
St. to larger quarters at 180 S. 18th St. 
Newark, N. J. 
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Bandits Rob Chicago Store 





Employe and Wife Trapped in Their Home 
While Bandits Loot Establishment 


CuicaGo, March 25.—The Samuel For- 
man jewelry store, 6301 S. Halstead St., 
in the heart of the Englewood business 
section, Chicago, was robbed of $30,000 
in cash and gems last Saturday night 
while Fred C. Lindeman, an employe of 
the store, and his wife were held captive 
for nine hours at their home after the 
former had been forced to give the five 
robbers the store keys and the safe com- 
bination. 

Mrs. Lindeman was the first to en- 
counter the robbers. She arrived at her 
home, 6346 S. Fairfield Ave., early Sat- 
urday evening, to be confronted by five 
men who threatened her with pistols as 
she entered the house. 

Until her husband arrived, about 11 
o’clock, the robbers forced Mrs. Linde- 
man to remain seated in the front room. 
Lindeman, when he appeared after clos- 
ing the store for the night, was quickly 
relieved of the store keys. After they 
had threatened to shoot him at the count 
of five Lindeman gave the robbers the 
safe combination. 

Three of the bandits hurried to the 
store, leaving the Lindemans in custody 
of their two confederates. About 7.45 
p. m. the doorbell rang. It was the pre- 
arranged signal that the three had com- 
mitted the robbery and returned. Truss- 
ing up the Lindemans with rope and 
warning them not to call the police for 
15 minutes, the robbers fled. 

When they had struggled out of their 
bonds the Lindemans telephoned to the 
police. 

Capt. Michael Lee, of Englewood police, 
was informed by Mr. Forman that the 
loot consisted of $1,000 in cash, diamonds 
to the value of $16,000, and miscella- 
neous jewelry valued at $13,000. 








Swiss Duties on Imported Watch 


Cases to Be Assessed by Piece 
Instead of Weight 


WASHINGTON, D. C., March 26.— 
Swiss duties on imported watch cases 
will henceforth be assessed by piece in- 
stead of by weight, as provided by the 
Federal law of Jan. 18, effective from 
Feb. 1, 1929, O. B. Moussman, of the 
American commercial attaché’s office at 
Berne, reports to the Department of 
Commerce. 

The former distinction made between 
semi-finished and finished cases, for the 
purpose of assessing duty, has been done 
away with, the new duties on both semi- 
finished and finished cases being as fol- 
lows: Cases made of base metal, silver 
or gold plated, 50 centimes each; silver 
cases, 75 centimes each; silver cases, 
gold plated, one franc; gold or platinum 
cases, two francs. 

Under the old tariff semi-finished 
watch‘ cases of base metal, silver or 
gold, were assessed at 100 frances per 
220 pounds; and finished cases of base 
metal, nickel silver or gold, were duti- 
able at 400 francs per 100 kilos. 
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Cooperative Bureau 





Reports Submitted at Annual Meeting Tell 
of Record Recoveries 


The deferred annual meeting of the 
‘Jewelers Cooperative Bureau was held 
last Thursday afternoon at the head- 
quarters of the Jewelers 24 Karat Club, 
15 Maiden Lane, New York. The fea- 
‘ture of the meeting was the review given 





HARRY C. LARTER, PRESIDENT 


by President Harry C. Larter of the 
recent successful activities of Captain 
“Matt” Stratton, particularly during 
last January and February, when 
through the work of Captain Stratton 
and in conjunction with the aid so cheer- 
fully given him by the Police Depart- 
ment, the Bureau succeeded in recover- 
ing merchandise valued in excess of 
$28,000. 

The secretary and treasurer, Otto D. 
Wormser, was suddenly called out of 
town and was not able to be present, 
but his report indicated that the amount 
in the treasury was considerably lower 
than it should be to properly carry on 
the work. Plans were thereupon sug- 
gested toward making an endeavor to 
interest more manufacturing, wholesale 
and retail dealers in Greater New York 
to become members of the Cooperative 
Bureau. 

The various reports made indicated 
that for a very minimum of cost through 
this Bureau, recoveries have been made 
since its organization over 12 years ago 
of merchandise valued far in excess of 
& million dollars. 

The election of the board of managers 
Tesulted as follows: Henry Boden- 
heimer, A. L. Brown, Emil Kohn, H. 
C. Larter, H. H. Dillingham, G. H. Nie- 
Meyer, Lee Reichman, N. H. Rogers, 
M. D. Rothschild, Frank Sloan, Otto D. 

ormser. 

The board of managers subsequently 
met and elected the following officers: 
President, H. C. Larter; First Vice- 
President, G. H. Niemeyer; Second Vice- 
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President, Newton H. Rogers; Secretary 


and Treasurer, Otto D. Wormser. 

It was the consensus of opinion of 
those members present that if it were 
possible to tell of the fine work that is 
continually being done in the interest 
of all branches of the jewelry trade of 
Greater New York there would be a 
much larger membership than now 
exists. 








Members of Omaha and Council 
Bluffs Jewelers’ Guild Hold Ban- 
quet and Annual Meeting 


OmAHA, NEB., March 22.—Joseph P. 
Byrne, president of the Byrne-Duff 
Jewelry Co., Omaha, was elected presi- 
dent of the Omaha and Council Bluffs 
Jewelers’ Guild at the annual meeting 
held at the Omaha Athletic Club follow- 
ing a banquet. Mr. Byrne succeeds O. 
C. Homan in the presidency of the 
Guild. 

Following the dinner the jewelers 
listened to an address by Homer S. 
Curtis, retail sales consultant of New 
York and London, who is in Omaha 
conducting a series of lectures on retail 
merchandising under the auspices of the 
local Hearst newspaper and the As- 
sociated Retailers of Omaha. He is 
putting on a three-months’ course of 
merchandising here for the benefit of 
the local retailers. 

Mr. Curtis told the jewelers that the 
jewelry business along with other lines 
has undergone a complete change. 
Whereas in the old days, he said, the 
jeweler or other merchant put certain 
items in stock and the public bought 
those items or none at all. Today, he 
said, the public is telling the retailer 
what it wants and is telling the retailer 
what he must stock to satisfy them. 
This is largely due to the big national 
advertising programs which sell the 
public mind on certain items. He ad- 
vised the jewelers to keep everlastingly 
in touch with the style trend and the 
vogue in jewelry if they would get 
turnover and avoid being caught with 
old dead stocks. 

Alfred Brodegaard was elected vice- 
president of the Guild while Rudolph 
Hendrickson was made secretary-treas- 
urer. George Gerner of Council Bluffs, 
Iowa, and Henry Wilinsky of Omaha, 
were made directors. 








Speakers Announced for Maryland, 
Delaware and District of Colum- 
bia Convention on May 5-6-7 


WASHINGTON, D. C., March 21.—The 
Jewelers Section of the Merchants and 
Manufacturers Association entertained 
a delegation of jewelers of Baltimore 
and Wilmington at a dinner at the 
Town and Country Club last Tuesday 
evening. Plans for the 15th annual con- 
vention of the jewelers of Maryland, 
Delaware and District of Columbia, 
which will be held on May 5, 6 and 7, 
were presented by Arthur J. Sundlun, 
chairman of the local jewelers. 

Mr. Sundlun announced that the com- 
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mittee had secured as speakers, for the 
convention, Senator Thomas F. Bayard 
of Delaware, Congressman Clyde Kelly 
of Pennsylvania and B. J. Doyle of Phil- 
adelphia. Roy Fulkerson will be the 
toastmaster at the banquet. 

The Baltimore jewelers have extended 
to the Washington and Wilmington 
jewelers an invitation to be their guests 
at a dinner to be held at Baltimore on 
April 15. 








New York State Retail Jewelers’ As- 
sociation Will Start Drive for 
New Members on April 8 


BuFFALO, March 23.—With 500 new 
members as its objective the New York 
State Retail Jewelers’ Association is pre- 
pared to put into tangible form its pledge 
of support to the A. N. R. J. A. This 
state-wide membership drive will em- 
brace a canvass of every desirable retail 
jeweler throughout New York State. 

President Edward Leininger of this 
city has enlisted the aid of every leader 
in the state organization in making the 
membership drive a success and has re- 
ceived promises of fullest cooperation 
from every section of the state. The 
drive will get under way officially on 
April 8 and with a few exceptions will 
be conducted simultaneously throughout 
the state during that week. President 
Leininger, with the assistance of Vice- 
President William D. McNeil, Fred Roe- 
del and George Evans of Utica, plan to 
do some preliminary work in the central 
part of the state next week. 

L. M. Campbell of Canandaigua, chair- 
man of the membership committee, has 
spent much time since the mid-winter 
executive meeting in Poughkeepsie last 
January, in mapping out his campaign. 
He has subdivided the state into 16 dis- 
tricts and has supplied team captains 
with names of. non-member jewelers to 
be called upon. The original idea of 
inviting prospective members to meet- 
ings in these various districts has been 
abandoned. Instead each potential mem- 
ber will receive a personal call during 
the drive from one of the team captains 
or his assistants. 

Letters outlining the aims and pur- 
poses of the New York state association, 
its accomplishments and the advantages 
of becoming a member, will be mailed 
from Chairman Campbell’s office this 
week. Follow up letters will inform the 
prospective member when to expect a 
call from a member of one of the teams 
engaged in enlisting new members. 

Buffalo has been designated as District 
1, with John M. O’Dea as team captain 
in the city proper and Edward Leininger 
captain in the surrounding counties of 
Niagara, Cattaraugus and Chautauqua. 

Districts 2, 3, 4 and 5, west and south- 
west of Rochester, will have as captains, 
C. P. Coster, L. M. Campbell, Lathrop 
Sunderlin and Emil J. Scheer, respective- 
ly, the first three of Rochester and the 
last named of Canandaigua. 

District 11, embracing counties east of 
the Adirondacks, will have E. M. Bar- 
inger of Gloversville, as captain. J. Ar- 
nold Wood of Poughkeepsie, will captain 
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Foe) UTSTANDING as an achievement during my recent trip to Europe, is the 
AW) acquisition of the Earrings illust -ated above. 
tracted my attention when I saw them while traveling through Russia. 
fi} Their all-around splendor and beauty engrossed me. 
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Owned and worn over 
250 years ago by Her 
Highness “Catherine the 
Great” of Russia 

these precious Earrings 
are now in America. 


The story of 


historical Earrings 
By R. J. TRABERT 


These Earrings instantly at- 


I decided that they 


would make a most valuable addition to my collection of Precious and Antique 


Jewelry. 


Accordingly I purchased them, at the same time obtaining credentials which 


prove the Earrings to be more than TWO HUNDRED and FIFTY years old. 


They were formerly owned by “Catherine the Great, 
during royal functions and occasions of ceremony. 
Old World splendor, scintillating beauty that reflects the work of Old 


Napoleon’s. 
World Artists is reflected throughout. 


4 Pear-shape Diamonds surrounded 
by large round diamonds 


Each of these Earrings contains two Blue, Pear 
Shape Diamonds .. . one at the top, weighing 
approximately five carats . . . and those in the 
drops weighing about ten carats each. These are 
the outstanding diamonds, the rest of the FEar- 
rings being set with many large diamonds. They 
are instantly recognized as beyond the means of 
any but the wealthiest—or the highest rulers. 
This set of Earrings is exemplified by many crea- 
tions by the firm of TRABERT & HOEFFER, 
INC., who specialize in designing and creating 
the finest, most exclusive—diamond mounted 
jewelry. 






” Empress of Russia—and worn 
The design is of an era before 


These rare Jewels are now on 

display in our office 

Because the Earrings are over two hundred and 

fifty years old, not to mention their interesting 

history, they were admitted to this country as 

Antiques—DUTY FREE. They are now on ex- 

hibition in our office. Our friends in the trade 

are invited to see them—at any time. 


TRABERT & HOEFFER,INC. 
Creators of exceptionally fine 
diamond-mounted Jewelry. 

522 Fifth Avenue “ New York 
Guaranty Trust Co. Bldg., cor. 44th St. 
Detrcit—120 Madison Ave. 








Paris—58 Rue Lafayette 





these resplendent and 
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the team in District 14, embracing near- 
by towns on both sides of the Hudson. 

Westchester county has been desig- 
nated as District 15 and will be can- 
vassed by two teams under the leader- 
ship of C. C. Ward of Yonkers and Wil- 
son A. Streeter of Mount Vernon. Long 
Island and Brooklyn are included in Dis- 
trict 16 and two teams, led by Samuel 
Feldman and Phineas Peters, both of 
Brooklyn, will canvass this section. 

Districts 6, 7, 8, 9, 10, 12 and 13, em- 
bracing central New York counties and 
the Metropolitan area, will be covered by 
teams to be designated by President Ed- 
ward Leininger. Arrangements for the 
canvass of Greater New York have been 
left in the hands of Charles T. Evans, 
secretary of the A. N. R. J. A., who 
will cooperate with the state association 
in every way possible. 

At the conclusion of the drive it is 
planned to have a dinner in the Hotel 
Astor, New York, when team captains 
will make reports of their canvass. 








Newly Organized Jewelry Boosters’ 
Association Holds Second Meeting 
in New York 


The Jewelry Boosters, an organiza- 
tion founded in New York recently for 
the purpose of doing just what its name 
implies, held its second meeting last 
Thursday evening at the Royal Restau- 
rant on John St. There were 54 mem- 
bers present when Sydney Scheinberg, 
president, called the meeting to order. 

The name of the organization was sug- 
gested by Maury Taylor and was accept- 
ed by the members. Aside from boosting 
jewelry, the purpose of the members and 
the organization will be to promote and 
maintain general good will and fellow- 
ship among the members of the club and 
the jewelry trade. 

All those present at the first and sec- 
ond meetings and also those whose appli- 
cations have been accepted up to the 
date of the second meeting will be in- 
cluded among the charter members of 
the organization. 

The officers elected at the first meet- 
ing are as follows: President, Sydney 
Scheinberg; vice-president, Meyer Eisen- 
berg; secretary, William Stern; treas- 
urer, Isidore Rothman; sergeant-at-arms, 
A. Cohen. 

The trustees include: Max Mazer, 
chairman, Albert Bookbinder, Barney 
Lessner, Louis Jallofsky, Jack Sacks. 

The committees selected and their per- 
sonnel are as follows: 

Constitutional: Arthur Bergman, 
chairman; Jack Sacks and Albert Book- 
binder. 

Membership: Leo Alexander, chair- 
man; Manny Salomon, Albert Bookbind- 
tr, Leonard Polk, Edward Deneroff. 

Entertainment: A. Cohen, chairman; 
M. Salomon, A. Bergman, Leo Alexan- 
ler, Maury Taylor, and Jack Sacks. 














| Harold W. Kline, formerly of Flint, 
Mich, is now with the Joseph Gumm 
ganization, having been appointed 
manager of its new Flint store. 
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Plans for Joint Cenvention of North 
and South Carolina Retail 
Jewelers Association 


CoLuMBIA, S. C., March 22.—Jewelers 
of South Carolina and North Carolina 
and a few from Georgia and Florida 
will gather in Columbia, S. C., April 16 
and 17 for a joint convention. One of 
the largest gatherings of jewelers ever 
held in the South is expected here. Al- 
though plans are now in the infant 
stage it is expected that probably 200 
jewelers will attend the convention. 
Sessions will be held at the Jefferson 
Hotel. 

Prominent figures in national jewelry 
circles are expected to take’ part in the 
program. Among these are W. G. Fra- 
zier of Durham, N. C., president of the 
A. N. R. J. A., and Harry G. Matthews 
of Asheville, regional vice-president. 
Both of the national officers will ad- 
dress the convention. The program is 
not yet completed, according to J. B. 
Sylvan, secretary of the South Carolina 
Retail Jewelers Association, but should 
be ready within a few days. 

The officers of the South Carolina 
tetail Jewelers Association, who will be 
hosts, are: President, R. W. Muncaster, 
Florence; vice-president, L. A. Hall, 
Beaufort; second vice-president, J. L. 
Farmer, Spartanburg, and secretary, J. 
B. Sylvan, Columbia. 








Massachusetts Retail Jewelers Attend 
Banquet Following Convention 


BosTON, MAss., March 23.—A banquet 
held last night in Parlor A at the Hotel 
Statler, brought to a close the most suc- 
cessful and enthusiastic convention ever 
held by the Massachusetts and Rhode 
Island Retail Jewelers Association. 
While in numbers the attendance at this 
convention, which opened on Tuesday 
afternoon, was not as large as other 
meetings of the organization, the quality 
of the addresses delivered, the spirit of 
good fellowship and the marked interest 
which prevailed stamped this gathering 
as one of unusual importance. <A report 
of the convention proceedings was pub- 
lished in THE JEWELERS’ CIRCULAR on 
March 21. 

The outstanding feature of the two- 
day convention was the address of Dr. 
Hollis Godfrey, president of the Engi- 
neering-Economic Foundation of Boston. 
A summary of Dr. Godfrey’s address, 
together with the chart used by the 
speaker in his talk appears on pages 38, 
39 and 94 of this issue of THE JEWELERS’ 
CIRCULAR. 

The banquet held. tonight was marked 
by the attendance of approximately 80 
jewelers and guests. The toastmaster 
of the evening was James Kingman of 
Boston, newly elected first vice-president 
of the organization. He was introduced 
to the assembly by President-elect 
Cyrus J. Gidley of New Bedford. A 
brief address was made by William G. 
Frasier, president of the American Na- 
tional Jewelers Association. His talk 
was followed by an enjoyable feature, 
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when Edwin F. Lilley, regional vice- 
president of the National association, 
in behalf of the State organization 
presented a beautiful watch to Arthur 
Stern, the outgoing president. 

The principal address of the evening 
was made by Rev. John N. Mark, who, 
being a Scotchman, naturally had a 
great store of humorous stories which 
he told to his audience. He concluded 
with a few interesting remarks on suc- 
cess in life. Following the speechmak- 
ing of the evening the jewelers and their 
guests enjoyed dancing. 

For the two days in which the con- 
vention was held the Waltham Watch 
Co. had a display in Room 411. W. J. 
Marshall was in charge, and was as- 
sisted by A. T. Williams. The Smith- 
Patterson Co., Boston, also had an ex- 
hibit in Room 415 in charge of H. A. 
Martin. 








Proposed Changes in Constitution to 
Be Considered by Members of 
the Jewelers’ Security Alliance 


Several proposed amendments to the 
constitution of the Jewelers’ Security 
Alliance will be voted on at a special 
meeting of the members to be held at 
2 p. m. on April 19 in Room 703 at 15 
Maiden Lane, New York. The principal 
change proposed is a suggested increase 
in the annual dues for concerns which 
have a capital in excess of $100,000. The 
other proposed amendment changes the 
time of the annual meeting of the Al- 
liance from the third Friday in Janu- 
ary of each year to the last Friday of 
the same month. 

In a letter describing the proposed 
changes in the constitution it was point- 
ed out that after careful analysis of the 
Alliance’s membership, it was believed 
that the new schedule of dues proposed 
is a more equitable one. At the same 
time the Alliance is advising its mem- 
bers who are manufacturers, whole- 
salers and importers employing travel- 
ing salesmen, that under its Travelers’ 
Protective Service the organization will 
issue certificates for each traveler at a 
rate of $10 per certificate. 

The year book of the Alliance is soon 
to be mailed to all members. 








Members of Jewelry Crafts Associa- 
tion Reelect Officers and 
Hear Reports 


At the annual meeting of The Jewelry 
Crafts Association held yesterday 
(Wednesday) afternoon in the National 
Jewelers Board of Trade rooms, 22 W. 
48th St., New York, Walter P. McTeigue 
was again chosen as president of the 
organization. Aside from the election of 
officers, and six directors, the members 
listened to a message from the president 
and several reports. The most impor- 
tant of these reports was the one out- 
lining the Jewelry Trade School, which 
is soon to be opened in New York. 

With the election of Mr. McTeigue, 
the following were also again chosen 
for another term: First vice-president, 
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Henry Agate; second vice-president, 
David Shiman and treasurer, Richard 
Goldsmith. The directors elected in- 
cluded: Richard Goldsmith, Joseph L. 
Herzog, David Shiman, Robert B. Steele, 
Josh W. Mayer and Maurice Kohn. 
For the purpose of equipping the new 
jewelry trade school and to carry on its 
work for the first year, the Crafts Asso- 
ciation has launched a campaign to raise 
a fund of $10,000. After the first year 
the school will be maintained by the 
Board of Education of New York. All 
checks should be drawn to the order of 
and mailed to the Jewelry Crafts Asso- 
ciation, 48 W. 48th St., New York. 








California Jewelers to Launch Selling 
Campaign 


Los ANGELES, CAL., March 23.—At a 
recent dinner of the California Gold and 
Silversmiths Association, the following 
publicity committee was appointed: A. 
N. Slavick, Los Angeles, chairman; H. 
Preston Smith, Los Angeles; O. G. 
Tullis, Santa Monica; J. Herbert Hall, 
Pasadena, and C. L. Runyon, Hunting- 
ton Park. The meeting was intended 
as a get-together banquet of the south- 
ern California members, living in and 
near Los Angeles. H. Preston Smith, 
director of the State association, pre- 
sided. 

It was decided to launch a campaign, 
urging the public to buy jewelry and 
silverware as gifts for the following 
occasions : Easter, Mother’s Day, 
Father’s Day, Silverware Week, June 
Bride, Graduation, July Clearance Sales, 
October Diamond Week and Clock Week. 








Gorham Proposes a New Corporation 
to Carry on Retail Operations 
of the Gorham Mfg. Co. 


PROVIDENCE, R. I., March 23.—Pro- 
posal that a new corporation, to be 
known as Gorham, Inc., to carry on re- 
tail operations of the Gorham Mfg. Co. 
is contained in the company’s annual 
report which is to be submitted to the 
stockholders by Henry J. Fuller, chair- 
man of the board of directors. Briefly, 
this would mean the retail merchandis- 
ing of Gorham silverware products 
through a subsidiary. 

This new corporation, which would be 
controlled by the Gorham Mfg. Co. 
through right to elect a majority of the 
directorate, would include, in addition 
to the Gorham retail store on Fifth Ave., 
New York city, the firm of Black, Starr 
& Frost of New York and the firm of 
Spaulding & Co. of Chicago. 

Negotiations for the merger of the 
Gorham New York city retail store with 
Black, Starr & Frost, a nationally 
known jewelry concern, were commenced 
several months ago details of which were 
Published in THE JEWELERS’ CIRCULAR 
at that time, and have now, it is under- 

» been practically completed. Stock- 
holders of the Gorham Mfg. Co. are to 
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receive rights to purchase stock in Gor- 
ham, Inc., on a favorable basis and a 
definite announcement concerning these 
rights should the new company be 
formed, may be expected within a short 
time. 

Chairman Fuller states in his report 
that the premises of Black, Starr & 
Frost, at Fifth Ave. and 48th St., New 
York city, are sufficiently large to house 
the business of that company and of 
the Gorham retail store. “The antici- 
pated economies which will result from 
the operation of these two businesses 
under one roof,” he states, “will, your 
directors believe, yield to your company 
a greater return than it has had here- 
tofore as the result of its retail oper- 
ations. In addition, the consolidation 
will result in greatly increased prestige.” 

The business of Spaulding & Co., 
which has been controlled by the Gorham 
Mfg. Co., is now under complete Gorham 
ownership as the result of the purchase 
of all the stock not previously owned, it 
is stated in the report, which was made 
public last night. The report reveals, 
in addition to details concerning the pro- 
posed formation of Gorham, Inc., a con- 
tinuance of the remarkable improvement 
of recent years in operating results. 

Chairman Fuller of the board of 
directors, in commenting upon the ex- 
change of preferred stock for common 
shares, says that all but 1143 shares 
of the preferred issue have been thus 
exchanged and that these 1143 pre- 
ferred shares will undoubtedly be called 
shortly and retired under the provisions 
of the preferred stock issue which make 
them redeemable at $105 a share. Capi- 
talization will then consist entirely of 
common stock. 

He further states that more than 70 
per cent of the stockholders have given 
favorable decision in the matter of con- 
tinuing the present voting trust agree- 
ment for five years more, thus assuring 
the continuance in power of the manage- 
ment which has effected such outstand- 
ing improvement in the company’s 
affairs since reorganization. 








W. E. Taylor Co., New Orleans, Added 


to Marshall Organization 


CHICAGO, March 23.—C. & E. Mar- 
shall Co. has announced the purchase 
March 1 of the W. E. Taylor Co., of 
New Orleans, one of the 10 largest 
jewelers’ supply houses in America. 

W. E. Taylor, former president of 
the W. E. Taylor Co., will remain as 
manager of this branch and but few 
changes in personnel will take place. 

The Taylor company makes. the 
seventh house absorbed by the Marshall 
organization since Jan. 1. The houses 
previously taken over are J. J. Dauber, 
Columbus, Ohio; H. W. Himelhoch Co., 
Detroit, Mich.; Houghton-Reardon Co., 
Dallas, Tex.; Armer & Brown Co., Los 
Angeles, Cal., and the material and 
supply departments of Edwards-Ludwig- 
Fuller Jewelry Co., and the C. B. Norton 
Co., Kansas City, Mo. 
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Baker & Co., Inc., Newark, N. J.. Ac 
quires Good Will, Machinery and 
Metal Stocks of R. & H. 
Platinum Works, Inc. 


Baker & Co. Inc., assayer and refiner, 
Newark, N. J., has acquired the good 
will, machinery and metal stocks of the 
R. & H. Platinum Works Inc. of New 
York and Perth Amboy, conducting the 
latter’s business as a department of 
Baker & Co. Inc., beginning March 18. 

F. A. Croselmire, formerly manager of 
the R. & H. Platinum Works, Inc., has 
been taken into the Baker & Co., Inc., 
organization and will continue in charge 
of the department handling all matters 
referring to R. & H. platinum works pa- 
trons. Mr. Croselmire has been in the 
platinum business for years and R. & H. 
Platinum Works Inc. has been in the 
business for 22 years. Mr. Croselmire’s 
New York office address will be at 30 
Church St. 

The machinery at the R. & H. Plati- 
num Works factory at Perth Amboy will 
be retained temporarily until it can be 
incorporated into the Baker plant at 
Newark. The R. & H. Platinum Works 
Inc. is a subsidiary corporation organ- 
ized, owned and controlled by the Roes- 
sler & Hasslacher Chemicial Co. 








C. C. Bradley Sells His Jewelry Busi- 
ness at Batavia, N. Y. 


BUFFALO, March 26.—Charles Clifton 
Bradley, of C. C. Bradley & Co., an- 
nounced last week the sale of his jewelry 
business at 96 Main St., Batavia, N. Y., 
to Miss Anna Elizabéth Francis and her 
brother-in-law, Robert B. Mead. Miss 
Francis has been in the employ of the 
Bradley store for the past 15 years. Mr. 
Mead is identified with the signal depart- 
ment of the New York Central Railroad 
Co. The transaction does not involve the 
sale of any real estate, Mr. Bradley re- 
taining title to the property. Miss Fran- 
cis and Mr. Mead will take possession of 
the store on April 1, conducting the busi- 
ness under the firm name of Francis & 
Mead. 

Mr. Bradley, who is retiring from 
active business, has had the distinction 
of being the oldest merchant on Main St., 
Batavia. He began his business career 
there 42 years ago. 








Kansas City Gift Show 


KANSAS City, Mo., March 25.—The 
Kansas City Art and Giftwares Asso- 
ciation announces its sixth annual Kan- 
sas City Gift Show to be held Aug. 19 to 
24 on the third, fourth and fifth floors 
of the Hotel Baltimore. Many exhibi- 
tors who have previously attended the 
Kansas City shows have already made 
reservations. 

This trade territory has enjoyed a 
very prosperous spring business and 
many merchants are asking about the 
summer show. The association is looking 
forward to a record-breaking Kansas 
City Gift Show. 
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Held Up and Robbed 


Bandits Invade Cleveland Diamond Broker’s 
Office and Escape with Gems 
W orth $10,000 


CLEVELAND, OHIO, March 23.—Nathan 
Gogolick, diamond broker, 306 Citizens 
building, was held up and robbed in his 
office on Thursday afternoon. The loss 
was said to be approximately $10,000. 

Mr. Gogolick and his clerk, Henry 
Goldbach, were alone in the office, the 
outer door of which was locked, as is 
customary, when the holdup occurred. 
The jeweler answered a knock at the 
door and saw a well dressed young man 
standing in the hall who presented a 
card of a West side jeweler and asked to 
gee some diamonds. Mr. Gogolick opened 
the door wider to admit the man, who 
quickly stepped inside and was immedi- 
ately followed by two others who had 
kept out of sight. While one shut and 
locked the door the other two pointed 
revolvers at the astonished jeweler and 
his assistant and ordered the former to 
produce a little black box of diamonds. 
This Mr. Gogolick refused to do*and 
was promptly beaten over the head with 
a revolver by one of the thugs. The 
thieves then forced him to open a small 
safe and after looting it they bound the 
jeweler and his assistant with handker- 
chiefs and towels, taped their mouths, 
and then fled. 

Mr. Gogolick managed to free himself 
and while doing this Mr. Goldbach had 
crawled to the door and opened it and 
called for help. Albert Rossio, a jeweler 
in an adjoining office, heard him and 
quickly freed him. Police were notified 
and Detective Inspector Cody took 
charge of the case. 











| Lone Bandit Robs Milwaukee Jeweler 
of Rings Worth $1,800 


MILWAUKEE, March 23.—The retail 
jewelry store of Wilfred A. Wampach, 
429% Farwell Ave., was held up by an 
armed bandit last Wednesday who 
escaped with about 25 diamond rings 
valued at $1,800. 

Mr. Wampach was alone in the store 
when the bandit entered and asked to 
look at some wrist watches. While Mr. 
Wampach was reaching in the case for 
the watches the bandit pulled out a 
revolver and ordered him to turn over 
the rings. So far Milwaukee police 
have been unable to locate the thief. 








Window Smashers Steal Wrist 
Watches from Toronto, Ont.. 
Jewelry Store 


ToRONTO, ONT., March 22.—The jewel- 
ty store of G. Noblett, 221 Pitt St., 
Cornwall, Ont., was broken into by 
burglars early in the morning on March 
14, and wrist watches stolen to the value 
of upwards of $700. 

The plate glass window in which the 
watches were displayed was smashed by 
Some heavy instrument probably a sec- 
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tion of gas pipe which was afterward 
found near the spot. Through the 
aperture the thieves abstracted between 
50 and 60 wrist watches. There were 
other valuables within reach which were 
not taken as they were probably in a 
hurry to make their escape, the break- 
ing of the glass having aroused some of 
the neighbors. 

One of the neighbors who gave the 
alarm, stated that the robbers apparent- 
ly had no automobile. This is the third 
robbery by window smashing which has 
recently occurred in Cornwall. 








“Salesmen” Selling Falsely Stamped 
Rings Draw Fines at Orlando, Fla. 


ORLANDO, FLA., March 22.—Jewelers 
and police of Orlando, Fla., were “on 
their toes” last week when they arrested 
three “ambitious jewelry salesmen” for 
selling 50 cent rings for sums ranging 
from $2 to $4. The “salesmen” were 
assisted in their operations by 14 karat 
marks which they stamped on the in- 
side of the cheap rings. 

One was fined $100 and costs, or 60 
days, and another was given a $25 fine 
or 30 days. The third man was fined 
$50 and costs or 30 days. A woman was 
a companion of the trio. She was given 
a suspended 15-day sentence and ordered 
to leave town in 24 hours. 








Edward Sturkin Sentenced to Three 
Years in Prison After Stealing Rings 
from Union City, N. J., Store 


For stealing four diamond rings from 
the jewelry store of Marcus Tender, 961 
Bergenline Ave., Union City, N. J., on 
Feb. 23, Edward Sturkin has been sen- 
tenced to serve three years in the State 
Prison. Sentence was imposed last week 
by Judge Robert V. Kinkead in the Court 
of Special Sessions. 


Sturkin boldly walked into the Union 
City jewelry store and, posing as a cus- 
tomer, requested to be shown some rings. 
After looking over the display for a few 
minutes, he grabbed the four rings and 
ran from the store. Patrolman Burke, 
who was in the vicinity, heard the jew- 
eler’s cries for help and started in pur- 
suit of the man. Within two blocks of 
the store the thief was caught. 

The four rings were recovered and 
the man later confessed to committing 
the robbery. 








From 20 to 30 Salt Lake City jewel- 
ers and pawnbrokers have subscribed to 
a purse of about $300, which will be pre- 
sented to Walter Griffin, the pawnbroker- 
inspector from the Salt Lake City police 
department who was recently shot by a 
thug fleeing from the store of the Capitol 
Loan & Jewelry Co., which he had held 
up, March 13. Immediately after shoot- 
ing the officer, the hold-up man was him- 
self laid low with a bullet. The thug, be- 
lieved fatally injured at first, will re- 
cover, as will the policeman. 
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Face Life Imprisonment 





Couple to Be Sentenced Under Baumes' 
Law After Pleading Guilty to Theft 
from New York Concern 


Pleading guilty to charges of grand 
larceny in the second degree, Harry 
Campbell, alias the “Phoney Kid” and. 
his wife, Hattie, sometimes known as 
“Chicago Annie,” now face imprison-: 
ment for the rest of their natural lives 
under the provisions of the Baumes law. ' 
This couple entered their pleas last 
Thursday before Judge Mancuso in the 
Court of General Sessions, New York, 
and sentence will be imposed April 2. 
In the meantime Assistant District At- 
torney Joyce will make his investigation 
and file a bill of information, charging 
both defendants. with being fourth of- 
fenders. 

Campbell is now 62 years old, and 
his wife 55. Both have spent many 
years of their lives in jail. Campbell 
has been arrested 14 times since 1897, 
and has been inside of prisons in Glas- 
gow, Cape Town, Buffalo, Detroit, Phil- 
adelphia and New York. Mrs. Camp- 
bell has a criminal record which dates 
back to 1893. She has served prison 
sentences in Cape Town and various 
places in Europe and this country. 

Last» September the couple visited the 
establishment of Charles P. Goldsmith & 
Co., 24 W. 36th St., and posing ‘as doctor 
and nurse they were able to carry out 
undetected five trays of bracelets valued 
at more than $16,000. It was not until 
after they had left that the loss was 
discovered. : 

The police were notified as well as 
Captain “Matt” Stratton, superintendent 
of the Jewelers Cooperative Bureau. 
Captain Stratton, after hearing the de- 
tails of the crime, and getting a descrip- 
tion of the couple immediately identified 
them as notorious thieves. It was on 
his identification that the police started 
their search, and finally located the 
Campbells living in a rooming house on 
W. 112th St., Harlem. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended March 23, 1929 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 


CIs 2a as. a a ys eal ed ee 910,065.62 
Gold bars paid depositors...... 7,186.00 
ee eee ORT A $957,251.62 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
DE BOs ieee aha ere $527,058.04 
. We oes, Diana cr ata) afaustalal exci eke 103,552.43 
BOR Gl hifare Wve alacelavaccns te eae 56,678.95 

: 3 TEE TD em oP Tn a 76,042.10 
MM ek Shap ere cecil Seta ote 116,261.63 

: i. Lae neared rete pate eee 30,472.47 
OOM. «6+ Satis Waisman aleaats $910,065.62 








Mr. Faris, senior member of the firm 
of Faris & Co., Danville, has turned 
over his interest in the store to his sons 
and has gone to Hot Springs, Ark., for 
a rest. 
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Death of Samuel L. Scott 





Retired Member of Chicago Jewelry Trade 
Passes on While in Florida 

CuHIcaGo, March 23.—It was with pro- 
found sorrow that the trade learned of 
the sudden death of Samuel Leroy Scott, 
of Scott & Barger, which occurred at St. 
Petersburg, Fla., on Wednesday, March 
20. Mr. Scott, enjoyed good health until 
last fall, when upon the advice of his 
physician he left for a rest, spending 





SCOTT 


THE LATE S. L. 


sometime at Tuscon, Ariz., and later in 
Florida. Death was caused from a heart 
attack. 

Mr. Scott was born at Rockford, IIl., 
on May 7, 1852. When a boy his parents 
moved to Dixon, IIl., and then to Vinton, 
Iowa. In 1868 he started as a watch- 
maker for Gen. Charles Mount of Vin- 
ton. Later he was in business for him- 
self at Red Oak, Iowa, then Wichita, 
Kan. From Wichita, he went to Kan- 
sas City, Mo., and became a member of 
the wholesale firm of Woodstock, Barger 
& Hoefer. From Kansas City he came 
to Chicago with M. F. Barger and be- 
gan business as M. F. Barger & Co., 
wholesale dealers in watches. In 1904 
he withdrew from this business and 
joined his sons, Scott Bros., wholesale 
jewelers. In 1922, Robert Barger, son of 
M. F. Barger, joined the company and 
the name was changed to Scott & Barger. 
Mr. Scott, was actively and continuous- 
ly engaged in the jewelry business for 63 
years, retiring last fall when his health 
failed him. 

On Sept. 28, 1875, Mr. Scott, was mar- 
ried to Leonora E. Barger. They cele- 
brated their golden wedding anniversary 
in 1925, at the Gladstone Hotel, where 
they have been making their home. To 
this union were born four children, Sam- 
uel Frank, Walter M., Miriam E., and 
Helene A. His widow and entire family 
survive him. 

Mr. Scott was a member of Woodlawn 
Lodge, A. F. & A. M., Knight Templars, 
and Chapter. 

His son Frank, went to St. Petersburg, 
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and is returning to Chicago with the re- 
mains on Sunday, March 24. The body 
will be placed in a vault and interment 
will be held at Forest Home Cemetery 
late in the spring. 








William A. Hecker 


St. Louis, Mo., March 23.—Members 
of the trade heard with regret of the 
death of William A. Hecker, secretary 
of the F. W. Drosten Jewelry Co., in the 
Frisco building, Ninth and Olive Streets. 

Mr. Hecker was run down by an auto- 
mobile on March 17 as he tried to board 
a street car and sustained a fractured 
skull and concussion of the brain; later 
dying in a local hospital. He was one 
of the founders of the Drosten concern 
45. years ago, and had been active in its 
affairs ever since. 

Deceased is survived by his widow, two 
sons and two daughters. 








H. C. Kennedy 


PHILADELPHIA, March 25.—One of the 
most interesting characters in the horo- 
logical line in this city has passed on in 
the death of Henrique C. Kennedy, who 
was a native of the West Indies. 

Mr. Kennedy was a watch and clock 
maker and repairer in this city, having 
been employed for many years by the 
jewelry firm of C. R. Smith & Sons, one 
of the oldest concerns here. Several 
years ago, however, he joined the staff of 
the Bellevue-Stratford Hotel where it 
was his duty to look after the many 
clocks, buth in public and private rooms 
of Philadelphia’s largest hostelry. 








Allen R. Vaughan 


PAWTUCKET, R. I., March 23.—The 
death of Allen Richard Vaughan, for 44 
years a resident and watchmaker of this 
city, occurred on Thursday at his home, 
69 Lyon St., after a brief illness follow- 


ing an attack of pneumonia. He was 78 
years of age. 
Mr. Vaughan was born in Wood- 


stock, Vt., Jan 10, 1851, the son of 
Hosea and Mary (English) Vaughan 
and after attending the schools of his 
native town, he attended normal school 
at Randolph, Vt. In 1873 he went to 
California where he remained four years 
and returned to Woodstock, where he 
took up the trade of watchmaking, con- 
tinuing in that line in Hyde Park and 
Waltham, Mass., previous to coming to 
Pawtucket. 

For 27 years he was engaged in the 
watchmaking and retail jewelry business 
with Charles P. Foote of this city. The 
partnership was dissolved in 1919. 
Since then Mr. Vaughan had carried on 
the watchmaking business at his resi- 
dence. 

Deceased is survived by his widow, 
two daughters and three grandchildren. 








The Martin Jewelry Co., Inc., Dur- 
ham, N. C., has been granted a charter 
to manufacture and deal in jewelry, 
with an authorized capital of $25,000. 
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Death of J. P. Stevens 


Past President of Horological Institute of 
America Succumbs in Atlanta Hospital 


ATLANTA, GA., March 25.—Josiah P. 
Stevens, past president of the Horolog- 
ical Institute of America, died here at 7 
o’clock tonight. Although deeply inter- 
ested in horology and the development 








THE LATE J. P. STEVENS — 


of the Institute, Mr. Stevens only held 
the office of president for five months in 
1927 when he was compelled to resign 
because of ill health. Funeral services 
will be held on Wednesday. 

Mr. Stevens began his business life as 
a watchmaker, later entered the jewelry 
business and then devised and invented 
machines for copper-plate engraving. 
After his retirement he turned his busi- 
ness, known as the J. P. Stevens En- 
graving Co., over to his loyal employes. 

The J. P. Stevens Engraving Co. was 
established in 1874, when Mr. Stevens 
added engraving to his jewelry work at 
the store on Whitehall St., Atlanta. In 
1899 the engraving department, due to 
Mr. Stevens’ inventions, had grown to 
occupy 10,000 square feet of floor space 
in the building back of the jewelry store, 
and Mr. Stevens sold the store to devote 
his entire time to engraving. In 1913 
the company outgrew this space, and 
the present plant was built. 

Mr. Stevens was deeply interested in 
the progress of horology and several 
years ago contributed $1,000 to the H. 
I. A. He was also the inventor of an 
unusual pendulum. 








George Voerg 

CLEVELAND, March 23.—George Voerg, 
pioneer jeweler, passed away last Tues- 
day. He was 80 years of age and had 
been in failing health for some time past. 

Mr. Voerg conducted a retail jewelry 
business on Woodlawn Ave. for many 
years, but retired some time ago. He 
will be remembered by many of the 
older members of the trade. Deceased 
is survived by his widow. 
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The Creditors’ Committee Liquidating the Stock of 


FRANKLIN & SPERLING 


Formerly in business at 15 W. 47th St., New York City 
Offer you a Magnificent Collection 
of 
Platinum Diamond Mounted Brooches, 
Platinum Cased Watches, Many Diamond Set, 
Platinum Diamond Dinner Rings and 
Diamond Mountings of Various Designs and Values 


Write us for an Inspection Appointment. 


These goods will be sold in lots to the highest bidders. 


Liquidation Committee 
Donald J. Mazer, Chairman 


J. Dinhofer 
M. Rosenblatt 


Address communications to 
DONALD J. MAZER, chairman of the Liquidation Committee 
10 West 47th Street, New York City 


















Also an especially beautiful collection of Amethysts, Topaz, Aquamarines, Rubies, Lapis, etc. 
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Jeweler Disappears 





Owner of Detroit Establishment Who 
Mysteriously Vanished May Be 
Victim of Kidnapers 


DETROIT, March 23.—Fearing that he 
may be the victim of kidnapers, a search 
is being made for Max Siegel, 52 years 
old, proprietor of a jewelry and loan es- 
tablishment at 124 Monroe Ave., who 
disappeared from his home, 1410 Atkin- 
son Ave. on Tuesday, March 19. It is 
stated that Mr. Siegel left the house to 
drive his automobile in the garage at 
the rear and did not return. The car 
later was found in the alley with the 
motor running and the lights turned on. 

Mrs. Siegel informed the police that 
her husband came home early Tuesday, 
as the family was going to a party. He 
left the dinner table about 7 o’clock, and 
said he was going to put his car away. 
About 7:45 o’clock friends came to ac- 
company them to the party. At 8:15 
p. m. Mr. Siegel still failed to appear 
and they went out to look for him, find- 
ing the car running and the left side door 
open. 

A watchman told the police he saw a 
taxicab leave the alley about 8 p.m. He 
did not obtain the license number. 

Mrs. Siegel said she did not know of 
any enemies and that her husband had 
received no warning. At the time he 
left he was wearing a stickpin valued at 
$1,000, she said. 








Government Realizes $9,246 at Public 
Sale of Seized Articles Held 
in New York 

Nine lots of precious and semi-precious 
stones, forfeited for violation of the 
Customs Laws, were auctioned at the 
United States Court House, Post Office 
building, New York City, last Tuesday, 
realizing $9,246 for the government. I. 
Lincoln Seide was the auctioneer, and 
there were about 30 jewelers in the bid- 
ding group. 

The first lot consisting of topazes, 
tourmalines, garnets, opals and synthetic 
rubies, with a foreign appraised value of 
$480 and a domestic appraised value of 
$764, brought $400. A lot containing 
imitation emeralds, synthetic white sap- 
phires, synthetic and oriental rubies, and 
Bermian sapphires, $2,834 foreign value 
and $4,250 domestic value, was knocked 
down for $825. A bid of $400 was ac- 
cepted for a box of synthetic blue sap- 
phires and rubies and imitation emer- 
alds, having a foreign value of $1,823 
and a domestic value of $2,730. 

A group of doublets, garnets and ame- 
thysts, assorted sapphires, rubies, rose 
emeralds and fantasie, valued abroad at 
$70 and at home $105, was sold for $35. 
The fifth item, a group of imitation 
emeralds, foreign value $1,595, and home 
value $2,392, was exchanged for $450. A 
collection of synthetic rubies and emer- 
alds, with foreign and home values of 
oe and $1,260 respectively, went for 


The most spirited bidding of the sale 
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was for a batch of 328 diamonds, which 
were finally disposed of for $3,800. The 
foreign value was given at $3,570 and 
the domestic value at $4,660. An assort- 
ed lot of opal balls, sapphires and rubies, 
with a foreign value of $1,628 and a 
home value of $2,364, brought a high bid 
of $1,320. An aggregate sum of $816 
was realized for 16 separate items, main- 
ly opal balls, sapphires and., emeralds, 
having a foreign value of $1,332 and a 
home value of $2,204. 








Westfield Watch Co., New York, 
Granted Drawback Allowance 
on Wrist Watches 
WASHINGTON, D. C., March 25.—The 


‘Westfield Watch Co., New York, has 


been granted a drawback allowance on 
wrist watches manufactured for export 
from imported watches. 


The decision of the Bureau of Cus- 
toms provides that the drawback allow- 
ance for each wrist watch exported shall 
not exceed the duty paid, less one per 
cent thereof, on the imported watch 
used in its production. The rate is 
effective as of Aug. 10, 1928. The sworn 
statement of the Westfield Watch Co. 
relative to maintenance of proper re- 
cords of identification, production and 
exportation was forwarded by the Cus- 
toms Bureau to the collector of customs 
at New York on Feb. 18, 1929. 








Jewelers Interested in Bill Before 
Wisconsin Legislature Reducing 
Working Hours for Women 


MILWAUKEE, WIs., March 23.—Jewel- 
ers in the State of Wisconsin, especially 
those with a large sales force composed 
of women, are interested in the outcome 
of a bill now before the State legislature 
which would reduce the legal working 
hours of women from 48 to 44 hours a 
week. 


The bill has been vigorously opposed 
by 300 Milwaukee women, who say that 
its passage would curtail their earning 
capacity and would result in their re- 
placement by men. The bill was origi- 
nally supported by a group of industrial 
workers. 








Attorney General Says That Lacy 
Bill Is Unconstitutional 


MILWAUKEE, WIs., March 23.—At- 
torney General John W. Reynolds in 
rendering an opinion on the Lacy bill, 
which would provide for a tax on chain 
stores, has stated that the bill is un- 
constitutional. 

The Lacy bill would collect a 5 per 
cent tax on the gross revenue of the 
chain stores. It had been opposed at 
the first assembly hearing by realtors, 
retailers and manufacturers. 

Following a report that the attorney 
general had prepared an adverse opin- 
ion, the assembly taxation committee 
held up action on the bill. 
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Alleged Smugglers Caught 





Two More Steamship Officers Nabbed by 
Federal Agents on Charges of 
Smuggling Diamonds 


Another steamship officer, "accused of 
participating in the wholesale smuggling 
of diamonds into the United States, was 
arrested last Tuesday by Federal agents 
in New York. The latest prisoner gath- 
ered in is Charles Ward, chief steward 
of the Cunard liner Ascania, who was 
taken from the ship at Quarantine and 
brought before United States Commis- 
sioner Cotter and held in $2,000 bail. 

Last Friday Leslie Metcalfe, chief 
steward of the second-class cabin of the 
Aquitania, was arrested on a charge of 
conspiracy to smuggle diamonds into 
this country. Metcalfe has been released 
in $5,000 bail. 

The arrest of Ward is the 10th with- 
in the past few months. It is planned 
by Assistant United States District At- 
torneys Sylvester and Blake to place 
some of the defendants on trial this 
week. 

Ward’s arrest was followed, ‘Mr. Syl- 
vester announced, by a confession from 
Leslie Metcalfe, who succeeded Ward 
as chief steward, second class, on the 
Aquitania, and who has denied all guilt 
since his arrest last Friday as his ship 
was sailing. Later in the day, Barnet 
Shapiro, the Gloucester. silk man indict- 
ed in the conspiracy, pleaded guilty be- 
fore Federal Judge Frank J. Coleman. 

The part played by Metcalfe, Ballyn 
and Ward, Mr. Sylvester said, was a 
minor one, although it is alleged that 
the wealth intrusted to their care by 
the ringleaders was great. He said 
Ballyn had $50,000 worth of uncut stones 
in his possession when he was arrested 
last November, and he admitted later 
that he had carried many similar pack- 
ets across the Atlantic, delivered them 
to McIntyre, who in turn, it is alleged, 
gave them to Landau to’sell. The profits, 
it is charged, were split four ways, in 
equal parts, to Landau, Shapiro, Steel 
and the policeman. 

In his alleged confession it is claimed 
that Metcalfe said that since he entered 
“the racket” he had brought seven pack- 
ages of uncut stones to New York and 
delivered them to McIntyre, who, he 
said, gave him $100 each time. Mr. Syl- 
vester estimated that the value of the 
diamonds which Metcalfe handled was 
about $150,000. 

Ward, according to Mr. Sylvester, 
said that while he was on the Aqui- 
tania he smuggled eight packages of 
diamonds, valued at about $160,000, into 
this port, turning them over to McIntyre 
and each time receiving $100. He re- 
ceived the packages at his home in 
Southampton, he said, from different 
men. 








The annual convention of the Oregon 
Retail Jewelers Association will be held 
May 12, 13 and 14 at Salem and the con- 
vention of the Washington Retail Jewel- 
ers Association will be held at Tacoma, 
May 21 and 22. 
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ARTHUR SILBERFELD, INC. 


2 West 46th St. DIRECT IMPORTERS New York 


THE HOUSE OF QUALITY AND VALUES 


MARCUS FELDMAN 


Established 1899 


Exclusive DIAMOND Jewelry 


We always have on hand—for immediate call—a fine selec- 
tion of Mounted Diamonds. We make the finest of Diamond 
Jewelry. Emerald, Marquise and Baguette cuttings. 


1501 Broadway = Ppramount ~——— Olli‘ 
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Sales of J ewelry Show Improvement 





Reports Published by “Dun’s Review,” Covering Various Cities, Optimistic as to Year’s Trade 


PRING demand for jewelry has 

opened up with more strength than 
was the case a year ago. Although the 
usual off-season conditions prevail in 
some sections, the majority of the re- 

rts to Dun’s Review show that sales 
since the first of the year are exceeding 
the record for the comparative period 
of 1928. This, despite the fact that it 
is the general consensus of opinion that 
the radio and automobile undoubtedly 
have affected adversely sales in the 
jewelry line, especially for the instal- 
ment division. 

Jobbers are carrying somewhat light- 
er inventories than they did a year ago, 
and factory shipments are not so prompt 
as formerly, notwithstanding the fact 
that large manufacturers are said to be 
running full time, particularly those 
devoted to novelties. Medium-priced 
gold and sllver-plate merchandise is not 
active, but the higher-priced merchan- 
dise in those lines is moving in fair 
amount. 

There has been no price fluctuations 
of consequence thus far this year. Pre- 
cious metals are holding firm, and 
genuine gems continue unchanged from 
a price standpoint. Imitation stones 
have weakened somewhat. The outlook 
for the immediate future is fair, as 
April is expected to show a good sales 
volume, which will hold up until the 
school commencement and _ wedding 
period of June. Collections, particular- 
ly in the instalment division, have been 
rather slow. 

Boston.—The jewelry trade has not 
been very active thus far this year, and 
it is only the occasional concern which 
has made a gain. Of the balance, about 
one-half are holding their own in sales, 
and the rest have recorded a slight loss. 
Sales of the New England department 
stores for January were 1.0 per cent 
ahead of those of January, 1928. New 
England department stores outside of 
Boston showed a loss of 23.8 per cent, 
and stocks were 3 per cent below those 
of the previous year. Most of the job- 
bers expect business to continue on 
about the same level as last year, while 
a few expect slight gains. 

Collections are about the same as 
usual at this time of the year, though 
Mm some quarters more note settlements 
are being received, and not quite so 
many extensions have been asked. Dia- 
monds are following about .the same 
trend as other jewelry. Current specu- 

tion and high money rates, it is 
thought, are affecting the purchase of 

more expensive stones; inactivity in 
the textile centers has limited the pur- 
of the cheaper lines. There have 

MN no material price changes during 
the Past year. Stocks are plentiful in 
lines and deliveries prompt. 


PROVIDENCE.—The jewelry business, 
as a whole, is quiet, it being just be- 
tween seasons for any line. The volume 
handled since the Christmas holiday has 
been generally below that of last year 
for the same period. Houses manu- 
facturing novelties, which are handled 
principally through the syndicate store 
trade, are usually busy, and where new 
items of merit have been brought out, 
at regular intervals, a steady business 
has been done. Prospects for the next 
few months in this line are considered 
good. High-priced merchandise is mov- 
ing in fair amount. The demand for 
medium-priced gold and plate merchan- 
dise is not active at this time. 

Efforts have been made at this time 
to have the tariff on a number of jewelry 
items materially increased which, it is 








A glance at the repcrts from the va- 
rious cities will show that in some 
centers conditions have shown a 
marked improvement, while in others 
the trend is in that direction. That the 
majority of the reports compare favor- 
ably with the same period in 1928 is 
encouraging to our industry. 








claimed, in the manufacturing district, 
would tend to increase the volume of 
business for local manufacturers. Gift 
shop novelties are in fair demand. Jan- 
uary settlements appear to have been 
quite satisfactory, and present collec- 
tions are reported as fair throughout 
the country. 


PHILADELPHIA. — Conflicting reports 
have been received regarding the status 
of the jewelry trade. With some manu- 
facturers there has been a slight de- 
crease in the volume, the most of which 
has occurred during the last three weeks, 
as prior to that time sales were in excess 
of those for the comparative period of 
1928. With many manufacturers busi- 
ness is running 25 per cent ahead of 
the record of last year, and they are 
looking forward to a continuance of the 
demand. 

There has been but little change in 
prices, which continue firm, with no 
changes anticipated in the near future. 
The outlook is not very bright, although 
most manufacturers are making an 
effort to have their showing a little 
better than it was in 1928. Collections, 
unfortunately, are not quite so good as 
they were a year ago. 


St. Louis.—Jewelry jobbers in this 
district reported a good holiday business 


in novelties, but with a falling-off of 
sales in the more expensive items. The 
usual off season conditions prevail at 
this time, but general volume is slightly 
ahead of the 1928 record for the same 
period. There have been no particular 
price changes, and none are looked for 
in the immediate future. 

The outlook for this industry is fair. 
Stocks in hands of retailers are com- 
paratively low, due to their general con- 
servative attitude in buying, and this 
condition is expected to continue for a 
time, though jobbers are anticipating 
a better total volume for this year than 
was had in 1928. Collections are re- 
ported better than they were a month 
ago, when the extreme cold weather was 
retarding activities, particularly in 
country districts. 


BALTIMORE.—The status of the jewel- 
ry trade during the past few years has 
not been particularly satisfactory. Jan- 
uary and February were rather quiet, 
but this is ordinarily expected, inasmuch 
as there normally is a post-holiday lull. 
The approach of the Easter season is 
stimulating business, and the present 
outlook is on a par with that of a year 
ago. The 1928 volume was off about 8 
per cent, compared with the preceding 
year’s business, and prospects thus far 
in 1929 do not appear to enthuse the 
trade greatly. 

Only a few specialties in this line are 
manufactured here, as Baltimore is not 
a producing center. The outside terri- 
tory served by the local wholesalers lies 
principally in the nearby southern 
States, and recent orders from that re- 
gion have been somewhat gratifying. 
During the Christmas holiday season 
silver-plated ware moved well, but at 
present there is little call for this type 
of merchandise. The present demand is 
mostly for staple goods, and the cheaper 
novelties are retailed largely by the de- 
partment stores and the chain-store sys- 
tems. The popularity of the automobile 
and the radio undoubtedly have affected 
adversely sales in the jewelry line, espe- 
cially the instalment division of the 
industry. Jobbers here are carrying 
somewhat lighter inventories than they 
did a year ago, and factory shipments 
are not so prompt as formerly, notwith- 
standing the fact that the large manu- 
facturers are said to be running full 
time at present. There appears to be a 
scarcity of available finished stock in the 
hands of the producer at this time, but 
this is believed to be only a temporary 
condition. Retailers still are pursuing a 
conservative buying policy. 

During the past six months, there 
have been no consequential price fluctua- 
tions. Not only are the precious metals 
holding firm, but all genuine gems con- 
tinue unchanged from a price stand- 
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WA : 
(QE Take Pleasure in Announcing That 
John T. Gordon 


who has for many years been associated downtown as execu- 
tive, will join our organization on April first. As soon as 
possible thereafter he will establish regular contact with our 
customers and friends in the trade. 


AVVOCATO“-IVCH 
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point. Imitation stones have weakened 
vy, \m somewhat, but this class of merchandise 
is handled principally by other stores 
and not by the regular jewelry trade. 
i Collections in the instalment division 
i have been rather slow, but in the other 
departments returns have been fair. 
The outlook for the immediate future is 
fair, and improvement in general in- 
dustrial conditions undoubtedly will 
better the status of the jewelry trade. 


ATLANTA.—The volume of the jewelry 
sales for the first two months of this 
year is about equal to that for the same 
period of 1928, though March sales, thus 
far, show a slight increase over the 
March, 1928, record. No material price 
changes have been reported and none 
are anticipated. The local trade centers 
largely around watches, diamonds and 
silverware, there being very little call 
for card goods. Collections are only 
fairly satisfactory, and there is a tend- 
ency to look more closely in the credit 
risks than was the case a year ago. 
The prospects for the year’s business are 
considered to be about normal. 


CINCINNATI.—The local jewelry trade 
is not distinguished by any unusual fea- 
tures. With remote exceptions, the 1928 
holiday trade was equal to the volume 
of the preceding year. As a result, 
stocks were normally reduced, and pur- 
chases during January and February 
were principally for fill-in requirements 
and replenishing. The Easter season is 
not a factor of consequence in this line, 
although spring business opened up with 
more demand than was the case a year 
ago, and a fair number of orders have 
been received for June commencement 
rade. Aside from the demand for mar- 
quis-shaped and emerald-cut stones, 
better-grade merchandise has not been 
selling readily and buying has centered 
argely in popular-priced costume jewel- 
ry, silverware and novelty items. 

Prices are well maintained, with no 
material change in prospect, and sup- 
plies are sufficient to insure prompt de- 
ivery. Established retail houses cater- 
ng to the exclusive trade have not in- 
reased their sales volume, but the divi- 
sion selling on the deferred payment 
plan has expanded and now is transact- 
ng a large portion of the retail business. 
Based on present conditions, prospects 
or the balance of the year are more 
opeful. 


DETROIT.—This is not a jewelry- 
manufacturing center, except in a few 
pecialized lines. Trade distribution 
hrough wholesale, jobbing and _ retail 
hannels has been fair but not, as a 
vhole, up to expectations. Much of the 
business done here in this line is con- 
bucted on the instalment basis, while 
eferred payments, and collections have 
ot been entirely satisfactory. Regular 
ealers, with an old-established clientele, 
nd trade averaging up reasonably well. 
The department stores carrying quite 
Atensive stocks of jewelry and jewelry 
ovelties have cut into the regular trade, 
» @ considerable extent. Seasonal nov- 

€s are in fair demand. Collections, 
n the whole, average fair. 
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TWIN CITIES (Minneapolis-St. Paul). 
—Wholesalers report a decrease of 
about 5 per cent in sales since the first 
of the year, as compared with the 
record of a year ago. There has been 
a general falling-off since the Christ- 
mas holidays, accounted for, in part, by 
heavy snow and cold weather. Retail 
stocks throughout the Northwest are 
low, and buying has been largely for 
immediate requirements. Prices are ap- 
proximately the same as they were a 
year ago, and are steady at present. 
There is considerable optimism prevail- 
ing among dealers, and a good spring 
business is anticipated. Collections are 
reported to be fair to good. 

DENVER.—This is principally a dis- 
tributing center for the jewelry trade. 
The wholesale concerns engaged in this 
line report that sales for January and 
February of this year were about equal 
to those for the same period of last 
year. A large part of the retail buying 
in this field is on the instalment plan. 
Prices generally, when compared with 
those of a year ago, show no material 
change, and present quotations are ex- 
pected to hold steady. There appears 
to be a normal outlook for the summer 
months. Collections are reported fair. 

SEATTLE.—The general volume of the 
jewelry trade from the manufacturing 
standpoint is below the total for the 
like period of last year. The cause is 
variously attributed, including a $300,- 
000 stock disposal by sale and auction, 
and the demands made by tax payments. 
While the first quarter business was 
somewhat under the volume for the 
corresponding quarter of 1928, the pros- 
pective business for the remainder of 
the year is believed of sufficient promise 
to indicate a better year’s total than in 
1928. 

With the close of March, an upward 
turn is expected. It is anticipated that 
April will show a good sales volume, 
which will hold up until the school com- 
mencement and wedding periods of June. 
The tourist business, a large factor in 
the Seattle summer trade, is expected 
to start with May. Collections are rel- 
atively slow. The general level of 
prices is about the same as at this time 
a year ago, although platinum is a little 
lower. 


Paterson, N. J., Store Visited by Safe 
Blowers Who Escape with Loot 


PATERSON, N. J., March 26.—Dia- 
monds and jewelry worth between $10,- 
000 and $15,000 were stolen from the 
jewelry store of E. M. Scholtz, 69 Main 
St., Paterson, N. J., last Sunday. 

Employes of the firm found the safe 
blown when they opened the store this 
morning. 














The Shapiro Jewelry Co., Inc., of Roa- 
noke, Va., has moved from 112 W. 
Campbell Ave., to new quarters at 404 
S. Jefferson St., that city. The new store, 
equipped with new fixtures and lighting 
effects, is in the heart of the Roanoke 
business section, and under the manage- 
ment of A. H. Shapiro. 
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International Silver Co. Centralizes 
Sterling Silver Division at 
Wallingford, Conn. 


In order to centralize the Sterling 
Silver Division of the International Sil- 
ver Co., the offices and factories of the 
Wilcox & Evertsen, and the Barbour 
sterling units have been moved from 
Meriden, Conn., to Wallingford, Conn., 
where all the sterling factories of this 
company are now located. 

This change of address will be effec- 
tive April 1, and will, in no way, affect 
the selling policies of the different 
branches or their long established rela- 
tions with the trade. 








New York Diamond House Loses 
Gems When Mail Plane Crashes 
at Park City, Utah 


Three packages of valuable gems con- 
signed to L. Kamsly & Sons, 565 Fifth 
Ave., New York, were lost when a gov- 
ernment air mail plane crashed at Park 
City, Utah, on March 11. The jewelry 
was forwarded from San Francisco by 
registered air mail by Perin L. Clark, 
western representative of the Kamsly 
firm, to a member of the firm in Chicago. 

No details were given out by the gov- 
ernment as to the exact nature of the 
crash. Two letters and a mail package 
of gems from the same consignment 
were received badly scorched. The Kam- 
sly concern had the jewelry fully in- 
sured, but Samuel Kamsly expressed the 
hope that the gems would be recovered 
as they are unusually odd and easily 
identified. Jewelers, especially in the 
West, should be on the lookout for the 
gems as described below. 

In the lot were a 14.40 carat, green 
emerald, cushion shaped, thin stone, pale 
in color, very brilliant, with imperfec- 
tions slight for an emerald; two blue 
marquises, one being 1 7-8 carats and 
the other slightly under 4 carats, with 
many small imperfections in both. Also 
a pair of fine trapeze-shaped stones, 
clean, fine color and weighing 3.82 car- 
ats; and a platinum ring mounted with 
an emerald cut diamond, weighing 1.58 
carats and surrounded with fancy stones. 
In another parcel were 43 carats of small 
fancies, trapezes, triangles, marquise and 
baguettes. 








A recent announcement was made by 
J. F. Apple of the J. F. Apple Co., jewel- 
ry manufacturer, 120 E. Chestnut St., 
Lancaster, Pa., that the concern had 
purchased the building formerly occu- 
pied by the Dudley Watch Co., located 
on S. West End Ave. Plans are now 
underway to incorporate the new com- 
pany for $250,000. The board of direc- 
tors will consist of J. F. Apple, P. W. 
Baker, formerly connected with the Dud- 
ley Watch Co., and Miss Blanche Kline. 
The new company’s force will be in- 
creased from 45 employes to 100, which 
will make it one of the largest manu- 
facturers of school pins, rings and 
medals in the eastern part of the United 
States. 
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The Van Itallie Company 
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Diamonds for Industrial Purposes 


Representing 
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A French Jeweler and Designer 


fi OR SA LE Just Arrived from Paris 


POWERS & MAYER. Ine Will make appointments to show latest fine 
4 ; " 


jewelry and novelty designs of interest to 
Complete Line Fine White Gold Ring manufacturers, for one week only, before 


Mounting Tools. Latest Styles at Sacri- returning to Europe. Write for appoint- 
ment without delay, c/o 


fice Prices. Also Machinery. Apply 


58 West 40th St., New York City GEO. A. KAHN 
20 West 47th St., New York 
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COMPLETE LINE OF NECKLACE AND BRACELET SNAPS WE SPECIALIZE IN MOUNTINGS FOR 


All Sizes and Shapes FINE STONES. un” Sterling Silver, 
See our Miracle Snap as low as 85c. per gross. Write for samples. : — 


MODERN NOVELTY Co., INC. 


Dept. C. J., 126 South St., Newark, N. J. 
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_ The Key to a Better Jewelry Business for 1929 


Address by J. R. Spiegel, Chicago, Before the Convention of the National Association of Credit 
Jewelers at West Baden, Ind., March 25 


HILE the subject of my address is 

in regard to the “Key for 1929,” I 
hope you will not take offense if I take 
the liberty of using my 1928 Key and 
open the door: disclosing the conditions 
and activities of the past year. 

It is very obvious that the jewelry 
business too, like every other business 
today is undergoing tremendous changes. 
The cash jewelry stores and the credit 
jewelry stores of bygone days are 
changing their physical appearance and 
their merchandising methods in a very 
definite manner otherwise they are 
forced to pay heavy penalties. Strange 
as it may seem, the progressive cash and 
credit jewelers are drawing nearer to 
each other from opposite directions; one 
coming down from its “ritzy heights” to 
a more practical business level, the other 
raising himself to a similar level of 
constructive merchandising and adopt- 
ing higher standards. 

With overhead expenses rising, higher 
rents, high advertising rates, higher 
salaries, keener competition and con- 
stantly changing merchandising con- 
ditions, only men of vision, intelligence, 
resourcefulness and energy can show a 
good profit at the end of the year. 

The old, “How’s business, you liar” 
method of getting information on busi- 
ness conditions through personal in- 
quiry from your neighborhood jeweler 
or the traveling salesman is no longer 
dependable. While it does prove op- 
timistic or pessimistic as the case may 
be—yet it is certainly entirely in- 
adequate to influence one to plan a busi- 
ness undertaking. During the entire 
history of the jewelry business, the de- 
mand for statistical records was never 
greater. Statistics are a natural de- 
velopment of the growth of business and 
of the need for greater knowledge of all 
phases of our national life. 

They are becoming as vital to a busi- 
ness man as the compass is to a sailor. 
In fact, without them the jeweler is 
simply groping in the dark not knowing 
what port his ship will sail to. The 
business man today is compelled to plan 
for tomorrow, and to plan intelligently, 
he must have facts and know the real 
conditions. Budgeting, based on statis- 
ties has enabled firms to stabilize their 
business and enlarge it and receive 
better profits. 

As an example, let me show you how 
an important Metropolitan department 
store prepares a merchandise budget 
three months preceding the spring and 
all seasons. 

The sales of each department are 
estimated for the coming season on the 
asis of its sales of the past two years, 
Projected according to the trend and 
altered by general economic conditions 
48 shown through current statistics, as 








well as style changes and other extrane- 
ous conditions. 

On the basis of this estimate of sales, 
each department’s stocks are planned 
and its expenses and mark-ups are deter- 
mined. The estimates are then checked 
up weekly as the season progresses, 
and the results have come within one 
per cent of the estimates. Once the 
merchandise budget has been deter- 
mined, a financial budget is planned 
indicating the estimated income from 
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sales each week and the estimated ex- 
penditures on purchases and _ salaries. 
Similarly, an operating budget breaks 
down the weekly estimated expenditures 
into factors and departments. As a re- 
sult, the store’s operations are stabilized 
through planning in advance. By such 
methods, department stores have weath- 
ered business depressions. 

With certain facts available, the re- 
tail jeweler too can plan and budget his 
sales, purchases, and expenditures. 
Now, the subject of my talk is not really 
to tell you how to make up a budget, 
therefore in justice to you, the program 
committee, and myself, I am going to 
stick to my _ subject. Nevertheless, 
since it is up to me to make some sug- 
gestions and point out certain tendencies 
for the future, I shall take the liberty 
of presenting to you a few facts that I 
have accumulated in the course of the 
last survey of the retail jewelry indus- 
try, made recently as well as in the 
previous one of a year ago. 

We sent 2800 questionnaires to a rep- 
resentative list of jewelers throughout 


the country and the result was as fol- 
lows: 

1. The Christmas business on the 
whole was more favorable than a 
year ago. 

2. The diamond sales are still on 
the decline. 

3. The watch sales were very 
satisfactory, considerably greater. 

4. The sale of silverware was 
fairly good. 

5. There seems to be a definite 
increased demand for novelties. 

6. Overhead expenses are 
rising. 

7. Profits were somewhat better 
than a year ago. 

8. A striking tendency to a more 
conservative merchandising plan on 
the part of the credit jewelers. 

9. A more aggressive attitude on 
the part of the cash jeweler. 

10. Credit extension methods are 
considerably improved. 

11. The average down payment 
now is 12 per cent for the credit 
jewelers and 25 per cent for the 
semi-credit jeweler. 

12. This reflects a smaller num- 
ber of radical credit jewelers and 
a greater number of conservative 
credit jewelers. It is very apparent 
that the latter number is increased 
by the incoming cash jewelers. 

13. Out of the entire number of 
questionnaires, 60 per cent declare 
cash. 

To substantiate my statements and to 
make them somewhat clearer, I am going 
to present the following statistics and 
then I shall analyze and point out how 
they compare with the past, what they 
reveal for the present and what they 
indicate for the future. 

Thirty-three per cent of the cash 
jewelers did a bigger diamond busi- 
ness last Christmas than the year 
before. 

Fifty per cent of the cash jewel- 
ers did a smaller diamond business. 

Thirty per cent of the credit 
jewelers did a bigger diamond busi- 
ness. 

Thirty-two per cent of the credit 
jewelers did a smaller diamond busi- 
ness. 

Twenty per cent of all the jewel- 
ers, according to the questionnaires 
received, declared themselves to be 
cash jewelers. 

The average diamond sale for 
cash jewelers is $85. 

The average diamond sale for 
credit jewelers is $77. 

The average watch sale for the 
cash jeweler is $30. 

The average watch sale for the 
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(Continued on page 93) 
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Always at your service: 


EMERALDS AQUAMARINES 
RUBIES CHINESE JADE 
SAPPHIRES BLACK OPALS 


and other 


PRECIOUS STONES 





AMERICAN GEM @& PEARL Co. 


Miners : Cutters : Importers 


























March 26th 
----to be EXACT 


Marshal Foch was 
laid to rest beside the 
immortal Napoleon. 


The “Little Corporal” wasa 
more brilliant maneuverer 
than Foch, but both had a 
common virtue—an objec- 
tive and the persistence to 
attain it. 


Our objective is to give 
our customers better 
values and better service 
than are obtainable else- 
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New York Notes 


Manny Salomon is now the representa- 
tive of the Bojar Co., Room 1107, at 9 
Maiden Lane. 

Max R. Gutenstein of Charles Holl & 
Co., 18 E. 53rd St., returned from Eu- 
rope on the Aquitania. 


W. H. Brokaw, jewelry auctioneer, 
will return on May 1 from Daytona, 
Fla., to his office in 6 Maiden Lane. 

On and after May 1, I. Lewis & Son 
will be on the first floor at 211 W. 34th 
St.. where they will have larger quar- 
ters. 

Charles Goldstein has severed his con- 
nections with the Emerson Watch Case 
Co., Inc., of 178 Emmet St., Newark, 
N. J. 

S. Abrams & Sons, manufacturer of 
platinum jewelry, formerly at 36 For- 
syth St., is now located in Room 21 at 
94 Canal St. 

B. H. DeJong of Rifkin & DeJong, 
Inc., 10 W. 47th St., sailed last Friday 
on the Aquitania for the European dia- 
mond markets. 

Mayer & Mulligan, Inc., importers of 
precious and semi-precious stones, 15 
Maiden Lane, will move about April 10, 
to 15 W. 47th St. 

Joseph Good of the Goodseal Watch 
Co., Inc., 48 W. 48th St., sailed on the 
Aquitania, last Friday, for a buying trip 
to the Swiss, French and German mar- 
kets. 

The trade is being notified that 
George L. Kronick, formerly with Brod 
& Co., Newark, N. J., is now eastern 
representative for Blancard & Co., Inc., 
136 W. 52nd St. 

Maxwell Kramer, eastern representa- 
tive for the A. Hirsch Co., Chicago, is 
leaving soon to cover the Middle West, 
Ohio, Pennsylvania and New York for 
his firm, returning about May 15. 

“Silver-Ancient and Modern” was the 
subject of an address given by Joseph 
D. Little, manager of the Sterling Silver 
Galleries of the International Silver Co., 
at the State Teachers’ College in Mont- 
clair, N. J., last Monday. 

R. A. Pond of the A. H. Pond Co., 
Inc., diamond importers of Amsterdam, 
Holland, and Syracuse, N. Y., sailed 
from New York, Wednesday, March 20, 
on the Leviathan. Mr. Pond has gone 
on a diamond purchasing trip. 

Henry Kahn, jeweler, 390 Rue Saint 
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Honore, Paris, is in this city and while 
here is staying at the Ambassador Ho- 
tel for a week. Mr. Kahn, who is an ap- 
praiser for the French government, is 
also president of the Merchants’ Associa- 
tion of the Rue Saint Honore. 

Benjamin Morris, jewelry salesman, 


497 Sixth Ave., filed a voluntary petition — 


in bankruptcy in the United States Dis- 
trict Court, on March 13. Liabilities 
were listed at $11,105, representing 
$2,939 in secured claims and $8,166 in 
unsecured claims. No assets were listed. 

The New York Benevolent Association 
held a meeting last week for the specia) 
election of a recording secretary to suc- 
ceed Max Schoenbrun, who resigned be- 
cause of business duties which will keep 
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him out of town a great deal. After a 
close and hotly waged contest, Arthur 
Bergman was elected by one vote. 

George Ferris has been added to the 
selling force of the Stephen Varni Co., 
importer of precious stones, 15 Maiden 
Lane. Mr. Ferris will cover the Middle 
West and New York State. The other 
territories will be covered, as heretofore. 
Railsback & Dable, 49 Geary St., San 
Francisco, will cover the Pacific Coast; 
Stephen Varni, the East, and Gwynne 
Richards, the South. 

Creditors of Bernhard Cohen, retail 
jeweler, 1435 First Ave., will realize 25 
cents on a dollar. The payments will 
be made five per cent in cash, and 20 
per cent evidenced by promissory notes 
of five per cent each maturing in six 
months, 10 months, 14 months, and 18 
months. An involuntary petition in 
bankruptcy was filed against Cohen on 
Feb. 23. Liabilities were listed at $23,- 
482 and assets at $4,462. 

The board of directors of the Joseph 
Dixon Crucible Co., Jersey City, N. J., 
at its regular meeting held on March 18, 
elected Henry W. Armstrong, treasurer 
of the company to succeed the late 
William Koester. Mr. Armstrong, who 
is a native of Jersey City, entered the 
employ of the Dixon company in 1903 
as office boy and has advanced steadily. 
He served in the World War and after 
being mustered out of service, resumed 
with the Dixon company. 

The following directors were elected 
by the International Silver Co. at the 
annual corporation meeting held at 
Jersey City, N. J., last Thursday: R. 
Livingston Beeckman, C. E. Brecken- 
ridge, I. W. Cokefair, George H. Ed- 
wards, C. R. Gardinor, L. B. Hall, John 
M. Hancock, Henry L. Lewis, J. G. Lud- 
lum, Raymond D. McGrath, Craig D. 
Munson, George Rockwell, Evarts, C. 
Stevens, F. P. Wilcox, George H. Wilcox, 
Wilcox, Horace C. Wilcox, Roy C. Wil- 
cox, and George H. Yeamans. Officers 
for the ensuing year were to be selected 
yesterday (Wednesday) at Meriden, 
Conn. 

Jewelers, particularly in the Metropol- 
itan area, are advised to be on the alert 
for a thief who represents himself as a 
member of the Masonic Order. The im- 
postor, claiming to be a 32nd degree 
Mason and familiar with the ritual, vis- 
ited Nathal’s Jewelry Shop, 411 Fulton 
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VISION 


You jewelers do not trust your naked eyesight when 
examining a rare gem or a bit of delicate craftsmanship. 
You resort to the loop whose lens discloses the most 


minute flaw. 


In choosing a banking connection . . . examine carefully 
into the past record and present facilities of the bank 
that is soliciting your account. On the strength of its 
record of 105 years ... The Chemical invites your most 


exhaustive inquiries on its ability to serve you. 


Among its eight conveniently located offices listed below, 
the first three are especially easy of access to those 


engaged in the jewelry trade. 


CHEMICAL 


BANK 


OF NEW YORK 


Founded 1824 


165 BROADWAY 
FIFTH AVENUE at 29th STREET 
MADISON AVENUE at 46th STREET 
BROADWAY at 44th STREET 
FIFTH AVENUE at 54th STREET 
EIGHTH AVENUE at 57th STREET 
320 BROADWAY 


COURT at JORALEMON STREET (Brooklyn) 
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St., Brooklyn, on March 21, and secured 
» diamond ring valued at $25 and $7.50 
in cash by giving Mr. Nathal a check 
which was worthless. The impostor was 
sve feet, four inches tall, about 135 lbs., 
nd had a red moustache and wore horn- 
immed glasses. He carried a carpen- 
ter’s tool box and was modestly attired. 
A. Keith of J. H. Merrill & Co., Port- 
and, Me., was in this city last week on 
buying trip. 

Edmund R. Nebeling, jeweler, will re- 
move his business on May 1 to the Albee 
heater building, Albee Sq., Brooklyn. 
Because of increased business, the 
House of Jades” has found it neces- 
sary to double its space at 65 Nassau St. 
Sydney Scheinberg, of Karlan & 
Bleicher, 185 W. Third St., leaves for 
he West and Middle West on April 1. 


The business of the Kimmel Diamond 

»., Jersey City, N. J., was recently in- 
torporated with a capital of 100 shares, 
mo par value. 

Charters of incorporation were grant- 
ed last week to the Essex Jewelry Co., 

nd the Kimberly Diamond Co., both of 
his city. 

The Mason Box Co. has removed its 
New York office and display rooms to 
larger quarters in the Flatiron build- 
ing, 175 Fifth Ave. 

The Platinum Art Jewelry Co., Room 
203, at 102 Fulton St., will be located 
in new and larger quarters in Room 503 
of the same building on or about 
April 15. 

The annual meeting of the Maiden 
Lane Historical Society will be held to- 
day (Thursday) at 3.15 p. m., in the 
tooms of the Jewelers 24 Karat Club, 
15 Maiden Lane. 

Maury Taylor, representing Echel- 
man & Brinker, Albert Ronecker & 
Co, and the Apex Jewelry Mfg. Co., 
leaves on his regular spring trip through 
the West on April 1. 

Joseph Rossi, retail jeweler and deal- 
ér in novelties, 2766 Broadway, filed an 
assignment for the benefit of creditors on 
March 20. Vladimir Walters, 230 W. 
107th St. is named as the assignee. 

Ben Dattlebaum, of Dattlebaum & 
Friedman, left this city last week for a 
trip through the western states. He is 
accompanied by his wife, this being her 
first trip with her husband on one of his 
business trips. 

Nat R. Hirschhorn, representative of 
J. Gottlieb, Swiss watch importer, 66 
Nassau St., left Sunday, March 24, for 
an extended trip through the Middle 
West. Mr. Hirschhorn will return to 
New York about May 10. 

Dave Kivowitz, of the firm of I. Kivo- 
witz, manufacturer of mountings and 
Jewelry, leaves for an extended trip 
through the East on April 1. I. Kivo- 
witz will cover the metropolitan district 
during his brother’s absence. 
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At a dinner given in his honor prior 
to his departure for Europe on a buying 
trip, A. Levin, 68 Nassau St., announced 
that his son, Louis Levin, had been ad- 
mitted as a partner, and that hereafter 
the firm will be known as A. Levin & 
Son. 


Sol Roseman, of the firm of Sol Van 
Wezel, 74 W. 46th St., left Sunday night 
to visit his customers in the Middle 
West. Sol Van Wezel is in Europe visit- 
ing the syndicate in London. He will 
also visit Antwerp and Amsterdam be- 
fore returning about April 15. 


Edward Kanners, who has been asso- 
ciated with Aaron Sverdlik for 10 years, 
and with Robinson & Sverdlik ever since 
they started, has launched out in busi- 
ness for himself at 542 Fifth Ave., where 
he is dealing in rubies, sapphires and 
emeralds, both cabochon and faceted. 


Kittay & Blitz, importers and cutters 
of precious and semi-precious stones, 200 
Broadway, have signed a five-year lease 
commencing May 1 for Room 905 in 
the National Jewelers’ Board of Trade 
building, 22 W. 48th St. This change 
will give the firm considerable more 
space. 

Captain “Matt” Stratton, general 
superintendent of the Jewelers Coopera- 
tive Bureau, will address the women of 
the Soroptomists Club, at their monthly 
dinner meeting which will be held today 
(Thursday) at the Town Hall. The sub- 
ject will be “Bottled Madness,” dealing 
with narcotic addictions and its connec- 
tion with crime and criminals. 

On the list of recent accessions to the 
Metropolitan Museum of Art is a col- 
lection of 18 clocks and two cases, by 
various Eurupean makers of the XVI- 
XVII centuries. The collection, not yet 
placed on exhibition, is a gift of Mrs. 
Simon Guggenheim. There is also a gold 
snuffbox, with miniature of Empress 
Josephine, by Daniel Saint, lent by Cal- 
vin Bullock. 

Frank Guskof, formerly a wholesale 
dealer in watches and jewelry, 95 Nas- 
sau St., died several days ago in Cali- 
fornia where he had made his home for 
the past two years. His business in New 
York was started in 1920 after Mr. Gus- 
kof had been a salesman for 12 years. 
The body is being brought to New York 
for burial and is expected to arrive here 
tomorrow (Friday). 

The members of the Jewelers 24 Karat 
Club are being notified that the annual 
beefsteak dinner of the organization will 
be held on Wednesday evening, April 17, 
at the Hotel Warwick. The committee, 
consisting of F. A. Croselmire, chairman, 
C. J. Straehle and Everette Ward, are 
asking members to make their reserva- 
tions as quickly as possible. The attend- 
ance at this affair is limited to the mem- 
bers of the organization. Mr. Crosel- 
mire is located at 77 S. Munn Ave., East 
Orange, N. J. 

There was considerable excitement 
last Saturday noon at 17 W. 45th St., 
when one of the participants in a feud 
between two jewelers aimed two revol- 
ver shots at the other. Only one shot 
hit the mark, causing a slight arm wound 
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to the unfortunate victim, while the other 
entered the glass door and woodwork of 
an office on the same floor. The shooting 
drew a crowd of men and women who 
were leaving for home at this time, but 
normalcy was resumed when the victim 
was taken to the Flower hospital for 
treatment and the assailant to the W. 
47th St. police station. 


The Gem Club will hold its regular 
monthly meeting on Thursday evening, 
April 11, at the office of John Wirth. 
At the meeting ballots will be cast for 
the election of officers. Chester Ken- 
nedy, chairman of the golf committee, 
will report on the plans made for the 
spring golf tournament. After the 
meeting, dinner will be served at an up- 
town restaurant, and from there the 
members will adjourn to whatever thea- 
ter has been selected by the entertain- 
ment committee, of which William E. 
Lynch is chairman. A good attendance 
is desired by President Wirth. 


For the third time in the last five 
years the Pen-O-Pencil Co., 1-11 W. 47th 
St., this city, found it necessary to ex- 
pand its quarters and consequently has 
taken the adjoining suite to its present 
office. This latest addition doubles the 
space of the concern’s office and sales- 
room. A repair department is also be- 
ing installed on the premises, eliminat- 
ing the necessity of sending repairs to 
the factory. A conference of the entire 
sales staff, from all parts of the country, 
was held recently, at which time several 
matters of importance to the concern, in- 
cluding plans for an advertising cam- 
paign, were discussed. 


United States Congressman Emanuel 
Celler will be the principal speaker at 
the banquet of the East New York Re- 
tail Jewelers’ Association, to be held 
Sunday evening at the Union Temple in 
Brooklyn. He will discuss the Capper- 
Kelly bill. It is expected that nearly 
400 jewelers and their guests will at- 
tend the affair, at which Phineas Peters, 
president of the Brooklyn Retail Jewel- 
ers’ Association, will act as toastmaster. 
Charles T. Evans, secretary of the 
A. N. R. J. A., and Conrad J. Brotherly, 
past president of the national associa- 
tion, will also attend and make brief 
addresses. Handsome souvenirs will be 
distributed to those attending. 


Gabe Hausmann, vice-president of 
Hausmann, Inc., New Orleans, La., fol- 
lowed his usual custom, on March 17, of 
acting as host at a banquet given at the 
Hotel Roosevelt. Mr. Hausmann does 
this annually and tenders the dinner to 
a group of his friends who were his boy- 
hood schoolmates. All those who attend 
these yearly affairs went through pub- 
lic school together and at the present 
time are responsible public office holders 
and business men in their respective lo- 
calities. The banquet hall is arranged 
yearly with the original desks and other 
equipment preserved by Mr. Hausmann 
for these occasions, and resembles the 
classroom used by the guests in their 
childhood days. The occasion is always 
a “big night” in the lives of the host and 
his schoolday chums. 
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XEMPLIFYING A NEW TREND 
IN THE NATION’S BUSINESS 
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The largest building in the world is the product of a new era in merchandising which calls for concentration of whole- 
sale marketing; elimination of scattered sources of supply; less time buying and more time selling in the retail trade. 


Yet it is not the unprecedented dimensions of the Mart building itself—nor even the extraordinary concen- 
tration of manufacturers’ and wholesalers’ permanent salesrooms and showrooms here at the logical center of 
the nation’s business—that will challenge the principal interest of the mercantile world. Rather, it is the mag- 

nitude of the plan and purpose — the economic 

De Luxe Brochure \) Significance of The Merchandise Mart—that 

Now Ready will command the chief consideration of the 


A book of exceptional beauty and \) executives of Industry. 
character. Profusely illustrated. 
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Chicago Notes 


Albert Wuesteman, Champaign, IIl., 
visited the markets in Chicago last week 
for a few days. 

Creditors have received checks cover- 
ing the final dividend of F. B. Hostetler, 
Sycamore, Ill. This dividend was sent 
out last week. 

Paul Van Valkenburgh, 6742 S. Hal- 
sted St., accompanied by his wife is 
spending several months at Bradenton, 
Fla., enjoying a rest. 

Max Mayer, of the Western Watch 
Case Co., will leave this week for West 
Baden, Ind., where he will remain for 
about two weeks enjoying a rest. 

M. Kriss, wholesaler, will remove his 
offices from the 10th floor of the Mallers 
building, to more spacious quarters on 
the 11th floor of the same building. 

H. Paul Juergens, of the Juergens & 
Andersen Co., left last week for New 
York and the East where he will spend 
about 10 days attending to personal 
business. 

Otto Nerad, retail jeweler, with three 
stores, located in the different sections 
of Chicago, returned home last week 
with his family from Miami, Fla., where 
they spent a month. 

J. Vincent Huber, of the George H. 
Fuller & Sons Co., is making a business 
trip through the East as far as Pitts- 
burgh, and then through Louisiana. He 
will be away for several weeks. 

Anthony J. Gregory, auctioneer, has 
returned from Los Angeles, Cal., where 
he spent four months visiting with 
many of his friends. Mr. Gregory will 
leave this week for Wisconsin. 

Milton Felsenthal, Alfred Ganz and 
Sol Cogan, of the Manheimer Watch Co., 
left on Sunday for West Baden, Ind., 
to attend the annual convention of the 
National Association of Credit Jewelers. 

J. L. Art & Co. announced last week 
that they have retired from the whole- 
sale jewelry business, and will conduct 
auctions exclusively. Mr. Art will per- 
sonally conduct all sales in the future. 

Oliver Artes, of the Keystone Watch 
Case Co., is making a short business trip 
through the North West in the interest 
of this firm. Mr. Artes travels out of 
this company’s offices at 35 E. Wacker 

rive, 

P. J. Eppenstein, of the Illinois Watch 
Case Co., and the Elgin American Mfg. 
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Co., left last week for a business trip 
to California and the North West. Mr. 
Eppenstein will be away for several 
weeks. 

“Jimmie” Hennessy, is now associated 
with Swartchild & Co. as_ their 
Louisiana and Texas_ representative. 
For several years Mr. Hennessy was as- 
sociated with the W. E. Taylor Co., New 
Orleans, La. He left last week on his 
initial trip for Swartchild & Co. 

Bredel & Co., wholesale jewelers, who 
have been located at 337 W. Madison St., 
for a great number of years, announced 
last week, that they have contracted for 
space on the fifth floor of the Heyworth 
building, 29 E. Madison St. They hope 
to be located in their new home about 
May 1. 

E. Glassman will remove his offices 
and shop this week from Room 1105 to 
1013 Mallers building. In making the 
change Mr. Glassman will have more 
spacious quarters, and more bench 
room to accommodate additional help. 
Mr. Glassman does wedding ring en- 
graving. 

D. W. Thomas, of D. W. Thomas, Inc., 
Seattle, Wash., stopped in Chicago last 
week for a few days to visit with friends 
and to make arrangements for opening 
offices in the Pittsfield building. Mr. 
Thomas left here for New York and the 
East to spend about a week visiting the 
markets. 

The Martin Jewelry Co., 6337 S. Hal- 
sted St., recently sold out to the Rogers 
Jewelry Co. Nate Pittle, well known to 
the trade throughout the Middle West, 
is manager of this business. Mr. Pittle, 
for more than 14 years, was associated 
with the wholesale end of the jewelry 
business being connected with the Hart 
Jewelry Co. 

Gardner Stebbins, representing the 
Clark Lighter Co., spent the past week 
in Chicago visiting at the Chicago offices 
in the Pittsfield building. Mr. Stebbins, 
formerly represented this concern 
through the South and Pacific Coast, 
and has now assumed charge of the 
Cleveland territory, with headquarters 
at Cleveland, Ohio. 

Caesare Tschudin, Chicago represen- 
tative for the Pacific Pearl & Novelty 
Co., Seattle, Wash., has given up his 
offices in the Pittsfield building, and on 
Saturday, accompanied by Mrs. Tschu- 
din, left via automobile on a_ business 
trip to Denver and Los Angeles. Mr. 
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Tschudin will make his headquarters in 
the future at Los Angeles. 

Fred W. Hoefer has opened offices in 
Suite 416, Pittsfield building, where he 
will represent the Randahl Shop, silver- 
smiths, the Peerless Bronze Works, 
manufacturer of plaques and statuary 
bronze, also prominent makes of tro- 
phies, loving and prize cups. Mr. 
Hoefer is well known to the trade 
throughout the country. For a great 
many years he was associated with the 
R. Wallace & Sons Mfg. Co. 

Sam Foreman, retail jeweler, 6301 S. 
Halsted St., has leased a store at 11106 
S. Michigan Ave., Roseland. Mr. Fore- 
man will operate a credit business. All 
new walnut fixtures have been ordered, 
and work will be completed and he will 
be ready for business on May 1. Fred 
Linderman, who has been associated 
with Mr. Foreman at the Halsted St. 
store as watchmaker, will look after the 
business, while Mr. Foreman will devote 
his time between the two stores. 

J. Robert Kelley has been placed in 
charge of the Chicago office of the Clark 
Lighter Co., located on the 11th floor of 
the Pittsfield building. Mr. Kelley, for 
many years was sales manager for the 
Las-Stik Mfg. Co., of Hamilton, Ohio. 
The Chicago territory extends through 
the entire North West and West. Resi- 
dent salesmen will be placed in promi- 
nent cities throughout the territory and 
will work out of the Chicago office. As 
business grows in Chicago men will 
be added for detail work. 

H. Schurmann has engaged in the 
retail jewelry business for himself at 
6620 S. Halsted St. He celebrated his 
grand opening last Saturday. Many 
beautiful floral offerings were sent by 
personal friends, and all through the 
day the store was thronged with well 
wishers. The entire store is equipped 
with fine walnut fixtures and the store 
front has been remodelled to suit the 
needs of a retail jeweler. Mr. Schur- 
mann, formerly was connected with the 
S. Halsted St. store of Olsen & Ebann, 
as a watchmaker. 

The monthly luncheon of the Chicago 
Jewelers’ Association which was held at 
the Palmer House on Tuesday of last 
week was well attended and after a 
brief routine business session President 
H. Paul Juergens introduced Hon. Ed- 
mund K. Jarecki, judge of the county 





(Continued on page 84) 
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court, who spoke for about 30 minutes. 
After briefly mentioning the various 
functions of the county court the speaker 
stressed the importance of the ballot 
box in maintaining our form of govern- 
ment. Judge Jarecki has made an en- 
viable record in the supervising of elec- 
tions in Chicago and Cook County and 
in the prosecution of election fraud 
cases. His reference to these frauds 
and the methods used to combat them 
proved interesting to his listeners. 

George Beardsley, of Kohn & Co., 
Newark, N. J., spent the past week in 
Chicago visiting with the trade. 

Harry Heighn, president of the Frank 
Krementz Co., visited the concern’s 
Chicago offices in the Columbus building 
and their representatives, Hess & Hook. 

The Manheimer Watch Co. announced 
last week that L. E. Jackson, who was 
associated with them as a representa- 
tive for the past five months has severed 
his connections with the firm. 

C. A. Wahrer of Wahrer Bros., Pitts- 
field building, has returned from Miami, 
Fla., and Cuba, where he spent two 
weeks resting, and having an enjoyable 
time. 

Myron P. Green, special representa- 
tive for the Automatch Corp., Irvington, 
N. J., spent the past week in Chicago 
calling on the trade and visiting with 
his uncle, Louis H. Green, manufac- 
turers’ representative. Louis H. Green 
will represent this concern in Chicago 
in the future, calling on the wholesale 
trade with headquarters in the Garland 
building. 








Cincinnati 





Quite an expansion has been made by 
Walter H. Wilkening in his offices in the 
Andrews building, Fifth and Race Sts. 
He took over an additional office which 
gives him the entire space in the corner 
of the seventh floor and which includes 
a front of Race St. as well as Fifth St. 

The Richter and Phillips team won 
the intermediate basket ball champion- 
ship of the Municipal Association, Mon- 
day night, defeating Christ Church for 
the honor by a score of 22 to 19. The 
jewelers team won a total of 32 out of 
39 games and will be awarded a trophy 
selected by officials of the Recreational 
Commission. 

One of the oldest established retail 
jewelry stores “over the Rhine” in Cin- 
cinnati started passing out of existence 
Saturday when Joseph H. Kenkel 
opened a sale to dispose of all remaining 
stock in his store. The Kenkel store 
started in business at 1302 Main St. in 
1853 and has carried on for more than 
three quarters of a century. It was in 
charge of two generations and remained 
in the same location during its existence. 

A corporation was formed by Max N. 
Jacobs, jeweler, to assume charge of the 
stores he controls at 324 W. Fifth St. 
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and 543 Walnut St. Mr. Jacobs, who 
has been in the jewelry business for 12 
years, will turn the business of both 
establishments over to a corporation 
known as Jacobs Credit Jewelers, Inc. 
This company applied for a charter dur- 
ing the week in order to take over the 
concerns from Mr. Jacobs who has been 
conducting them as an individual. The 
capital of the company consists of $50,- 
000 in cash and 100 shares of no par 
value stock. The incorporators are: 
Max N. Jacobs, Maurice Danber and 
Edward A. Jacobs. 








Detroit 


The Antwerp Diamond Co. with offices 
at 712 Penobscot building, has recently 








Both wholesale and retail jewelers 
in Evansville and other towns in 
southern Indiana report there has 
been a gradual improvement in trade 
since the first of March, and things 
are coming along all right. Dealers 
say in their opinion there is going to 
be a larger volume of business dur- 
ing the coming summer than for the 
corresponding period of last year. 
Collections are improving and gen- 
eral trade conditions are getting 
better. 
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been incorporated. It is capitalized for 
$10,000. 

Ehrlich’s, 10417 W. Jefferson Ave., 
has recently been made a corporation. 
It is engaged in a general retail jewelry 
business and the owners are Moe 
Ehrlich, Harold Ehrlich and Marvin B. 
Gingold. 

Ben Stocker, recently elected presi- 
dent of the Greater Detroit Retail 
Jewelers’ Association, has become a 
director of the Retail Merchants As- 
sociation. He succeeds William P. 
Fenske, who held the post of director 
while he served as president of the retail 
jewelers’ organization. 


Cleveland | 


The sale of the stock and fixtures of 
the Brewster and Cleveland stores of 
the Brotherhood Watch & Jewelry Co., 
took place last week by order of the 
United States District Court. 

The Cleveland trade was represented 
at the meetings of the local jewelers 
associations held at Akron and Youngs- 
town on March 20 and 21. Both meet- 
ings were well attended. 

John Lentsch, 8 W. Market St., Akron, 
is preparing to move from his present 
quarters which he has occupied for a 
number of years, to an adjoining store 
where he will have larger and more de- 
sirable space. 

F. W. Rose, jeweler, St. Clair Ave. 
near E. 105th St., was one of a number 
of tenants of a building that were routed 
by fire that swept the premises doing 
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Mr. Rose’s prin. 
cipal loss was by water and smoke. He 
was able to have repairs made and re. 
sumed business the next day. 


eonsiderable damage. 








St. Louis 


The stock and fixtures of the retajj 
jewelry store of Charles Kuhn, 174 
Chouteau Ave., were sold at public auc. 
tion last week the firm having decided 
to dispose of all of its assets and discon. 
tinue the business there. 

Business among the wholesalers jg 
reported fairly good and about the same 
as this time last year. Collections are 
in good shape and salesmen for whole. 
sale houses are all out and have been 
reporting good business. With the deal. 
ers the spring season now opening gives 
signs of an improving trade and with 
Easter next Sunday, considerable im. 
provement is being anticipated in the 
retail trade. 

With the completion of the ground 
floor stores in the New Hotel Jefferson, 
at 12th Boulevard and Locust Sts., one 
of the stores on the latter street has 
been leased to the F. H. Niehaus Jewel: 
ry Co., which is one of the oldest indi- 
vidual concerns in the local jewelry 
trade. The firm at present is headed 
by Frank H. Niehaus, a descendant of 
the founder of the firm, who started the 
business 85 years ago. The new store 
will be in charge of his son, F. H. Nie- 
haus, Jr. 











Indianapolis 


Mr. Jones of the Jones Jewelry Shop, 
Huntington, has purchased the Andrew 
J. Eisenhauer store in that city. 

Dave Klor, jeweler, Indianapolis, Ind, 
left recently for Cleveland, Ohio, and 
New York on an important business 
trip. 

Eugene Wilson, formerly with Varney 
E. Denham, of Princeton, Ky., has 
opened a jewelry and optical store in 
Martinsville, Ind. 

The L. G. Balfour Co., a Massa 
chusetts corporation, filed articles of in- 
corporation with the Indiana Secretary 
of State, March 21. The objects of the 
corporation are to sell badges, novelties, 
jewelry and all kinds of metal ware, 
stationery and leather goods. The capi- 
tal stock represented in Indiana is 
$5,000. The Indiana agent is Melbin E. 
Beach, with an office at 427 Board of 
Trade building, Indianapolis. 

In an unknown manner thieves shat- 
tered a window at the store of the 
Stanley Jewelry Co. some time Friday 
night or early Saturday, and made theif 
get-a-way with watches valued at $300. 
Emmett Ford, colored night watchman 
at the Indiana theater found the broken 
glass and reported to police. The stor 
was formally opened to the public nearly 
two weeks ago, when on Saturday, Marth 
16, hundreds of friends and well wishet 
of Al Levinson, the owner, joined the 
public in visiting his beautiful jewel 
establishment for the first time. 
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Captain Hawks, Intrepid Coast to 
Coast Flyer, Receives Watch from 
Houston, Tex., Admirers 


Captain Frank Hawks, who recently 
added another brilliant page to aviation 
history when he piloted an airplane on 
a non-stop flight from Coast to Coast in 
the record breaking time of 18 hours and 
21 minutes, has been presented with a 
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is known as the 12 zone dial, and the 
other the 24 zone dial. The 12 zone dial 
designates the 12 time zones covering 
the important cities that come within 
that half of the world extending from 
Leningrad, westward to Alaska. The 


center dial of the clock revolves with the 
hour hand and as the minutes are the 
same in all zones, the exact time can be 
ascertained at a glance. 


The 24 zone 





WATCH PRESENTED TO CAPTAIN 


handsome strap watch by his friends and 
admirers of Houston, Tex. The presen- 
tation was made at a banquet given 
in the flyer’s honor at which time Cap- 
tain Hawks was handed the timepiece by 
R. C. Kuldell, president of the local 
Chamber of Commerce. 

The watch was appropriately engraved 
and was furnished by the J. J. Sweeney 
Jewelry Co., Houston. The back of the 
case contains the following inscription: 
“Presented to Capt. Frank M. Hawks 
by his friends and admirers of Houston, 
Tex., March 1, 1929, commemorating his 
record Coast to Coast non-stop flight, 
Feb. 4-5, 1929. Time 18 hrs., 21 min; 
second non-stop flight ever made from 
West to East.” 

_ The timepiece is one known as a Ham- 
ilton Piping Rock strap watch. 
* 7 + 


Telling Time Around the World 


A clock which tells the exact time in 
all the important centers of the world 
has been invented by George B. Gardner, 
head of the Gardner Clock Corp., 500 
Fifth Ave, New York. Mr. Gardner 
made the first model for no other pur- 
Pose than for his own amusement in 
timing distant radio programs. The idea 
Was instantly recognized as valuable to 
Usiness and professional men and these 
clocks are now being used by many 
steamship lines, railroads, brokers, bank- 
ned aviators, travelers, and also in the 

e, 


There are two styles of dials. One 


HAWKS BY CITIZENS OF HOUSTON 


dial shows the correct standard time in 
all parts of the world and covers both 
the East and West longitude. 


* * 


Henshel Pearl Corporation Makes Change 
in Selling Policy 


The Henshel Pearl Corporation, now 
located in new quarters at 392 Fifth 
Ave., New York, has made a radical 
change in its selling policy at the be- 
ginning of this year. 

Heretofore Bluebird Pearls were sold 
direct to the retail jewelry trade, and 
with the new policy of selling their 
brand through a limited group of legiti- 
mate wholesale distributors, the concern 
has found very gratifying results from 
the wholesalers and their former retail- 
ers, who have welcomed this change. 

The retail jeweler, through this whole- 
sale distribution, will receive better and 
quicker service. 

Harry D. Henshel, president of the 
firm, has just returned from a trip to 
California and reports wonderful prog- 
ress with the wholesale jewelry distrib- 
utors who are exceptionally optimistic 
for the year 1929. Besides Mr. Henshel, 
the line is represented by Milton Cohen, 
Allen Judkin and Maurice Weisberg. 








W. R. Stribley, 710 Roosevelt Ave., 
Richmond, Cal., has announced that he 
has purchased the jewelry store ope- 
rated formerly by E. M. Weed at 619 
Macdonald Ave. 








Henry Ford’s Watch Case to Be Designed 
by Katz & Ogush, Ine. 


Katz & Ogush, Inc., 33, W. 60th St., 
New York, have received an order to 
make a special watch case for Henry 
Ford. 

The watch is to have a Premier Max- 
imum movement, whose specifications in- 
dicate a swing ring case with screw or 
snap bezel, lever set and with a heavy 
type pendant and bow. The plain fas- 
sine case is of 18 karat white gold and 
has a special monogram on the back. 


* * * 


New Lighter Fuel Perfected by Art Metal 
Works, Newark, N. J. 


A new non-liquid and non-explosive 
lighter fuel in tube, Lyterlife, has been 
perfected by the Art Metais Works, 
Inc., of Newark, N. J., and is now being 
introduced. This fuel can be used in 
any make of pocket or table lighter and 
also in alcohol lamps. 

It is not affected by heat or cold, but 
retains a jelly-like consistency which 
eliminates spilling or waste and refilling 
is easy and clean, simply by squeezing 
the tube. It burns with a clean, white 
flame, without smoke or carbon residue, 
and when the lighter is not in use, the 
fuel generates additional fuel combus- 
tion power. A_ single filling, the 
makers claim, lasts six times as long 
as any other lighter fuel. 








G. Radcliffe Stevens, foreman of the 
plate room, was elected president of the 
Officers’ and Foremen’s Association of 
the Elgin National Watch Co. at the 
annual meeting at Elgin, IIl., last 
Friday night. At the meeting the mem- 
bers paid farewell tribute to Merritt H. 
Duval, manager of the material division, 
who retires April 1 after 26 years’ serv- 
ice, to make his home in Providence, R. I. 
Mr. Stevens succeeds T. J. Schmitz as 
head of the association, and other newly 
elected officers are: Armand Calame, 
machine room foreman, vice-president; 
Richard H. Hinz, repair department 
foreman, secretary; James H. Randle, 
train room foreman, treasurer; and 
Gordon C. Gillies, manager of the air- 
craft instruments division, director. Mr. 
Duval was presented with a wrist watch 


.as a farewell memento. 
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DIAMONDS 720-722 PENN AVENUE WESTCLOX 


JEWELERY NEW HAVEN 
NOVELTIES PITTSBURGH, PA. SESSIONS 























MATERIAL CARRIED IN STOCK 


For the Convenience and Service of the Watchmaker 


ATLAS HAMPDEN NON MAGNETIC SWISS 
AURORA HOWARD ROCKFORD TRENTON 
CHELSHIRE ILLINOIS SETH THOMAS UNITED STATES 
ELGIN INGERSOLL SOUTH BEND WALTHAM 
HAMILTON NEW ENGLAND STANDARD & CROWN 
Orders efficiently filled and deliveries promptly made 
Penn Ave. and Eighth St. Pittsburgh, Penna. 














LAN DAW BROS. Watches. Clocks and Silverware 


so Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 





















ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 
818 Liberty Ave. (2nd Floor) PITTSBURGH, PA. 
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Pittsburgh 


The H. Mirken Co. has set April 22 
as the day to formally open its new store 
in Steubenville, Ohio. 

M. Unger, 976 Liberty Ave., presented 
a beautiful watch to W. P. McCracken, 
Jr., Assistant Secretary of Commerce 
and Aeronautics, on the occasion ‘of his 
recent visit, in company with the inter- 
nationally known fliers, Messrs. Cham- 
berlin and Brock, at the aeroplane show 
last week. 

Last week a tall slim man appeared 
in the store of Louis DeRoy & Bro., 544 
Smithfield St., and selected a watch. He 
left the wrist band to be adjusted to the 
proper size; but took the watch and pre- 
sented a check for a few dollars more 
than the value of the watch, receiving, 
of course, the change. He claimed to be 
a man living here, but it was found on 
investigating that the man whose name 
the stranger used had been an invalid 
for 15 years and knew nothing whatever 
about the swindler. In view of the fact 
that this man is so clever that he suc- 
cessfully worked this game on many 
other jewelers and business men in this 
district, the trade is warned to be on the 
lookout for this tall slim man. 











Boston 





The death is announced of C. L. Tut- 
hill of West Newton. The business will 
be continued for a while at least by his 
widow. 

Phillips Price & Co. have leased office 
space in the Grant building at 403 
Washington St. These offices were for- 
merly occupied by the American Optical 
Co. The building, however, has been 
virtually rebuilt and brought up to date 
with the latest office equipment and 
decoration. 


F. H. Jackson, Jr., and Ralph Bold, 
two traveling salesmen for years with 
the David Nemser Co., are now as- 
sociated with the Goldland Jewelry Co. 
in the Washington building. They will 
represent the company throughout New 
England and New York State, territory 
which they covered for years for the 
Nemser concern. 


The first Wright store was opened in 
this city, March 23. It is located at 
503 Washington St. It is one of the 
most attractive, the entire front having 
been remodeled, The interior is ablaze 
with crystal-drop chandeliers, the wood 
in deep rich mahogany, showcases are 
fitted with modern and unique daylight 
lighting systems, and in the rear there 
is a balcony. 


Paul N. Friedman, for several years 
with the David Nemser Co., which ter- 
minated when Mr. Nemser died recently, 
has started in business for himself in 
the offices formerly occupied by the com- 
pany in the Jewelers building. Mr. 
Friedman has had considerable experi- 
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ence in the wholesale business and plans 
to continue in that line. Meanwhile the 
stock-in-trade of the Nemser company 
has been purchased by the M. S. Page 
Co., Jewelers building, and is now being 
transferred. The Page concern will 
carry on the Nemser business under 
that name in their own offices. 

Jewelry valued at $250 was stolen 
from the store of Vincenzo Caliri, Law- 
rence, the night of March 21. Three 
persons were in the store at the time, 
Mr. Caliri said, and he suspects that 
two of them were in the _ robbery. 
Shortly before the theft a woman 
entered and wanted to see some rings. 
Several trays were put on the counter. 
Another woman followed the first and 
asked about an advertisement Caliri had 
in a newspaper, and then a man came 
to have a watch repaired. Mr. Caliri’s 
attention was occupied by the two last 
customers, meanwhile the rings remain- 
ing on the counter. The woman who 
asked to see the rings finally decided 
she did not want any. After all three 
had gone Mr. Caliri discovered his loss. 


Philadelphia 


The annual outing of the J. E. Cald- 
well Association, composed of employes 
of that jewelry house, is scheduled for 
the afternoon of Saturday, May 11, at 
Kuglers’ on-the-Delaware. An interest- 
ing program of sports, to be followed by 
the annual dinner and dance, is being ar- 
ranged. 

Robert Coates, manager for L. P. 
White, is attempting to interest all jew- 
elers in Philadelphia who play golf in a 
series of matches between those in the 
trade, and has extended a general invita- 
tion to all interested to communicate 
with him. A large number of jewelers 
are golf addicts, but no concerted effort 
has ever been made to bring them to- 
gether. 

Philadelphia police have been notified 
of the arrest in Wilmington of a man be- 
lieved to be a Philadelphia gangster, 
caught, it is charged, while attempting 
to open the door of the jewelry store of 
M. D. Poland, 509 Market St., Wilming- 
ton. A man, who lives opposite the store, 
happened to look from his window and 
saw a thief at work. He telephoned to 
the police and the alleged crook was ar- 
rested before he had forced an entrance. 
He had, however, forced open a show- 
case in the lobby and jewelry taken from 
it was found in his pockets. The loot 
was valued at about $200. 

















The New York Central Railroad, the 
Cleveland, Cincinnati, Chicago & St. 
Louis Railway and the Michigan Central 
Railroad have been granted authority by 
the Interstate Commerce Commission to 
establish on clock watches and jewel- 
ers’ sweepings, shipped in container cars, 
rates dependent upon the value declared 
in writing by the shipper or agreed 
upon in writing as the released value of 
the property. 


Buffalo 


Fred A. Steuber, LeRoy, N. Y. jeweler, 
will move April 1 from his present loca- 
tion to 60 Main St. 

Warner’s Inc., installment jewelers, 
now located at 3 W. Eagle St., have 
taken a long lease on the store at 479 
Main St., involving the sum of $250,000. 
They will take possession May 1. 


J. H. Hartwell’s jewelry store on 
Main St., Waterville, N. Y., was one of 
the many stores destroyed by fire which 
swept through the business section re- 
cently, causing a total damage of $100,- 
000. 


R. H. Gulvin, postmaster of Geneva, 
N. Y., has announced his retirement 
from the jewelry business in which he 
has been engaged for the past 25 years. 
For half a century prior to Mr. Gulvin’s 
proprietorship, this business was con- 
ducted by M. C. Haight on Seneca St. 
Mr. Gulvin, who came to Geneva from 
England, learned the jewelry business in 
the Haight store and finally took it over. 
The building in which the store is now 
located has been leased and possession is 
to be given early in April. 

A man and woman were arrested by 
detectives of the S. Division St. station 
on March 19 in connection with the theft 
of a ring valued at $125 from Schutt & 
Haffa, jewelers, 137 E. Genesee St., on 
Jan. 3. The man, who lives in this city, 
was charged with grand larceny. Police 
say he stole the ring while ostensibly 
looking over several rings in the store 
with a possible purchase in mind. The 
woman, who came from New York city, 
was arrested on a charge of criminally 
receiving stolen property. Police say 
they found the ring in her possession and 
that she admitted the man under arrest 
had given it to her. 


Abandonment of its retail department 
and adoption of a “Wholesale Only” pol- 
icy by a local wholesale house elicited 
favorable comment at the regular meet- 
ing of the Buffalo Retail Jewelers’ 
Association, held in Hotel Statler last 
Thursday evening. It was agreed that 
such a policy deserved the cooperation of 
local retailers. Chairman Edward Lein- 
inger of the committee which had charge 
of the arrangements of the joint dinner- 
dance conducted by the retail association 
and 24 Karat Club, made a comprehen- 
sive report on this affair which drew a 
large attendance. The applications for 
membership of these retail jewelers was 
favorably acted upon: Eugene L. Grae- 
ber, Charles Ibsen and Albert Krotz. 











A young man of Long Branch, N. J., 
was held under $3,500 bail for the Court 
of General Sessions when arraigned 
before Judge Lynn in Municipal Court, 
Wilmington, Del., on a charge of break- 
ing and entering. He was arrested at 
the doorway leading to the jewelry store 
of M. D. Polland, 509 Market St., Wil- 
mington, after he is alleged to have 
pried open the door of a show window 
and looted it of articles valued at $100. 
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Gros, SERVICE STATION 


For Machinery, Electric Motors and 
Equipment of 
JEWELERS, DENTAL LABORA. 
TORIES, NOVELTY 
and other Light Metal Manufacturers 
ROLLS 
MACHINE REPAIRS rEGROUND , 

and all sorts of trouble attended to 
PHONE—CANAL 9715-9716-8766 Extension No. 2 
LEIMAN BROS. ® sc sxe 

NEW YORK 
MAKERS OF GOOD MACHINERY FOR 40 YEARS 


Machinery, Polishing Du , Work Benches, 
NEW & REBUILT Air Pumps, Posnsan tilling We Behe Thane a. 
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will take care of any unbreakable crys- 
tal inserting job. No grinding, no ex- 
perience necessary. 


THESE TWO OUTFITS 


Note These Features: 


Crystals are flexible—highly transparent 
—possess a hard glossy surface. 


Will Not Shrink— Expand nor AAS, 
Lose Color UV VAAAAAVAAN \\\\ AN Ws 
Ed STRAIGHT, with a fine TUTTI 
fnish, noni crystals to hold securely [RM AUUSSSS\\\N A \\ 


1} 
in bezels. Where slight filing of fancy 9))) 
crystals is necessary the edge allows crys- 


its original shape. 
Complete outfit for round tal to keep its o 8 as Cabinet assortment of fancy crystals 
unbreakable crystals (128 shapes) 


~ 


Lal 


Write for new catalogue and free samples of crystals. 








Order thru your jobber or direct from us. 


"remax wares” | Standard Unbreakable Watch Crystals, Inc. 


SUPPLY CORP. 


119 Fulton Street, 
New York, N. Y. 71 Nassau Street New York, N. Y. 
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Some Outstanding (locks 
of New York Town 


és] ITTLE, old New York,” famous 
the world over for its skyscrapers 
—monumental structures their founders 
had raised to commerce and industry— 
has several of the most famous clocks in 
the world. One may see in this great 
metropolis of the New World, in its 
harbor across the Hudson, the Titan of 
all timepieces . . a clock serving as 
a landmark to the countless thousands 
of daily commuters, with the largest 
face and hands ever conceived by men 
anywhere on this earth. 
And in its very heart, throbbing every 


By S. Bernard 


day with the very life of millions of 
busy men and women, we suddenly feel 
exalted by the sweet, melodious West- 
minster chime guiding every quarter of 
each hour with their absolute punctu- 
ality men many blocks away. And flash- 
ing lights of various colors point out to 
the busy people in this New World me- 
tropolis the passing hour and its quar- 
ters in the dark and still hours of the 
night. 

Surrounding these timekeepers we 
find a selective taste of decoration, an 
artistic handling of form so appropriate 


to the building that plays a vital part in 
the life of this great city, coupled with 
a faithfulness on the part of these keep- 
ers of metropolitan time that cannot be 
surpassed anywhere in the world. 

On the new, towering, 36-story of the 
New York Central building, on its north 
facade on 42nd St., one sees as he looks 
up at the face of the gigantic chronome- 
ter for the correct time of day or night, 
one of the most original sculptural 
decorations a clock ever enjoyed (if we 
may use this human term) being sur- 
rounded with. This immense timepiece, 

















Clock with sculpture decorations on the thirty-sixth story of the New York Central building 




















PRECIOUS METALS 
SATISFACTORY 
RETURNS 
ALWAYS 





HANDY & HARMAN 








and Waste for 


ACCURATE 
SCIENTIFIC 
REFINING 


Results secured for many hundreds of others 
justify us in commending the services of our 
refining department to your earnest considera- 
tion. 







Try one shipment. Send it to 
HANDY & HARMAN 
Bridgeport, Conn. 

Service Plants— 
Providence, R. I.; Fulton & Gold Sts., 
New York City. 





Soldering or welding with the Hoke-Jewel. All-platinum 
rings can be made seamless. Soldering can be done close 


to the stone. 
You can make better jewelry and more of it in less time 


22 Albany Street, 
New York City 


Ask for free 
circular C. 8. 


Hoek 


Inc. 
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ASK ANY OLD TIME JEWELER 
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Established 1889 
And Stepping Right in Line 
THOMAS J. 
DEE & CO. 
Gold—Silver— Platinum 


5 SO. WABASH AVE. 

















Send Your 


Precious Metal Scrap 
For Refining 


Ww hy have money tied 
up in old jewelry, polish- 
ings and sweepings? 


You receive full value 
for all the precious metal 
content by shipping it to 
us for refining. 





Spyco Smelting & RefiningCo. 
51 South Third Street 
Minneapolis = Minnesota 
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Soldering and Melting 


Nicely Handied With 
Torit Apparatus! 


TORCHES 
and Complete Outfits 


for Oxygen and Gas 
or Air and Gas 


OXYGEN and AIR REGULATORS 


Ask for Literature 


ST.PAUL WELDING & MFG. CO. 


166 WEST THIRD STREET ST. PAUL, MINN., U. 8. A. 
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combining utility and beauty, has two 
reclining figures of heroic proportions— 
four times life size—supporting the 
clock dial. One, a male figure on the 
east side, represents ‘Transportation,’ 
with one hand rested on the winged 
wheel of Progress, and the other holds 
the winged staff of Mercury. 


O* the west side, a female figure, ‘“In- 
dustry,” holding distaff in hand, is 
surrounded by figures of wheat sheaves 
and a beehive. 

Directly over the center of the clock 
dial, above the figure twelve, one sees 
the Liberty Cap that crowns the pyra- 
midal effect of an outstanding sculptural 
work in connection with a clock. 





Clock in Consolidated Gas Co.’s building 


The face (dial) of this giant art clock 
is nine feet and eight inches in diameter, 
and is brilliantly illuminated at night. 
The statuary forming an integral part 
of the timekeeper it adorns, is 40 feet 
wide, and was carved in limestone right 
on the top of the building. These figures 
symbolic of Transportation and Indus- 
try, add beauty to the service this keeper 
of time is rendering to the countless 
thousands of people who look the clock 
In the face. 

On top of the Colgate factory, across 
the Hudson, over in Jersey City, the 
Seth Thomas Clock Company, back in 
1906, installed a clock that was made 
at their factory in Connecticut, now 
known as the first Colgate clock. 

This first Colgate clock served faith- 
fully until 1924, when it was taken down 
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and shipped to a new Colgate factory at 
Jeffersonville, Ind. There the clock was 
reassembled and is now in operation 
again, serving now the citizens in In- 
diana, giving them equally as “good 
time” as it did for nearly two decades 
when it was serving as a landmark in 
New York harbor. 

When this first Colgate clock was 
taken apart for a thorough examination 
the manufacturers were gratified to find 
that every part of the clock mechanism 
was in perfect shape, and that its eigh- 
teen years of usefulness—day and night 
—did not cause any deterioration and 
that it did not require the replacement 
of any one single part. And the condi- 
tion of the clock today is such that it 
will no doubt remain in service for an- 
other half-century. 

Overlooking New York harbor today 
is the second Colgate clock. There are 
no mainsprings to this ¢lock to be wound 
up every week, two weeks or 30 days. 
This largest of all the world’s clocks is 
entirely automatic, and although it is 
driven by weights, the weights are 
wound by electricity. 

This world’s clock giant consists of 
three units: A master movement in the 
Colgate factory show room, encased in 
glass, where one may see the master 
movement give electric impulses every 
three seconds, to a second release move- 
ment that controls the actual driving 
unit on mammoth dial works—fifty feet 
in diameter, the largest clock in the 
world. Every three seconds the hands 
are moved, and the result is almost con- 
tinually moving hands—as they scarcely 
come to rest before receiving another 
impulse. 

The hands of this immense clock are 
made of cypress, and are braced with 
heavy steel struts, resembling somewhat 
the double ladder of high-grade cons- 
truction. The minute hand is 27 feet 
and three inches long, and weighs with 
its counter-balance, 2200 pounds. The 
hour hand is 19 feet and 6 inches long, 
and weighs 1725 pounds. The entire 
weight of hands and movement is four 
tons. . . . Sixty-four thousand ladies’ 
wrist watches, with band and buckle, 
would just about equal this. The face 
of the clock is part of the Colgate sign. 
The hour markers are each about eight 
feet in height, and at night they are il- 
luminated by red neon gas tubes. The 
hands are outlined with electric lamps 
that are fed through costly ball bear- 
ings in the dial works. 


HE new Consolidated Gas Co. build- 

ing, recently completed on 14th St., 
east of Broadway, in that busy down- 
town section of New York where mil- 
lions pass, live and work, had the Seth 
Thomas Clock Co. install in the tower 
of the Consolidated Gas building, time 
service consisting of six separate units: 
One master movement delivering half- 
minute impulses, four electric release 
time movements, and one strike and 
chime movement. 

The faces are 22 feet in diameter, and 
are part of the building. They have 
bronze numerals, Arabic figures—these 
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are best for daylight reading—and rect- 
angular bronze boxes, with glass fronts, 
for pointing out the hours at night. The 
minute marks are six-inch bronze 
frames with glass fronts. 

The four pairs of hands are of box 
type construction, with glass fronts and 
electric lamps which slip in and out on 
a track arrangement and can easily be 
replaced from a door in each clock face. 

But these immense four clocks in the 
tower there were not made to only tell 
time!—the Consolidated Gas Co. was 
not satisfied with merely a “time- 
keeper. . . .” They had also installed a 
mighty peal of bells to mark the hours 
and the quarters from the summit of its 
building. 

These bells were cast by the Meneely 
Bell Co. of Troy, N. Y., and have no 
equal for tone in the world. Many of 
our greatest architects still labor under 
the impression that high-grade carillons 
must be made abroad. But as a matter 








The Famous Colgate Clock 


of fact, there are no finer bells in the 
world than those cast at Troy, N. Y., by 
the Meneely Bell Co.—and there is no 
partiality in the matter on the part of 
the writer, either. He repaired chime 
clocks of every description, and he -finds 
the carillons cast by the Meneely con- 
cern excel many that were made abroad. 

The large bell used for the low note 
of the chime and the hour strike, weighs 
5000 pounds. The second bell, 2000, the 
third one, 1550 pounds; and the smallest 
one, exactly 1000 pounds. The bells are 
so arranged that they will play in har- 
mony with the adjacent, neighboring 
Metropolitan Tower, nine blocks away, 
should they be heard together. 

All bells are silenced automatically at 
night by the clock mechanism as well as 
all the illumination of the four clock 
faces. Thus making the entire equip- 
ment completely automatic in operation. 


(To be continued) 








When hard-soldering synthetic sap- 
phires you need not remove such stones 
from mountings if you observe certain 
precautions. Apply boracic acid so as to 
cover the entire surface of the ring, then 
place borax paste and solder where it is 
required and heat carefully to flow the 
solder. Allow the ring to cool thorough- 
ly, then boil off in pickle and finish in 
the usual manner. 
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LEES & SANDERS. 


LID. 


Chicago customer writes: “We trust these shipments will reach 
you promptly and will prove satisfactory as heretofore.” 


SWEEP SMELTERS 
BIRMINGHAM, ren 
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HARD MAPLE TOP 


The top is the same front and rear, so that the 
bench is really two benches in one. The trans- 
formation is complete whenever you want a 
new one for the old working front of your 
bench. 


Every worthwhile shop, large or small in the 
land uses them. The material is especially 
selected with its close-grain hard maple for the 
top—and then heavily shellacked to allow for 
washing and cleaning. Altogether a most desir- 
able bench for the factory, workroom, store or 
home. Get the catalog telling all about them. 


Drop us a card 
for particulars 










LEIMAN BROS., Inc. 


GET THE REAL 
JEWELERS 
WORK BENCH 


Metal bottom pans and drawers, filing pin and 
arm rest, one and two-seat sections with de- 
tachable iron legs. 

LEIMAN BROS. 


Reversible Work Bench 


PATENTED 

The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan. 


23B WALKER ST. Makers of Good Machinery 
NEW YORK for 40 Years 
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| NEWARK, N. J. 





FRANCO AMERICAN 
PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER AND PLATINUM METALS 


General Office 
62-72 West 47th Street, New York City 
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ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 











™Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lien Safety Pin Clatch Co. 
20 W. 22nd St., New York Pat. May 2 








Pat. Feb. 26, 1917 
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Key to a Better Jewelry Business 
(Continued from page 73) 











credit jeweler is $32, $32.70 a year 
ago. 

*The average proportion of credit 
business for the credit jeweler is 
80 per cent; for the semi-credit 
jeweler, 55 per cent (rising) 42 per 
cent a year ago. 

The average down payment for 
the credit jeweler is 12 per cent. 
It was 7% for a large number a 
year ago. 

The average down payment for 
the semi-credit jeweler is 25 per 
cent. It was over 30 per cent a 
year ago. 

Twelve per cent of all the jewel- 
ers favor radical advertising. 

Sixty per cent of all the jewelers 
favor conservative advertising. 

Sixty per cent of all the jewelers 
report increased demand for novel- 
ties. 

The average price of the best 
selling watch is $32.50. 

60 per cent of the jewelers favor 
adding new lines. 

27 per cent of the cash jewelers 
report a bigger profit. 

37 per cent of the cash jewelers 
report a smaller profit. 

28 per cent of the credit jewelers 
report a bigger profit. 

The largest majority report the 
same—despite rising overhead ex- 
penses. 

20 per cent of the credit jewelers 
report a smaller profit. 

The speaker then went on to give per- 
centages of fair profit on watches and 
diamonds and in continuing said: 

Well, before I offer any remedies, I 
will cite a few more ideas of how some 
jewelers have tried to remedy this situa- 
tion in the past. I cannot mention all, 
but I shall select one that has been out- 
standing for the last two or three years, 
and that is the problem of building a 
bigger volume. 


Wuy A BIGGER VOLUME? 


To reduce overhead—to have a better 
turnover—to make a bigger profit—not 
a bad idea if it’s carried out correctly. 
Now, let’s see what did the cash jewelers 
do? Force sales, cut prices, blaze away 
with special discounts, with such slogans 
as “Pay Cash—Save %”, “Don’t mort- 
gage your life and income, spending 
more money in advertising.” 


Wuat Dip THE CREDIT JEWELER Do? 


Force sales in a similar fashion, but 
he went a step further, he not only cut 
Prices, but also extended credit terms to 
get the greatest number of accounts— 
offered specials and spent double the 
amount of advertising getting those 
accounts—and then what happened? A 
merry chase between volume and the 
reduced overhead and the Jewler—a 
pathetic picture—leading in some cases 
toa fair solution and in most cases, 
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nowhere. Listening to all this, we are 
almost led to believe that there is no 
remedy for this condition. Of course, 
there is a solution for everything if we 
can only find it. There’s a happy medium 
for everything—there’s a way to reduce 
overhead, to increase volume, to increase 
turn over to make a better profit, but 
each must be accomplished without in- 
jury to the other, while volume is an im- 
portant factor, yet not so important as 
many really think. Volume must be in 
proportion to a man’s investment—to 
one’s financial ability to carry on a vol- 
ume. 

Yes, I mean just that—that some 
jewelers do not realize that it is just as 
bad to do too much business with a 
limited capital than not enough with a 
large stock. A great many retailers ap- 
pear to be searching for some magic 
means whereby they can undersell their 
competitors and still make a profit. But 
it is quite apparent that those tactics 


are of no consequence any longer. The , 


big problem to-day is a more scientific 
management of the business. The com- 
petition nowadays is not merely based 
on price or terms, but upon quality mer- 
chandise, of suitable nature to answer 
the requirements of the particular trade 
and the proper kind of presentation. The 
presentation involves an effective display 
of the stock in the show cases and win- 
dows, an effective presentation in your 
advertising and the proper kind of sales 
force to sell the merchandise to the ul- 
timate satisfaction of the consumer. 

We have entered upon an era of fewer 
and better manufacturers, fewer and 
better retailers and the entire process 
of distribution resolves itself into the 
survival of the fittest. It is a plain fact 
that the manufacturer, retailer and 
wholesaler all three must combine their 
efforts to furnish complete and _ satis- 
factory distribution to the public. No 
one of these factors can operate success- 
fully individually and _ independently. 
The wholesaler cannot conduct his busi- 
ness profitably any longer by merely 
selling goods. He must cooperate with 
the retailer and help him to dispose of 
that merchandise to the best advantage. 
The interests of all three are common 
interest and every party to this process. 

As to the future it is not so difficult to 
predict the jewelry business is as fine an 
institution as any in the world. It 
is based on a _ solid foundation of 
human sentiment and human _ senti- 
ment must always remain an_ in- 
trinsic part of the business. Beauty and 
romance are its inspiration and they will 
live and prosper as long as there are 
men and women. The future of the 
jewelry business lies with you gentle- 
men, every industry is a good as the men 
connected with it. 

Statistics are not the whole cure for 
business ills or the whole force of busi- 
ness progress any more than the com- 
pass can make the airplane fly. But 
the information which the com- 
pass gives of the ship’s course is vital 
to its proper steering of the course of 
each industry. Rule of thumb methods 
and guess work may have been useful in 
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past generations but those industries 
and concerns which still cling to an- 
tiquated methods because “Grandfather 
made money this way and I guess I can,” 
are being pushed off the ocean, as the 
horse off our city streets and the candle- 
light from our homes. 








Business Records 





C. Lloyd Fitzgerald, Elkins, W. Va., is 
reported to be in bankruptcy. 

R. Brown & Co., Lynn, Mass., have 
filed a voluntary petition in bankruptcy. 

The Simon Jewelry Co., Mount Ver- 
non, IIl., is reported to be in bankruptcy. 


An involuntary petition in bankruptcy 
has been filed against the Globe Trading 
Co., Excelsior Springs, Mo. 


A receiver has been appointed for 
Phillips Jewelry Shoppe, Columbus, 
Ohio. 

Arthur W. Rowe, Waverly, Mass., 
has filed a voluntary petition in bank- 
ruptcy. 

It is reported that the Hudson Jew- 
elry Co., Enterprise, Ala., is in bank- 
ruptcy. 

An involuntary petition in bankruptcy 
has been filed against Isidor Warshal, 
Pittston, Pa. 

Jacob Aransky has filed a voluntary 
petition in bankruptcy. Assets are given 
as $1,100 and liabilities $11,185. 

Homer H. Murray, Bluffton, Ind., has 
filed a voluntary petition in bankruptcy, 
and Julius Oswalt of Fort Wayne, Ind., 
has been appointed trustee. 

Arnold G. Kirmse, Champaign, IIl., 
made an assignment to trustee for the 
benefit of his creditors. He claims as- 
sets of $3,000 and liabilities of $5,000. 

An involuntary petition in bankruptcy 
was filed in United States District Court, 
Cleveland, Ohio, against Louis Moskovitz 
and Yale Belinkoff, doing business as the 
Rogers Credit Jewelers, Akron, Ohio. 
The petitioners and the amounts owing 
them are as follows: A. Hirsch Co., 
$449, Wenvo Watch Co., $497, and the 
Columbia Novelty Ivory Co., $459. 

Creditors of B. Leonard Abraham, 
formerly in the wholesale jewelry and 
diamond business on Sansom St., Phil- 
adelphia, Pa., have been notified that he 
has been adjudicated bankrupt and that 
L. Leroy Deininger, the referee, has 
called a meeting of creditors in his of- 
fice in the Bulletin building, for Mon- 
day, April 1, to prove claims and appoint 
a trustee. 








Gems of Experience 
(Continued from page 35) 








a diamond bar pin made from a very 
old-fashioned diamond brooch. 

Gnomes were shown everywhere in the 
act of working. There were gnomes at 
the anvil, gnomes working with tiny 
picks, gnomes pushing wheelbarrow of 
old jewelry, gnomes carrying a bag full 
of old gold—J. McM. 
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Knowledge the Foundation of Business Growth 


(Continued from page 38) 


That is the work of the post-graduate college in this 
field, specifically the work of the Engineering-Economics 
Foundation. It is because the Foundation has spent 25 
years in determining the three elements required to 
initiate business growth: First, knowledge of the prin- 
ciples and processes; second, knowledge of the people 
whose capacities must be developed by those principles 
and processes; and third, knowledge of the methods by 
which men can be trained to use the principles and 
processes with the people to gain expansion of capacities 
for production. When that work is initiated correctly 
and only then will the speed and certainty of business 
growth be secured and the condition of rapid rate of 
growth during the period of production be reproduced in 
consumption. 

In our adult education today we are cooperating with 
and helping business papers and trade associations to de- 
velop responsibility in this Buyer’s Market toward in- 
creased capacities for consumption with the use of the 
right kind of advertising and the graphic arts. The things 
that we tell you today can be said in fifty years from now 
and they will be just as effective. There are certain great 
truths, certain great fundamental facts which are un- 
changeable. They are the rocks on which we must build. 
There is no hope in doing it for you. All that we can do is 
to tell you that it must be done and guide you along the 
lines of doing it right. There never has been a teacher yet 
who would work out the problem for his pupils. In school we 


were all taught the processes and then it was up to ug 
to do the work ourselves. 

The history of trade associations is an extremely inter. 
esting one, starting with a defensive as well as a social 
organization which finally developed with the advent of the 
Buyer’s Market into an organization for the expansion 
of consumption. It has become a clearing house for adult 
education. Your association, the same as individual mem- 
bers of your association, must develop leadership and the 
ability to render decision. In 1896 William James wrote a 
paper for a society before which he spoke, and in this 
paper he analyzed leadership. A small percentage are 
going to come through this period on the same basis as 
the period through which James lived, depending upon the 
primary capacity of leadership and that capacity comes 
from being able to answer three questions when a prob- 
lem is set before you. 

1.—Is this problem alive or dead? 

2.—Is it momentous or is it trivial? 

3.—Is the method of solution forced on you for im- 
mediate decision or is it avoidable? 

The problem before us today of the Buyer’s Market is 
definitely alive. It is momentous. The solution is forced 
onto us and our method of solution is through adult 
education, through primary means of trade associations, 
business papers, in the development of new uses for the 
products we have to sell so as to partly catch up with the 
pace that has been set by the development in production. 





Parks and Pavements—Platinum and Pearls 


(Continued from page 42) 


Joseph C. Wilson jewelry store. Mayor Wilson walked 
into it the next morning as Mr. Wilson, retail jeweler, as 
he had for years. He walked behind the counter with the 
same nonchalance he had always employed, stood before 
the glittering wall cases with the same ease and greeted 
customers with the same professional and kindly smile by 
which he had been known for 50 years. Still early the 
same morning, he was behind the mahogany desk in City 
Hall, poring over figures and estimates with which he had 
long been familiar through years of experience as a public 
servant. Citizens greeted him as Mayor Wilson. 

He was destined to repeat this daily procedure from 
then to now. Daily he visits his store, checks up with Mr. 
Ament, makes his recommendations and leaves for City 
Hall. There he puts in a good day’s work for the city and 


often drops into the store late in the day if public duties 
are not too pressing. 

Despite his arduous duties, Mayor Wilson has kept him- 
self as well informed in retail jewelry developments as he 
has in civic affairs. His jewelry business and his duties 
as mayor are separate in his mind, but both complete and 
clear. Mayor Wilson has been hailed here as the perfect 
example of what a generous business man can do if he feels 
inclined or duty-bound to serve his fellow citizens as 4 
public official. Although he has worked hard for a half- 
century, he works harder each succeeding day. His atten- 
tions to his two chief duties are divided yet united. 

He is Mayor Wilson, public servant. But he never for- 
gets, and says he never will, that he is also Mr. Wilson, 
retail jeweler. 





Jewelry for Men 


(Continued from page 45) 


that reproduces the initial and crest idea in an incrusted 
setting that is of metal instead of precious stone. An 
incrusted engraved square of platinum, set in a ring of 
gold, thus shows an interesting and inconspicuous color 
contrast. 

The same rings that a man may wear with evening 
clothes are appropriate with day clothes, according to 
Paris jewelers. Plain band rings are likewise Paris favor- 
ites—two of them worn on the third finger. They are 


smart if of two different metals, platinum and gold 

Scarf pins are permissible and appropriate to the cravat — 
that is worn with a stiff collar. The simpler the design © 
the better—a single pearl, or the pattern of a tiny ail” 
plane worked out in the geometric lines of baguette-cut ” 
diamonds. A watch worn with a chain, or on the wrist” 
with a mannish strap of platinum or gold, completes the 
list of jewelry that any well-trained Paris valet sets ub 
with his master’s day clothes. 





